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ZEAIAA 2

ZYNONTIKH NEPITPA®H ENAITEAMATOZ (JOB PROFILE)
0 kdtoxo¢ SinAwpatog IEK otn sidikdétnta "AIAGHMIZH" €XEl MIOTONOINCEl TIC YVWOEIC,
O€EIOTNTEC KAl ENAYYEAMATIKEG OTACEIC MOU TOV KABIGTOUV IKaVO VA EPYACTEI OFE:
- AIOPNUICTIKEG ETAIPEIEC OTA TMAMATA EEUNNPETNONG NEAATWV N MEOwV
- AIO@NUICTIKEG ETAIPEIEC OTO SNMIOUPYIKO TMAMA €AV EXElI NPOOOETEC EMPUTEG N
ENIKTNTEG KAANITEXVIKEG OEEIOTNTEG
- Méoa MaZikng Enikoivwviag oto S1a@nuIcTIKG Tunua
- EMIXEIPACEIG TOU SNPAOIOU N TOU I8IWTIKOU TOMEA Nou Siagpnuidouv Ta NPoIovta N TG
UNNPEGIEC TOUG Kal SI00ETOUV S1a®NUIOTIKO THAMA.
Oa unopEsi va gvepyei wW¢ MEAOG OpASAC N autdvoua WOTE VA MMOPEI va KATAVONOEl TO
npépAnua Marketing tou S1a@nUIZOMEVOU MPOIOVTOC N UMNPECIAC KAl VO CUVTOVIOEl Kal
EMNIMEANBEI TNV €I10AYNON, TNV napaywyn Kal ufornoinon oAOKANPWMEVNG SIAPNMIOTIKAG
EKOTPATEIOC N Ml HEPOUC SIAPNUICTIKWV EVEPYEIWV.

ANAAYZH ENAITENATIKQN APALTHPIOTHTQN (TASK ANALYSIS)
2.1.Mé va gival IKavog va avanuoEl va avtnAngBEi Kal va ENIKOIVWVACEI (0€ cuvePYATEC)
TO €MNOPIKS Kal dia@nuioTikG NnPORANUA:
- Exel yvwoeic Marketing oUtwg wWOTE VA MMOPEI va ANOKATAOTNOEI ENAPKN
EMIKOIVWVIa OTNV YAWOOA TOU NApaywyou TwV S1apnuIZOMEVWV NMPOIOVTIWV N
UNNPEOCIWV KAl VO KATAVONOEI TIC EMNOPIKEC TOU AVAYKEG.
- EXEl YVWOEIC YVWOEIC EPEUVAC ayopdc oUTwC WOTE VA MMOPEI va NEAETACEI
Kal va a&lonoINoEl OToIXEia EpEuvac ayopdg nou tibevtal oth S1a6E0n Tou N
Va €10NyNBEi Thv SIEEaywyn KataAANANG EpEuvac ayopdg yia Ttnv anodktnon
TWV anapaitnTwy OTOIXEIWV YIA ThV Katavonon TtTng ayopdc.
2.2. Nd va cupBAnsl otnv d1IaTUNWON TNE OTPATNYIKAG EMIKOIVWVIAC Tou d1a@nuIZOMEVOU
MPOIOVTOC N UNNPEDIAG:
- EXE1 YVWOEIC OCUMNEPIPOPAC TOU KATAaVAAwTN
- EXE&l YVWOEIC MOU TOU EMTPENOUV Vva aVAAUOElI TO QAVIAYWVIOTIKO
EnIKoIVaVIakd nepiBanov
- EXEl YVWOEIC ENIKOIVWVIAG
2.3. Nd va ocupBAnEl otnv dnupioupyia Kal uaonoinon tTwv KatdAnnAwv 81a@nUICTIKOV
MNVUMATWV :
- EXEl YVWOEIC MOU a®opouVv oTtnv MEBOSOAOYIO KAl TIC TEXVIKEG SnpIoupyiag
OIAPNUICTIK®WV MNVUNATWYV YIa OAEC TIC KATNYOPIEC MECWV.
- EXEl YVWOEIC Nou apopouv othv MEOOSOAOYIO KAl TIC TEXVIKEG Kal TPa otddia
napaywyng SIa@nNUIOTIKWV MNVUMAT®V YIa OAEC TIC KATNYOPIEC MECWV.
2.4. Nd va cupBANEl oTNV EMIAOYA KAl XPAONH TwWV KATAAANAWVY S1I0@NUICTIKWV NECWV:
- EXEl YVWOEIC EpEUVAC SIAPNUICTIKWOV HEOWV
- EXE1 YVWOEIC NPOYPAMMATIONOU TWV S10QNUICTIKWV MECWV
- EXE1 YVWOEIC Nou apopouv otnv a&liondéynon twv SIA@NUICTIKOV MECWV KAl
NG SIA@NUICTIKAG KAUNAvIag
2.5. MNd va cupBAnegl otnv aglondynon tng SIA@NMUICTIKAG KAUNAVIAG:
- EXE1 YVWOEIC YIa Ta Kprtnpla a&ioAdynong Kal Toug tponoug MEtpnong tng
anoteAgoMatIKOTNTAG TNG SIAPNUIOTIKAG Kapnaviag.



ZENIAA 3

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1
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ZENIAA 4

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : MARKETING I, 11, 1ll, IV
EEAMHNO A" QPEZ 3/ EBSoudsa
EEAMHNO B° QPEZ 3/ EBSoudsa
EEAMHNO I QPEZ 4/ EBSoupada
EZEAMHNO A" QPEZ 3/ EBSoudasa

EEAMHNO A
1. 0 POAOZ TOY MARKETING ZTIZ EMIXEIPHZEIZ THN OIKONOMIA KAI THN KOINQNIA
2. H IKANOMOIHZH TOY KATANAAQTH MEZQ THZ MOIOTHTAZ, THZ EZYMHPETHZHZ KAl THZ
AZIAZ
. O ZTPATHTIKOZ ZXEAIAZMOZX THX ENIXEIPHZHZ ME NMPOZANATOAIZMO ZTHN ArOPA KAI THN
EZYMHPETHZH TQN ANATKQN THZ
. H AIOIKHZH MARKETING KAI O MPOrPAMMATIZMOZ TQN ENEPTEIQN MARKETING
. NAHPO®OPIAKA ZYZTHMATA ZTO MARKETING KAl EPEYNA ArOPAZ
. ANAAYZH TOY MEPIBAAONTOZ TOY MARKETING
. ANAAYZH KATANAAQTIKQN AroPQN KAI THZ ZYMNEPI®OPAZ TOY KATANAAQTH
. ANAAYZH ENIXEIPHMATIKQN AroPQN KAl THZ ArOPAZTIKHZ ZXYMMEPI®OPAZ TQN
ENIXEIPHZEQN
9. ANAAYZH ENIXEIPHMATIKQN KAAAQN (ArOPQN) KAl ANAAYZH TOY ANTAFQNIZMOY

