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1. EIZHIHTIKO ZHMEIQMA

o. ONOMAZIA EIAIKOTHTAZ

Texvitng MNepimmoinong Nuyiwy
B. TOMEAZ

Yyeiag AioOnTiKAG Kal KoIVwVIKWV YTTNPEECIWV

8. TITAOZ EIZATOQOrHz

AtroAutnpio Nuuvaaciou

€. AIAPKEIA ZMOYAQON

Avo (02) e€aunva katdpTiIong

o1. NAPEM®EPEIZ EIAIKOTHTEZ >THN EAAAAA KAI 2THN E.E.

Eidik6¢ epapuoywyv aiontikAg (I.E.K. 04 e¢apnvwy)
A108nTIKOG ModoAoyiag kal KaAAwTmiopou Nuxiwy (1.E.K. 04 s¢aprivwv)

. MEPIFCPAMMA EIAIKOTHTAZ

0 Texvitng Mepitroinong Nuxiwv Pe TNV aTToQOoITNOT) TOU YVWPICEl va EKTEAET TA
EGNG:

1. "EAeyxo kai Asitoupyia Twv pnxavnudatwy (CUOKEUES TTapagivng ,
OUOKEUN TPOXOU, OUOKEUI KAiBavou atrooTeipwong).
. AtrooTeipwaon epyaAciwv gnxavnuaTtwy . AttooTeipwaon ye BepudtnTa
¢npen, utrepiwdn akTIvoBoAia Kal uypd aTTOAUUAVTIKA.
. AloiknTIKA UTTOOTAPIEN £PYOU.
- KaBopiopodg ouvevtelgewy
- Anuioupyia kal evnuépwan KapTa TTEAATN
- Ailatipnon apxeiou (TTEPITTOINOEWV)
- Alakivnon avaAwaigwyv Kal KAAAUVTIKWV
- 'Epeuva ayopdg KOAUVTIKWY, aVOAWCIUWV OUOKEUWYV
- Ala@nuIoTIKA TTPoBOAN epyacTnpiou
4. TlpocTtolpyacia TTEAATN
- loTopikd TTEAATN
- TomoBétnon meAdTn
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5. lMepiTroioeIg TeEXVITN VUXIWV

- MdAagn dkpwv — pavikioUup- TTEVTIKIOUP- OVUXOTTPOCBETIK
- [Npwrteg BonBeieg

- [eprmmoinoeig dkpwv- peeling - JAOKES- TTaPAPivn



n. TOMEIE AMAZXOAHZHE

O Texvitng Mepimmoinong Nuxiwy €xel Tnv duvatdTnNTa va ATTOKTAOEI
ad<I0 AOKACEWS ETTAYYEAUATOG KAl VO EPYAOTEI IBIWTIKA | €apTnUévVa OF:
- E&adikeupéva studio TEXVIKOU VUXIwV
- Karaothpara TwAnong KAAAUVTIKWY TTPOIOVTWYV yia vUXIa
- Koupwtripia 61Tou AEITOupyEi TUAPA TEXVIKOU VUXIWV
- Opyavwuévo KEVTPO aloBbnTIKAG

6. BOHOHMATA 2TH 2YNTA=H TOY NMPOrPAMMATOZ

MpdypaupaTa oTToudwVY TWV EIBIKOTATWY :
- E18Ik6¢ E@apuoywyv AicbnTikAG
- AloBnTIKAG ModoAoyiag kal KAAWTTIoHOU Nuxiwyv



1. QPOAOr'IO NPOrPAMMA MAOGHMATQN EIAIKOTHTAZ

TEXNITHZ NEPINOIHZHZ NYXIQN
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O = MAGHMATA OEQPHTIKA
E = MAOHMATA EPIAZTHPIAKA
2 = 2YNOAO QPQON MAGHMATOX