W

ONO UG A

EZAMHNO B’
1. METPHZH KAI MPOBAEWH THZ ZHTHZHX
2. ENTOMIZMOZ TQN TMHMATQN THX ArOPAZ KAI ENIAOIH ATOPQN ZTOXQN.
3. AIAOOPOINOIHZH KAI POSITIONING TOY NPOIONTOZX
4. ANANTY=ZH, EAEMXOZ KAl AANZAPIZMA ENOZ NEOY MNPOIONTOZ H YNMHPEZIAZ
5. AIAXEIPIZH MPOIONTOZ KAI ZTPATHIIKEZ EMIAOTEZ KATA TIZ ®AZEIZ TOY KYKAOY ZQHZ TOY
6. ZTPATHIKEZ MARKETING TlA NMPOIONTA NOY HFOYNTAI ZTHN ArOPA TOYZ, MPOIONTA Moy
AIEKAIKOYN THN HFETIKH ©EZH, MPOIONTA NOY AKOAOYOOYN, KAI MPOIONTA NICHE

EZAMHNO I
1. AIAXEIPHZH ZEIPAZ MPOIONTQN KAI ZHMATQN (BRANDS)
2. AIAXEIPHZH YNHPEZIQN
3. ZTPATHIIKH KAl NPOrPAMMA TIMOAOTHZHZ
4. ENMIAOTH KAI AIAXEIPIZH TQN KANAAIQN AIANOMHZ
5. AIAXEIPIZH TOY AIANEMMOPIOY, XONAPEMIMOPIOY KAI THZOYZIKHZ AIANOMHEZ
6. ZXEAIAZMOZ ZTPATHIIKHZ EMIKOINQNIAZ KAl MPOQOHIHX
7. IXEAIAZMOZ AIAOGHMIZTIKOY MPOrPAMMATOZ

EZEAMHNO A

1. ZXEAIAZMOZ NMPOrPAMMATOZ DIRECT MARKETING, MPOQOHZHXZ NQAHZEQN KAl AHMOZIQN
IXEZEQN

2. AIAXEIPIZH TQN NQAHZEQN

3. OPTANQZH KAI EKTEAEZH MPOrPAMMATOZ MARKETING

4. AZIONOTHZH KAI EAEMXOZ TQN ENEPTEIQN MARKETING



ZEAIAA 5

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : EMIZTHMONIKH AIAOHMIZH I, 11, 11l IV
EEAMHNO A" QPEZ 3/ EBSouasa
EEAMHNO B° QPEZ 3/ EBSoudsa
EEAMHNO I QPEZ 3/ EBSoudsa
EEAMHNO A" QPEZ 3/ EBSoudsa

EEAMHNO A

1. ANAMNTY=ZH KAl EZEAIZH THZ AIAOHMIZHZ ZE ZYNAYAZMO ME TIZ EZEAIZEIZ ZTHN
MAPATQrH, TO EMNOPIO, KAl TA MME AMO TA TEAH TOY 190u AIQNA MEXPI ZHMEPA.

2. ANATKAIOTHTA THZ AIAOHMIZHZ

3. ZYITENEIZ AEITOYPTIEZ THZ AIAOHMIZHX

4. Tl EINAI KAI TI AEN EINAI AIA®HMIZH (MPOBOAH, IAEOAOTIKH EMIKOINQNIA,
MPOMNATANAA,...)

5. 0 EMIMOPIKOZ , OIKONOMIKOZ KAI KOINQNIKOZ XAPAKTHPAZ THZ AIAOHMIZHZ

6.KPIZEIZ KAI ENIKPIZEIZ

7. H AIAOHMIZH ZAN MOP®H ENIKOINQNIAZ, NYZEIZ TIA TIZ BAZIKEZ APXEX THZ
ENIKOINQNIAZ (O MOMMNOZ, H KQAIKOMOIHZH, TO KANAAI EMIKOINQNIAZ, O AEKTHZ, H
AMOKQAIKOMOIHZH). NYZEIZ TA TIZ KYPIOTEPEZ ©OEQPIEZ THZ EMIKOINQNIAZ.

8. AIA®HMIZH: ENIZTHMH, TEXNH, TEXNIKH

9. H AHMIOYPTIKOTHTA ZTH AIA®HMIZH

10. EMATTEAAMTIKOI ®OPEIZ THZ AIAGHMIZHZ

11. ENATTEAMATIKEZ ENQZEIZ

12. YNOKEIMENA THZ AIA®OHMIZHZ (ATOMA, OMAAEZ, IAIQTIKOZ, AHMOZIOZ TOMEAZ)

EEAMHNO B’

. O PONOZ THZ AIAOHMIZHZ ZTA NAAIZIA THZ ENIXEIPHMATIKHZ AIAAIKAZIAZ

. 0 POAOZ THZ AIAOHMIZHZ ZTH AIAAIKAZIA TOY MARKETING

. TO MEIF'MA MARKETING

. H ENTAZH THZ AIAGHMIZHZ 2TO MEITMA MARKETING

. TMHMATOIMNOIHZH ArOPAZ KAI POSITIONING

. KAOOPIZMOZ TQN ZTOXQN THZ AIAOHMIZHZ

. ZTOXOI ENIKOINQNIAZ, £TOXOl MARKETING, XTOXOI MQAHZEQN : AIAKPIZH METAZY TOYZ
KAl ZXEZH TOYZ

. KAOOPIZMOZ ZTPATHIIKHZ AIAOHMIZHZ

. EIAH AIAOHMIZHZ

10. ®OPEIZ AIAOHMIZHZ

NOUITRWN

O 00

EZAMHNO I
1. AIAAIKAZIA AHPHZ AMODAZEQN
2. EPEYNA KAI ZYTKENTPQZXH ZTOIXEIQN ArOPAZ
3. OPTANQZH KAI ENEZEPTAZIA TQN ZTOIXEIQN
4. EPEYNA KAI ZYTKENTPQZH ZTOIXEIQN TQN ATNAMQNIZTQN
5. ANAAYZH ENIKOINQNIAKHZ ZTPATHIIKHZ ANTAIQNIZMOY
6. MPAKTIKEZ ENIAOTHZ AIAOHMIZTIKHZ ETPATHIIKHZ
7. OPTANQZH THZ AIAOHMIZTIKHZ NPOTAZHZ: AOMH KAl TEKMHPIQZH



ZENIDA 6

EEAMHNO A
1. H ENIKOINQNIA ENIXEIPIZHZ NPOX EMIXEIPIZH ("BUSINESS TO BUSINESS"), AIA®OPEZ AMNO
THN AIA®GHMIZH MPOZ TON KATANAAQTH
2. ZTOXOI ENIKOINQNIAZ BUSINESS TO BUSINESS
3. ANAMTYT=H KAI EKTEAEZH MPOrPAMMATQN NPOQOHZHZ BUSINESS TO BUSINESS
4. 0 PONOZ THXZ EPEYNAZ ArOPAZ ZTHN NMPOQOHZH BUSINESS TO BUSINESS
5. ANAAYZH TQN KQAIKQN AIAOHMIZTIKHZ AEONTOAOIIAZ THZ EAEE KAI TOY EZP.
6. NOMOI MOY AIENOYN THN AIA®HMIZTIKH ENIKOINQNIA.



ZEAIAA 7

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : AHMIOYPTIKO I, 11, 1lI, IV
EEAMHNO A" QPEZ 2/ EBSouasa
EEAMHNO B° QPEZ 2/ EBSoudsa
EEAMHNO I QPEZ 4/ EBSoudsa
EEAMHNO A" QPEZ 3/ EBSoudsa

EEAMHNO A

1. ZYNOEZH AHMIOYPTIKOY TMHMATOZ

2. AEITOYPTIA AHMIOYPTIKOY TMHMATOX
AHMIOYPTIKOZ AIEYOYNTHZ
KEIMENOIPA®OX
KAANITEXNIKOZ AIEYOYNTHZ
YNEYOYNOZ NAPATQrHz
EZONAIZMOZ TMHMATOZ
ZYNA®H / ZYNEPTAZOMENA EMNATTEAAMATA
. OMAAIKH AHMIOYPTIA
10. TA MPOZONTA TQN ANOPQNQN THZ AIAOHMIZTIKHZ AHMIOYPTIAZ

©CHNO G AN

EZAMHNO B’
1. EIAH YAONOIHMENQN AIAOHMIZTIKQN MHNYMATQN
2. TA ZYZTATIKA MEPH TOY AIAOHMIZTIKOY MHNYMATOZ
. TENIKA XAPAKTHPIZTIKA TOY AIAGHMIZTIKOY MHNYMATOZX
. TENIKEZ APXEZ AHMIOYPTIAZ AIAGHMIZTIKOY MHNYMATOZ
. EIAIKA XAPAKTHPIZTIKA OMTIKQN AIAOGHMIZTIKQN MHNYMATQN

. EIAIKA XAPAKTHPIZTIKA AKOYZTIKQN AIAOHMIZTIKQN MHNYMATQN

OCoONOCURAW

. EIAIKA XAPAKTHPIZTIKA OMTIKOAKOYZTIKQN AIAGHMIZTIKQN MHNYMATQN
10. AHMIOYPTIA KAI YAONOIHZH AIAOHMIZTIKOY MHNYMATOZ
11. ZTAAIA AHMIOYPTIAZ AIAOHMIZTIKOY MHNYMATOZ

EZAMHNO I
1. ZTAAIA AHMIOYPTIAZ AIAOHMIZTIKOY MHNYMATOZ
2. AHMIOYPTIKH ZTPATHTIKH

. ANAAYZH ZTPATHIIKHZ

. ANAAYZH WYXOAOTIKQN NAFONTQN

. ENIAOTH GEMATOZX

. ENMIAOTH TPOMNOY MAPOYZIAZHZ

. ZYNOEZH TOY MHNYMATOZ

. TENIKEZ APXEZ ZYNOEZHZ TOY AIAOHMIZTIKOY MHNYMATOZ

. TENIKA NEPI KEIMENOIPA®IAZ

10. KEIMENO KATAXQPHZHZ

11. KEIMENO NEPIOAIKOY

12. KEIMENO ENTYNOY

13. ZENAPIO TV

14. KEIMENO PAAIO®QNOY

15. TITAOZ

16. SLOGAN

OCooONOCURAW

. EIAIKA XAPAKTHPIZTIKA AIAOOPQN EIAQN OMNTIKQN AIAGHMIZTIKQN MHNYMATQN

. EIAIKA XAPAKTHPIZTIKA AIA®OPQN EIAQN AKOYZTIKQN AIAGHMIZTIKQN MHNYMATQN



ZENIAA 8

EEAMHNO A

1. ONOMAZIA NPOIONTOZ AHMIOYPIIA ONOMAZIAZ, MEOOAOZ, KPITHPIA,

2. SLOGAN (BAZIKOI KANONEZ, AOMH TOY SLOGAN, ZTOIXEIA TOY SLOGAN, PERIXOMENO TOY
SLOGAN)

3. TITAOI (BAZIKOI KANONEZ AIATYNQZHZ TITAQN, MEPIEXOMENO, AOMH ZTOIXEIA TOY TITAQY,
KPITHPIA: ENAIA®EPQN - TMAHPHX - ZAOHZ - MEIZTIKOZ EZEIAIKEYMENOZ, AOrIKOI
TITAOLZYNAIZOHMATIKOI TITAOI ...)