2. ANAAYTIKO NMPOrPAMMA MAGHMATQN EIAIKOTHTAZ
TEXNITHZ NMEPINOIHZHZ NYXIQN

EIAIKOTHTA : TEXNITHZ NMEPINOIHZHZ NYXIQN
MAOHMA : KOZMETOAOTIIA
A’ EEAMHNO: QPEZ AIAAZKAAIAZ: 1 OEQPIA

IKANOTHTEZ- 2TOXOl MAOGHMATOZ
To pyabnua TG KooueToAoyiag Ba £xel BewpnTiKr dIGACKAAIA . 2TOX0G
TOU NaBAUATOC €ival va aTTOKTACOUV 01 OTTOUdAOTEG TIG BACIKES YVWOEIG :
MNa Ta KAAAUVTIKG TTOU XPNOIPOTTOIoUVTAl VI TA VUXIO
Tov TPOTTO TTAPACKEUNG QUTWYV Kal TIG TIPWTEG UAEG TTOU ATTAITOUVTAI
Tnv aA\oiwon Twv TTPOIGVTWYV
Tnv emKivouvoTnNTa TOUG

OO~

A’ EEAMHNO

ZTOIXEIO YEVIKAG XNMEIAG

METaAAQ - apETAANQ

2. AeopOi TWV OTOIXEIWV

3. O¢&éa kai Baoeig

4. PH

5. O¢&cidwaon - udpdAuon

YYpEG eTIQAVEIEG SIaXWPIOHOU

1. Tdon diaxwpliopou

2. Em@aveiokoevepyEG ouaieg

3. YOpo@IAIKr - AITTOQIAIKN) 1I00pPOTTIO
MikpoyaAakTwpaTa - FTAAAKTOMATOTTOINTES
MaAaKkTWPO - Alwpnua

AQPOG - AepolOA

AlaAuToTtroinon

TUT1TO1 YOAGKTOUATWV

KoAAog16ry diaAUppata

Tagivounon yoAOKTOUOTOTIOINTWY
uvTNPNTIKA

MUKNTEG ) HOUXAEG

ZUPOUUKNTEG

BakTrpia

Mnyé¢ uOAUVONG TV KAAAUVTIKWY TTPOIOVTWV
ATTQITOUMEVEG 1010TNTEG CUVTNPNTIKWV

. NMapayovreg mou ernpeddouv T SPACTIKOTNTA TWV CUVTNPNTIKWYV
6.1 Zuykévipwon

6.2 Evepyn otutnta PH

6.3 ET@avelakoevePYEG OUTiEG

6.4 Z1eped cwuaTidia

7. AvVTIOEEIBWTIKA

7.1 Tayyion

7.2 MNapdayovTeg TTou £TMIOPOUV OTNV TAYYION
7.3 INevikd avTIOgEIDWTIKA

-—
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EIAIKOTHTA : TEXNITHZ NEPIMOIHZHZ NYXIQN

MAGHMA : NPQTEZ BOHOEIEZ-YT'IEINH KAl AZOAAEIA EPTAZIAKOY
XQPOY

A’ EEAMHNO : QPEZ AIAAZKAAIAZ 1 OEQPIA

IKANOTHTEZ- ZTOXOl MAOHMATOZ

21OX0G JOBANATOG €ival va ATTOKTHOOUV 01 OTTOUDAOTEG TIG YVWOEIG
EKEIVEG TTOU Eival ATTAPAITNTES YIA TNV QVTIMETWTTION dIAPOPWYV KIVOUVWV N
TPOAUMATIOYWY TTOU PTTOPEI va oUPBOUV OTOV £pYaciakd XwpEo, Tn TTPOAnwn
TWV ATUXNMATWY KABWG Kal TNV yVWaon TwV ETTAYYEAUATIKWY 00BEVEIWV