4. KEIMENO KATAXQPHIHX /MEPIOAIKOY/ ENTYNOY (BAZIKOI KANONEZ ZYITPAOHX
KEIMENQN, TFENIKOI KANONEZ TlIA KAGE EIAOZ EIAIKOI KANONEX KATA ZYZTHMATIKO
MEPOX TOY KEIMENOY, AMEzZO KEIMENO A®HIHMATIKO, ®ANTAZXITIKO, KEIMENA -
FEFONOTA, KEIMENO YMNEPOETIKO, MPOKAHTIKO, ANTATQNIZTIKO, XIOYMOPIZTIKO,
NOTOTEXNIKO)

5. AN\EZ KATHIOPIEZ KEIMENQN (KEIMENO AO®IZZAZ, AO®IZZETAX, ENIZTOAHZ, KEIMENO
YAIKOY ZTO ZHMEIO NQAHZHZ)

6. H MAKETTA KAI TO LAY OUT (AOMH, ZTOIXEIA, KPITHPIA)

7. THAEONTIKO MHNYMA (MOPO®EZ KAl EIAH, ZENAPIO, STORY BOARD, BAZIKEZ APXEZ,
EIKONA, AOroz,MOYZIKH, JINGLE, ONTIKO ENINOHMMA)

8. PAAIOOQNIKO MHNYMA (KEIMENO MOY AKOYTETAI, AEZEIZ KAl AEYTEPOAEMTA, Ol ®QNEZ,
TA HXHTIKA EOO®OE,TO MOYZIKO ZHMA, TO PRODUCT SONG, TO JINGLE, H MOYZIKH
ENENAYZH, PAAIOZKHNOGEZIA)



ZEAIAA 9

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : AIAOHMIZTIKA MEZA L 11, 1
EEAMHNO B° QPEZ 3/ EBSouasa
EEAMHNO I QPEZ 3/ EBSoudisa
EEAMHNO A" QPEZ 2/ EBSouasa

EZAMHNO B’
1. EIZAFQrH OPIZMOZ KAI ZHMAZIA THZ ZQXTHX EMIAOTHZ KAl XPHZHZ TQN MEZQN ZTHN
AIAOHMIZH
2. AIAOHMIZOMENOZ- KATANAANQTHZ- MEZA MAZIKHZ ENIKOINQNIAZ-AIAGHMIZTIKH

ETAIPEIA. Ol ZXEZEIZ TOYZ.

3. OPTANQZH TOY MEDIA PLANNING KAI BUYING ZTHN AIA®HMIZTIKH ETAIPEIA, IXEZEIZ ME
AANA TMHMATA, POH THZ MAHPO®OPIAZ, ZXEZEIZ ME TA MEZA

4. METPHZEIZ TOY KOINOY TQN MEZQN KAI MONAAEZ METPHZHZ KAI BAZIKOI YIOAOTIZMOI

5. EMIKOINQNIAKA XAPAKTHPIZTIKA KAl AYNATOTHTEZ TON MME (THAEOPAZH, PAAIO®QNO,
HMEPHZIOZ TYNOZ, MEPIOAIKOX TYNOZ, EIAIKOZ TYMOZ, AO®IZEZ, MEXIA MAZIKHZ
METADOPAZ)

6. AAAA MEZA (DIRECT MAIL, MEZA NPOQOHZHZ NQAHZEQN, MEZA XTA IHMEIA NQAHZIHL,
ZYZKEYAZIA)

EEAMHNO I

1. Ol ENNOIEZ THZ KAAYWHEZ, THZ ZYXNOTHTAZ KAl THZ KATANOMHZ TQN ZYXNOTHTQN

2. H ZTPATHIIKH MARKETING QZ NAAIZIO ANA®OPAZ A TON NPOrPAMMATIZMO TQN MEZQN,
TO MEDIA BRIEF

3. H ENMIAOTH TOY KOINOY XTOXOY, APIOMOAEIKTEZ AIEIZAYZHZ (DEVELOPEMENT AND
PENETRATION INDECES)

4. ANOOGAZEIZ TEQIPA®IKHZ AIAZNOPAZ

5. ANODAZEIZ XPONIKHZ AIAZMOPAL

6. IXETIKH ZHMAZIA THZ KAAYWHZ, THX ZYXNOTHTAZ, THX XPONIKHZ ZYNEXEIAZX THZX
AIAOGHMIZTIKHZ KAMMANIAZ ZE KAOE ZYTKEKPIMENH NEPINTQZH

7. AZIONOTHZH KAI ENIAOTH OMAAQN MEZQN 7. AZIONOTMHZH KAI EMIAOIH ®OPEQN MEZQN

8. H OPTANQZH KAI TEKMHPIQZH THZ MPOTAZHZ XPHZHZ TQN AIAOHMIZTIKQN MEZQN.

EZEAMHNO A
1. AZIONOMHZH AIAOGHMIZTIKHZ KAMMANIAZ

2. ANAAYZH ANTATQNIZTIKHZ AIAOHMIZTIKHZ APAXTHPIOTHTAZ (EZOIKEIQZH ME TIZ NHIEZ
TQN MAHPO®OPIQN)

3. CASE STUDIES NMPOrPAMMATIZMOY AIAGHMIZTIKQN MEZQN
4. AZKHZH NMPOrPAMMATIZMQY AIAGHMIZTIKQN MEZQN



ZEAIAA 10

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : AHMOZIEZ ZXEZEIZ |, 11, 1l
EEAMHNO A" QPEZ 2/ EBSouasa
EEAMHNO B° QPEZ 3/ EBSoudsa
EEAMHNO I QPEZ 2/ EBSouaisa

EZEAMHNO A

COUITRAWNN

. ANAMTY=ZH EZEAIZH TQN AHMOZIQN ZXEZEQN

. TI EINAI KAI TI AEN EINAI AHMOZIEZ ZXEZEIX

. AMTOZTOAH TQN AHMOZIQN ZXEZEQN

. ®OPEIZ AHMOZIQN ZXEZEQN

. MPOYMOOEZEIZ EGAPMOIHZ TQN AHMOZIQN ZXEZEQN

. XTAAIA EOAPMOIHZ (ZYANOTrH ZTOIXEIQN, EPEYNA, AIATNQXH ANAAYZH NPOBAHMATOL,

MPOrPAMMATIZMOZ ENEPTEIQN, EKTEAEZH,AZIONOMHZH AMNOTEAEZMATQN,
LYMNEPAZMATA)

. TEXNIKEZ MPOZEITIZHZ AIAGOPQN OMAAQN KOINOY (ANOPQMINEZ ZXEZEIZ, ZXEZEIZ ME
ANTIMPOZQMNOYZ - AIANOMQAHTEZ, OIKONOMIKEZ ZXEZEIX, ZXEZEIZ ME NMPOMHOEYTEZ,
IXEZEIZ ME TO KATANAAQTIKO KOINO, ZXEZEIZ ME TON ANTArFQNIZMO, ZXEZEIZ ME THN

KOINOTHTA, ZXEZEIZ ME TO KPATOZ, ZXEZEIZ ME TOYZ AIAMOP®QTEZ KOINHZ FNQMHZ,
IXEZEIZ ME TA MEZA MAZIKHZ EMIKOINQNIAZ)

EZAMHNO B’

1.
2.

3.

i |
5.
6

OPTANQZH EKAHAQZEQN AHMOZIQN ZXEZEQN (EMIAOTH, ZXEAIAZMOZ, YAOMOIHZH)
OPTANQZH EIAIKQON EKAHAQZEQN (ZYNEAPIA,OMIAIEZ, ZEMINAPIA, AEZIQXEIZ,

ZYNEZTIAZEIZ, TEYMATA, ENETEIOl, EKAPOMEZXZ, EKOEZEIZ EMIAEIZEIZ TPOIONTQN,

AIAFQNIZMOI)

MEO©OAOI KAI MEZA TQN AHMOZIQN IXEZEQN (AMEZH EMIKOINQNIA, OMTIKOAKOYZTIKH

MEZA, ENTYTA, EIAIKA ENTYNA, AIAGHMIZH)

. ENIXEIPHMATIKA AQPA

XOPHIOl - XOPHTIEZ - SPONSORIONG

. AMTOAOTIZMOZ EKOEZH APAZTHPIOTHTAZ MIAZ ENIXEIPHZHZ H OPTANIZMOY

EZAMHNO I

1
2
3
4
5
6
7

. O AHMOZIEZ ZXEZEIZ TO KPATOZ KAI O MOAITHZ

. Ol AHMOZIEZ ZXEZEIZ ZTHN MOAITIKH

. Ol AHMOZIEZ ZXEZEIZ ZTHN BIOMHXANIA

. Ol AHMOZIEZ ZXEZEIZ XTON TOYPIZMO

. Ol AHMOZIEZ XXEZEIZ 2TO MARKETING

. Ol AHMOZIEZ IXEZEIZ ZTIZ TPAMEZEZ KAl AXOAANIZTIKEZ ETAIPEIEX
. Ol AHMOZIEZ ZXEZEIZ ZTIZ MIKPEZ KAl MEZAIEZ EMNIXEIPHZEIZ



ZEAIAA 11

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : MANAGEMENT I, lI
EEAMHNO A" QPEZ 2/ EBSouasa
EEAMHNO B° QPA 1/ EBdopasda

EEAMHNO A
1. EIZAFQrH, H ENNOIA TOY MANAGEMENT
2. KAGHKONTA TQN MANAGERS NPOrPAMMATIZMOZ, AHYH AMNO®AZEQN, OPTANQZH,
AIEYOYNZH, EAEMXOZ
. KAOHKONTA TQN MANAGERS ZTA AIA®OPA ENIMEAA IEPAPXIAZ 4. NMAPATQriKOTHTA KAl
MANAGEMENT
. H AEITOYPTIA THZ OPTANQXZHX
. ZTPATHTIKOZ MPOrPAMMATIZMOZ
. N\HYH ANODOAZEQN
. NEITOYPTIA THZ OPTANQZHZ
. \EITOYPTIA TOY EAErXOY

W

© 00N O Ul

EEAMHNO B’
1. AIOIKHZH AIA ZTOXQN (ASZ) MANAGEMENT BY OBJECTIVES
2. O POAOZ KAl H AEITOYPTIA THZ OMAAAZ XTHN EPTrAZIA TYNIKEZ KAI ATYNEZ OMAAEZ,
ZYNEKTIKOTHTA, ZYMMEPI®OPA OMAAQN, XEIPIZMOZ MPOZTPIBQN



ZEAIAA 12

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : KATANAAQTIKH ZYMMNEPI®OPA (CONSUMER BEHAVIOR)
EEAMHNO A" QPEZ 3/ EBSouasa

1. TI EINAI O KAAAOZ THZ KATANAAQTIKHZ ZYMMEPI®OPAX (ANAMTYZH, EZEAIZH,
EOAPMOTEZ ZTO MARKETING)

2. TMHMATOMNOIHZH ArOPAZ KAl EPEYNA KATANAAQTQN (TI EINAI TMHMATONMOIHZH, EIAH
TMHMATOMNOIHZHZ: TEQrPA®IKH, AHMOTPA®IKH, TEQAHMOIPA®IKH, WYXOAOTIKH,
KOINQNIKH- NOAITIZTIKH, KATA LYMMEPI®OPA QI MPOZ THN XPHZH TOY MPOIONTOZ, QX
MPOXZ THN ANOKOMIZOMENH Q®EAEIA (BENEFIT SEGMENTATION)).

3. KATANAAQTIKEZ ANATKEZ KAI KINHTPA

- TI EINAI KINHTPA
- ZYZTHMATA KINHTPQN KAI ANATKQN
- H METPHZH TQN KINHTPQN
4. NMPOZQMNIKOTHTA
- H ®YZH THZ ENNOIAZ THZ MPOZQMNIKOTHTAZ
- OEQPIEZ NPOZQNIKOTHTAZ
- MPOZQNIKOTHTA KAl TMHMATOMOIHZH ArOPAZ
5. WYXOrPA®IKA ZTOIXEIA KATANAAQTQN
- TI EINAI TA WYXOTrPA®IKA
- WYXOrPA®IKH ANAAYZH KAl EOAPMOTEZ XTO MARKETING
6. H ANTIAHWH TOY KATANAAQTH (CONSUMER PERCEPTION)
- TI EINAI ANTIAHWH
- AYNAMIKH THZ ANTIAHWHZ (EMIAOTH, OPTANQZH, EPMHNEIA)
- H EIKONA ZTO MYAAO TOY KATANAAQTH (CONSUMER IMAGERY)
7. H MAGHZH
- TI EINAI MAGHZH
- OEQPIEZ MAGHZHZ INQXTIKEZ OEQPIEZ MAOHZHZ (EME=ZEPTAZIA MAHPO®OPIAZ
MEPIOPIZMENH KAl EKTETAMENH)