A’ EEAMHNO

AvaAuon d15aocképeEvnNg UANG

1. FENIKA TIA TIZ MPQTEXZ BOHOEIEZ
1.1 Opiopog kal oko1rég MpwTtwy BonBeiwv.
1.2 H avaykaiétnta Twv MpwTtwyv BonBeiwv.
1.3 2T10X0I eKTTaiIdEUONG £Papuoyng MNMpwTwyv BonBeiwv.
2. EKTIMHZH THZ KATAZTAZHZ TOY OZEQZ NAZXONTOZ
21 loTopIKd KAl QUOIKA £¢ETAON.
2.2 TlpwTapxIKA EKTIMNON TOU 0EEWG TTAOXOVTOG PE TOV OQPAIPIKO EAEYXO TOU
QVOTTVEUOTIKOU, KUKAOPOPIKOU Kal veupikou ouaTruartog (A, B, C, D, E).
3. O=EA MNPOBAHMATA KYKAO®OPIKOY XYXTHMATOX
Kapdiakr) avakoTrr) — OpIoPOG — aiTia — dIAYVWOT — AVTIMETWTTION
3.1 KatatmAnéia shock — opiopdg — €idn shock — aitia — didyvwon —
QVTIMETWTTION.
3.3 ATTwA&Ia TnNG ouveidnong — opICHOG — AiTIO — AVTIMETWTTION.
3.4 AitoBupia — opIoPOG — AiTIO — AVTIYETWTTION.
4. KAKQZEIZ TON MAAAKQN MOPIQN
4.1 KAEIOTEG KOKWOEIG — OPICPOG — €idN KAEIOTWV KOKWOEWV —
QVTIMETWTTION.
4.2 AVOIKTEG KOKWOEIG — OPIOPOG — QIJOPPAYiEG — €idN — AVTIUETWTTION
5.BAABEXZ TOY OPI'ANIZMOY AINIO ®YZIKA AITIA
5.1 BAaBepég emdpaoelg ammo uwnAn Oepuokpacia
TOMIKEZ BAABEZ
5.1.1 Eykaupara (BaBudg — BaputnTa — EKTA0ON — QVTIUETWTTION).
5.1.2 HANiokd eykauparta — avTINETWTTION.
5.1.3 Xnuik& eykauparta (TrpwTng Borbeiag).
6. BAABEPEZX ENIAPAZEIX A[TO XAMHAH OEPMOKPAZIA
TOMKEZ BAABEZ
6.1 Kpuotmrayjuarta — aBuoi — avTIgETWITION.
6.1.2 TENIKEZ BAABEZ
6.1.3 Y1ToBeppia — avTiyeTWTION.
7. BAABEXZ TOY OPI'ANIZMOY AINO HAEKTPIKH EKKENQZH
7.1 HAekTpOTTANEia — QVTIMETWTTION.



8. AHAHTHPIAZEIZ
8.1 [NevIKiy CUUTITWHPATOAOYIO — KAIVIKF) EIKOVA — QVTIMETWTTION.
8.2 AnAnTnpiacn atrdé T0 OTOUA KAl ATTO TPOPIUA.
8.3 EioTtrvory dnAntnpiou — CO.
8.4 Atroppd®non dnAnTnpiou atrd 10 dEPUA.
8.5 Anypata atmd éviopa Kai gidia.
9. ®PONTIAA KAl META®OPA AZOENOYZ
9.1 BaoikEg apyxEG.
9.2 Evoeigeig — 1poTTOI ao@aAoUg NeTaPOPAG (éva f dUO AToua) PE EIBIKES
KAPEKAEG PE Qopeia.
10.0APMAKEIO NMPQTQN BOHOEIQN - MEPIEXOMENO
10.1 EpyaAcia — €mOETNIKO UAIKO — @ApUOKa — OIaAUuaTa.