8. ZTAZEIZ TQN KATANAANQTQN TI EINAI ZTAZH, AOMIKA MONTEAATIA TIZ ZTAZEIZ, H METPHZH
THZ ZTAZHX

9. AHMIOYPTIA KAI AANATH ZTAZEQN

10. EMIKOINQNIA KAl KATANAAQTIKH ZYMMEPIDOPA

- TI EINAI ENIKOINQNIA, TYNOI EMIKOINQNIAZ, TO AKPOATHPIO, H MHIH, TO MEZON, TO
MHNYMA
11. H AYNAMIKH TQN OMAAQN KAI OMAAEZ ANADOPAZ TQN KATANAAQTQN
- TI EINAI OMAAA, OMAAEZ ANA®OPAL, EODAPMOIEZ
12. H OIKOTENEIA TI EINAI OIKOTENEIA, AEITOYPTIEZ THZ OIKOTENEIAZ, OIKOTENEIAKH AHWH
AMO®BAZEQN, KYKAOZ ZQHX THZ OIKOFENEIAZ
- KATANAAQTIKH ZYMMNEPI®OPA (CONSUMER BEHAVIOR) (Ouvexeia)
13. KOINQNIKEZ TAZEIZ
- H ENNOIA THZ KOINQNIKHZ TAZHZ
- H METPHZH THZ KOINQNIKHZ TAZHZ
- TPONOZ ZQHZ (LIFESTYLES) TQN KOINQNIKQN TAZEQN
- EMIAPAZEIZ THZ KOINQNIKHZ TAZHZ £THN KATANAAQTIKH ZYMMEPI®OPA



ZEAIAA 13

14. H ENIAPAZH THZ KOYATOYPAZ (CULTURE) XTHN KATANAAQTIKH ZYMMEPI®OPA
- ENNOIA KAI XAPAKTHPIZTIKA THZ KOYATOYPAZ
- H METPHZH THZ KOYATOYPAZ
15. HTHTOPEZ INQMHZ (OPINION LEADERS) TI EINA Ol HTHTOPEZ TNQMHZ AYNAMIKH
AIAMOP®QZHZ, KINHTPA ZKIATPA®IA TQN HTHTOPQN TNQMHZ HFTHTOPEZ TNQMHZ KAl
EMIAPAZH ZTHN ZTPATHIIKH MPQOHXHXZ THZ ENIXEIPHZHZ
16. AIAAIKAZIA AHWHZ AMO®AZHZ TOY KATANAAQTH
- TYNOI KATANAAQTQN KAI MONTEAA AHWHZ ANODAZHZ



ZENIAA 14

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : ITATIZTIKH 1, 1l
EEAMHNO A" QPEZ 2/ EBSouasa
EEAMHNO B° QPEZ 2/ EBSoudisa

EEAMHNO A

. MPOEAEYZH KAI ANAMTY=ZH THZ ZTATIZTIKHZ

. OPIZMOZ KAI BAZIKEZ ENNOIEXZ THZ ZTATIZTIKHZ

. EODAPMOrFEZ THZ ZTATIZTIKHZ

. O POAOZ THZ ZTATIZTIKHZ ZTIZ ENIXEIPHZEIZ

. MEPIOPIZMOI THZ ZTATIZTIKHZ

. ZYAN\OT'H ZTOIXEIQN

. MAPOYZIAZH ZTATIZTIKQN ZTOIXEIQN (ZTATIZTIKEZ EKOEZEIZ, MINAKEZ, AIATPAMMATA/
TYNOI KAl XPHZEIZ)

8. MPAKTIKH EEAZKHZH ZTHN MAPOYZIAZH ZTATIZTIKQN ZTOIXEIQN.

NOUITRAWN

EZAMHNO B’
1. KATANOMEZ ZYXNOTHTQN
2. MEZEZ TIMEZ
3. METPHZH THX AIAZMOPAZX
4. XTOIXEIA OEQPIAZ NIOGANOTHTQN
5. ZTOIXEIA OEQPIAZ AEITMATOAHWIAZ
6. APIOMOAEIKTEZ



ZEAIAA 15

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : EPEYNA ArOPAZ
EEAMHNO B° QPEZ 3/ EBSouasa

. OPIXMOZ KAI ENNOIA THZ EPEYNA ArOPAX

. O PONOZ THX EPEYNAZ ArOPAZ xTO MARKETING KAI THN AIA®HMIZH
. MMHFEZ KAI EIAH MAHPO®OPIQN

. EMIZTHMONIKH AIEZATQrH THZ EPEYNAZ ArOPAZ

. MEOOAOI ZYAANOTHZ NAHPO®OPIQN

. EIAH EPEYNQN

. MOIOTIKEZ EPEYNEZ

. TEXNIKEZ MOIOTIKHZ EPEYNAZ

. MOXOTIKEZ EPEYNEZ

10. TEXNIKEZ NOZOTIKHZ EPEYNAZ

11. EPEYNEZ AOKIMHZ MPOIONTOZ

12. AEIFTMATOAHWIA

13. AIEZATQIrH ZYNENTEY=ZEQN

14. EAEMXOZ KAI EIZATQrH ZTOIXEIQN ZTON H/Y

15. ENMEZEPTAZIA ZTOIXEIQN AMO TON H/Y

16. H EKOEZH AMOTEAEZMATQN

17. H AIAOHMIZTIKH EPEYNA

18. H EPEYNA TEST MARKETING

19. ®OPEIZ AIEZAFQrHz THX EPEYNAX ArOPAZ (ETAIPEIEZ EPEYNQN)
20. EAAHNIKEZ EYPQIMAIKEZ KAI AIEONEIZ ENATTEAMATIKEZ ENQZEIZ EPEYNAZ ATOPAZ
21. EAAHNIKOZ, EYPQIAIKOZ KAI AIEONHZ KQAIKAZ AEONTOAONIAZ TIA THN EPEYNA ArOPAZ.

OQONOUIRAWUN-



ZEAIAA 16

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : EPEYNEZ AIAOHMIZTIKQN MEZQN
EEAMHNO A" QPEZ 3/ EBSouasa

1. H ANATKAIOTHTA TQN EPEYNQN AIAOHMIZTIKOQN MEZQN TIATON AMNOTEAEMATIKO
IXEAIAZMO THZ AIAOHMIZTIKHZ KAMMNANIAZ

2. EIAH EPEYNQN (MOIOTIKEZ, MOXOTIKEZX)

3. EPEYNEXZ OEAMATIKOTHTAZ THAEOPAZHZ

- ME©GOAOAOTIA, AEITMA, ZYXNOTHTA, ANA®OPEZ (REPORTS) KAI ZYXNOTHTA EKAOZHZ,
METE©OH NMOY ANA®EPONTAI ZTA REPORTS: EPMHNEIA KAl XPHZH, EZOIKEIQZH ME TIZ
BAZIKEZ MOP®EL TQN REPORTS.

4. EPEYNEZ ANATNQZIMOTHTAZ EOHMEPIAQN KAI NEPIOAIKQN

- MEGOAOAOTIA, AEITMA, ZYXNOTHTA, ANA®OPEX (REPORTS) KAI ZYXNOTHTA EKAOZHZ,
MEFEOH NOY ANA®EPONTAI XTA REPORTS: EPMHNEIA KAl XPHZH, E=ZOIKEIQZH ME TIZ
BAZIKEZ MOPO®EX TQN REPORTS.

5. EPEYNEXZ AKPOAMATIKOTHTAZ PAAIO®QNOY MEGOAOAOrIIA, AEIFMA, ZYXNOTHTA,
ANAO®OPEZ (REPORTS) KAI ZYXNOTHTA EKAOZHX, MEFEOH MOY ANA®EPONTAI XTA
REPORTS: EPMHNEIA KAI XPHXZH,E=OIKEIQxZH ME TIxX BAZIKEZ MOP®EZ TQN REPORTS.

6. EPEYNEZ ZYNHOEIQN KOINOY TQN AOINQN MEZQN

7. EPEYNEZ TOY LIFESTYLE TOY KOINOY TQN MEZQN

8. ANAEZ EPEYNEZ ZYNAYAZMOY KATANAAQZHZ MEZQN/ NPOIONTQN (nx TGI, UNITRENDS
KA

9. TENIKEZ EPEYNEZ ANATNQZTIKQN, THAEOMTIKQN, PAAIOOQNIKQN LYNHOEIQN

10. EPEYNEZ KATATPAOHZ AIAOHMIZTIKQN APAZTHPIOTHTQN (MONITOP) MEOOAOAOTIA,

AEIFMA, ZYXNOTHTA, ANA®OPEX (REPORTS) KAI ZYXNOTHTA EKAOZHZ, METEGH MOY
ANA®EPONTAI LTA REPORTS: EPMHNEIA KAl XPHZH, EZOIKEIQXZH ME TIZ BAZIKEZ
MOP®EZ TQN REPORTS.



ZEAIAA 17

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : DIRECT MARKETING
EEAMHNO I QPEZ 2/ EBSouasa

1. OPIZMOZ TOY DIRECT MARKETING

2. ZYTKPIZH TOY DIRECT MARKETING ME THN AIAOHMIZH KAI THN MPOQOHZH NQAHZEQN
3. ®INOZOODIA TOY DIRECT MARKETING

4. XPHZH TOY DIRECT MARKETING

5. TA MEZA TOY DIRECT MARKETING

6. MOP®EZ TOY DIRECT MARKETING

7. TA OIKONOMIKA TOY DIRECT MARKETING



ZEAIAA 18

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : MPOQOHZH NQAHZEQN
EEAMHNO I QPEZ 2/ EBSouasa

1. OPIMOZ THZ NPOQOHIHZ NQAHZEQN

2. ZYTKPIZH ZXEZEIZ AIAOHMIZHZ KAI MPOQOHZIHZ NMQAHZEQN

3. XPHZEIZ THZ MPOQOHZHZ NQAHZEQN

4. MEPIOPIZMOI THZ NPOQOHZHZ NQAHZEQN

5. NOMIKO MAAIZIO NPOQOHZHXZ NQAHZEQN

6. BAZIKEZ MOPOEZ THZ NPOQOHZHXZ NQAHZEQN MPOZ TOYZ KATANAAQTEZ, TO EMMNOPIO,
TOYZ ENAIAMEZOYZ, TOYZ NQAHTEZ

7. MPOBAEWH AMOTEAEZMATIKOTHTAZ TQN MPQOHTIKQN ENEPTEIQN

8. MPOrPAMMA MNMPOQOHZHZ MQAHZEQN ANAAYZH ArOPAX, ZXEAIAZMOZ ENEPTEIQN,
YAOMOIHZH, AZIOAOTHZH



ZEAIAA 19

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : NEITOYPTIA AIAOHMIZTIKHZ ETAIPEIAZ
EEAMHNO A" QPA 1/ EB&douasda

. AOMH KAI AEITOYPTIA AIAOHMIZTIKHZ ETAIPEIAZ

. TYMNIKO OPTANOIrPAMMA

. TATMHMATA THZ AIA®GHMIZTIKHZ ETAIPEIAZ

. KAOGHKONTA KAI APMOAIOTHTEZ TQN AMAZXOANOYMENQN ZE KAOE TMHMA

. HPOH THZ EPTAZIAZ

. AIATPAMMA POHZ EMI MEPOYZ EPTAZIQN, KAI ZYNONTIKO AIATPAMMA ANAMNTY=ZHZ
AIAOHMIZTIKHZ KAMMNANIAZ

. EMIKOINQNIA METAZY TMHMATQN

. TPOMOI EMIKOINQNIAZ

OUDWUN-

00 N



ZEAIAA 20

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ
EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : MNAPATQrH AIA®OHMIZTIKOY YAIKOY
EEAMHNO A" QPEZ 4/ EBSouasa

1.

MAPATQrH THAEOMTIKOY ZMOT MEGOAOAOTIA, AIAAIKAZIEZ, ITAAIA, TEXNIKEZ,
ZYNEPTAZOMENA EMATTEAMATA, NAPAKOAQOYOHZH TQN ®AZEQN THZ MAPArQrHz MEe EnNi
TOMNOY ENIZKEWEIZ ZTOYZ XQPOYZ NAPAIQrHz.