1. YFIEINH ZTOYZ EPrAZIAKOYZ XQPOYZX

1.1 ZuvBnKkeg uyieIvig

1.2 AtrooTeipwon — ATToAUuavon xwpwv- Aonyia- Avtionyia -ATodikA
uyievr (uypn — gnpn).

1.3 MetaBaTikég AoBéveleg

2. MPOAHWH EPITATIKQN ATYXHMATQN

2.1 Baoikég apxég

2.2 Baoikég apxég oxediaong TpoAnywng

2.3 Mnxavikr} Tou CWPATOG

2.4 Metagopd Bapiwv QopTiwv

3. EMAITEAMATIKOI KINAYNOI

3.1 Kartaypa®r Kivouvwv

3.2 Kataypa@n HEPWY TOU CUCTHATOG TTOU EKTEBNKAV OTOV KivOuvo

3.3 ECOTTAIONOI ATOIKAG TTPOOTACIOG

3.4 ZAuavon

4. AITIEX ATYXHMATQN

4.1 Atuxnuara TTou o@eilovtal oTov epyalouevo

4.2 Atuxnuara oto TrepIBAAAOV Epyaoiag Kal HEOA TTAPAYWYNG

4.3 Atuxnuarta TTou o@eilovtal o€ atTPORAETITA yeyovoTa

4.4 >1amIOTIKA OTOIXEIA ATUXNHATWY

4.5 AcikTeG ouxvOTNTOG KAl BapUTNTOG

5.A0I0I NOY ENIBAAAOYN THN NMPOAHWH ATYXHMATQN

5.1 AvBpwTioTiKOi

5.2 Oikovouikoi

5.3 WuxoAoyikoi

5.4 Nopikoi

6. ENATTEAMATIKEZ AZOENEIEZ

7.NOMOOEZIA IA THN YTIEINH KAI AXDAAEIA EPTAZIAX



EIAIKOTHTA : TEXNITHZ NMEPINOIHZHZ NYXIQN
MAOHMA : AEPMATOAOTIA
A’ EEAMHNO: QPEZ AIAAZKAAIAZ: 2 OEQPIA

IKANOTHTEZ- 2TOXOIl MAOGHMATOZ

2KOTTOG TOU HaBAUATOG €ival va OTTOKTACOOUV Ol OTTOUdOOTEG TIG
QTTOPAITATEG YVWOEIS VIO TIG OTOIXEIWOEIC aoBéveleg Tou OEpuatog , O€
OUOXETIONO e TNV €10IKOTNTA Tou Texvitn MNepimmoinong Nuxiwv KaBwg YeVIKES
YVWOEIG yia TIC BaolkéG deppaToTTdbeIEC TTOU cuvavTd o Texvitng Mepimoinong
Nuxiwv Katd Tnv AoKnon Tou €TTayYEAUATOG TOU, TTOU TTPOEPXOVTAl KUPIWG
atmd Xprion KOAAUVTIKWY, aAAG kal atrd dlatapaxéG Tou HPETABOAICUOU TOu
atépou (opnyuaToydvol adéveg K.A.TT)

N autd Katd mn dIApPKEIa TOU JaBRuaATOC gival avaykaia Kai N TTpoBoAn
eI0IKWV slides.
1. Aéppa
2. 2101BAdeg OEPPATOG
3. E&aptiuata déppaTtog
3.1 Tpixeg déppaTog
3.2 Adéveg dépuaTog (I6PWTOTTOIOI - GUNYMOTOYOVOI - YOAGKTOPOPOI )
3.3 Neupa déppaTog
3.4 Ayyeia déppaTog

4. ‘Ovuxeg

4.1AvaTopia ovUXwv-XnuIkA cucTtaon

4.2 [Mabnoeig ovuxwyv (duoTrAacieg kKal SUOTPOPIES)
4.2.1. ANOIWCEIG OXANATOG OVUXWV