. NMAPATQrH PAAIO®QNIKOY ZMNOT MEOOAOAOrNIA, AIAAIKAZIEZ, ITAAIA, TEXNIKEZ,

ZYNEPFAZOMENA EMATTEAMATA, MAPAKOAOYOHZH TQN ®AZEQN THZ NAPArQrHz ME Eni
TOMNOY EMIZKEWEIZ ZTOYZ XQPOYZ MAPATQrHz.

NAPATQrH KATAXQPIZHZ EOHMEPIAQN / MEPIOAIKQN/ ENOETQN  ME©OAOAOTIA,
AIAAIKAZIEZ, ZTAAIA, TEXNIKEZ, ZYNEPTAZOMENA EMNATTEAMATA, MAPAKOAOYGHZH TQN
OAZEQN THZ NAPAMQrHz ME ENI TONOY ENIZKEWEIZ ZTOYZ XQPOYZ MAPAIQrHz.

. MAPATQrH ENTYNQN MEOOAOAOTIA, AIAAIKAZIEZ, ZTAAIA, TEXNIKEZ, TYNEPTAZOMENA

EMATTEAMATA, MAPAKOAOYOHZH TQN ®AZEQN THZ NAPATQrHz ME EMI TOMOY ENIZKEWEIX
ZTOYZ XQPOYZ NAPATQrHz.

. MAPATQrH A®IZZQN MEOOAOAOTIA, AIAAIKAZIEZ, XTAAIA, TEXNIKEZ, ZYNEPFAZOMENA

EMATTEAMATA, MAPAKOAOYOHZH TQN ®AZEQN THZ NAPATQrHz ME EMI TOMOY ENIZKEWEIX
ITOYZ XQPOYZ NAPATQrHx.

. NAPATQrH AIAGHMIZTIKHZ ®QTOIPA®IAZ MEOOAOAOTIA, AIAAIKAZIEZ, XTAAIA, TEXNIKEZ,

ZYNEPTAZOMENA EMAITEAMATA,MAPAKOAQOYOHZH TQN ®AZEQN THX MAPArQrHz ME EMl
TOMOY ENIZKEWEIZ ZTOYZ XQPOYZ MAPATQrHz.

. NAPArQrH COMPUTER ANIMATION MEOOAOAOrIA, AIAAIKAZIEZ, XTAAIA, TEXNIKEZ,

ZYNEPTAZOMENA EMATTEAMATA, NAPAKOAQOYOHZH TQN ®AZEQN THZ MAPArQrHz MEe EnNi
TOMNOY ENIZKEWEIZ ZTOYZ XQPOYZ NAPAIQrHz.



ZEAIAA 21

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : TEXNIKEZ NQAHZEQN
EEAMHNO A" QPEZ 2/ EBSouasa

1. Ol NQAHZEIZ ZHMEPA

2. H ®INOZO®DIA TQN NQAHZEQN

3. AOMH KAI OPTANQZH TQN NQAHZEQN

4. EPEYNA ArOPAZ- NAHPO®OPIEZ

5. H AIOIKHZH TOY AIKTYOY NQAHZEQN

6. O MPOrPAMMATIZMOZ TQN NQAHZEQN

7. H OPTANQZH TQN NMQAHZEQN NMPOETOIMAZIA- YAOMOIHZH- EAEMXOZ
8. WYXOAOTIA TOY ArOPAZTH, KINHTPA ArOPAX
9. TEXNIKEZ NAPOYZIAZHX

10. TEXNIKEZ NQAHZHZ

11. XEIPIZMOZ TQN ANTIPPHZEQN

12. TO KAEIZIMO THZ NQAHZHZ

13. META THN NQAHZH



ZEAIAA 22

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : LTOIXEIA EMMOPIKOY AIKAIOY
EEAMHNO A° QPA 1/ EB&ouasda

. H EMNOPIKH MPAZH

. ZKONOx KAI ENNOIA THZ EMMNOPIKHZ NMPAZHZ

. ZYNENEIEZ THX EMNOPIKOTHTAZ

. O EMINOPOZ. ENNOIA KAI ANOZTOAH

. ZYNENMEIEZ KAI MPOYMNOGEZEIZ THZ EMMOPIKHZ IAIOTHTAZ
. AIKAIO THZ ArOPAZ

. EMMNOPIKH ENIXEIPHZH

. TO AIKAIO TQN EMIMOPIOKQN MPAZEQN

. TA ZYNAANAKTIKA HOH

OQONOURAWUN-



ZEAIAA 23

TOMEAL : EMIKOINQNIAZ KAl MEZQN MAZIKHX ENHMEPQZHZ
OMAAA EIAIKOTHTAL : AIAOHMIZHZ

EIAIKOTHTA : AIAOHMIZHZ

KQAIKOZ EIAIKOTHTAL : 14.03.01.1

MAGHMA : EIZArQrH THN EMIKOINQNIA
EEAMHNO A" QPEZ 2/ EBSouasa

1. TI EINAI ENIKOINQNIA

2. OEQPIA ENIKOINQNIAZ (MHIEX, MONTEAO MONTELO SHANON KAl WEAVER, NEPIZOTHTA KAl
ENTPOMIA, KANAAI MEZO KQAIKAY)

3. AANA MONTEAA ENMIKOINQNIAZ

4. ENIKOINQNIA, NOHMA KAl ZHMEIA (ZHMEIQTIKH, THMEIA KAl NOHMA KATHIOPIEZ
ZHMEIQN, ZYMBAZH, OPTANQZH HMEIQN)

5. KQAIKEZ (EIAH KQAIKQN, AEKTIKH KAl EZQAEKTIKH EMIKOINQNIA, EMEZEPTAZMENOI KAl
MEPIOPIMENOI KQAIKEZ, KQAIKEZ MEFAAHZ KAl MIKPHZ EMBEAEIAZ, KQAIKEZ KAl
KOINOTIKOTHTA, ZYMBAZH KAI XPHZH, AYOAIPETOlI H AOrIKOI KQAIKEZ, AIZOHTIKOI

KQAIKEZ)

6. IHMAZIOAOTHZIH (KATAAHAQZH, ZXZYMMAPAAHAQIH ,MYOO0Z, XYMBOAA META®OPA,
METQNYMIA)

7. IHMEIQTIKEZ MEOOAOI (MOIHTIKH META®OPA, ONTIKH META®OPA, PEAAIZTIKH
METQNYMIA)

8. EMMNEIPIKEZ MEGOAOI
9. IAEOAOTIA KAl NOHMATA