422 « ETTIPAVEIQG OVUXWV

423. « ouoTaoNG OVUXWV

424. « TWV JAAGKWYV Popiwv ovUxwv
425 « XPWHATOG OVUXWV

4.3. Ovuyieg atrd KoouNnTIKA
4.4. ETrayyeAPATIKEG OVUXIEG

5.Yyeia Twv vuxiwv oTa Xépla Kal TTodia
5.1 MuknTeg

5.2 loi

5.3 Mapdoita

5.4 AN\o1woeig

6. ETidpaon e§wyevwyv TTapayovTwy oT1o dépua (Kauoog- Yuxog-nAlakn
OKTIVORBOAia- XNMIKA KATT.

7.To déppua kal n péAuvon Tou TTepIBAAAOVTOG

8.Aépua kai diatpoPn

9.Stress ka1 dépua



EIAIKOTHTA : TEXNITHZ NMEPINOIHZHZ NYXIQN
MAOHMA : YYXOAOTIA - ENMATTEAMATIKH AEONTOAOTIIA
B’ EEAMHNO QPEZ AIAAZKAAIAZ 1 OEQPIA

IKANOTHTEZ- ZTOXOl MAOHMATOZ

O1 o1roudaoTéG yVwpiCouv TIG BACIKEG €VVOIEG TTOU OXETICOVTAI PE TNV
Wuyxoloyia , €TeIdA €ival n €TMOTAPN TTOU £XEl WG OTOXO VA E€PEUVACEI TOV
EOWTEPIKO KOOPO TOU QVOPWTTOU KAl va KATOVONOElI Tnv  avlpwirivn
OUUTTEPIPOPA HECA OTO KOIVWVIKO OUVOAO KaIl KAT ETTEKTACN TN OIAAEKTIKI TNG
oX€on KAtd TNV ETTAYYEANATIKI EQAPUOYR.

‘Evvoia wuxoAoyiag

Md&Onon

Mviun (aioBnTipia - Bpaxuxpovn - pakpoxpovn )

Aopn TTPOoWTTIKATNTAG

NapKIOOIONOG

H onuacia Tng opop@idg

AvaTtrnpia QUOIKN - KOIVWVIKA

2TOIXEI ETTAYYEAUATIKAG OEOVTOAOYIOG

1. Honuaoia TG TTpWTNG ETTAQPNG TEXVITN KAl TTEAATN

.2. H digpeuvnon Tou 1I0TopIKoU Kal aloBnTIKoU TTPOBAANATOG TOU TTEAATN
Kal N AQvTINETWTTION TOU TTPOPRAAUATOC

9.3. O1dIaTTPOCWTTIKEG OXEOEIG (TEXVITN - TTEAATN)

9.4. H ouupoAn Tou TeXVITN 0TN dlaTAPNON TNG WUXIKNG EUEEIQG TOU TTEAATN

KATa TNV JIAPKEIQ TG AIOONTIKAG ayWYNAG
9.5. H onuaoia Tng opBoAoyIOTIKNAG £TTAYYEAUATIKAG OTAONG KAl TAPNONG TNG
ETTAYYEAUATIKAG DEOVTOAOYIAG

CooNIORWN=



EIAIKOTHTA : TEXNITHZ NMEPINOIHZHZ NYXIQN
MAOHMA : OPFANQZH KATAZTHMATOZ-MARKETING
B’ EEAMHNO: QPEZ AIAAZKAAIAZ :1 OEQPIA

2TOX0G TOU PaBRuaTog €ival va yvwpioouv ol OTToudacTEéG TTWGS OPYAVWVETAI
éva KaTAoTNPA Kal TTOIEG €ival Ol AEITOUPYIES Kal N XpnoINoTnTa Tou marketing
WOTE va eTMITEUXBOUV 01 OTOXOI TNG ETTIXEIPNONG.

1. Zxediaon xwpwyv gpyaciag

1.1 ATTQITOUEVOI XWPOI

1.2 APXITEKTOVIKN

1.3 levikdG ECOTTAIONOG

2. MNepi1BaAAovTIKEG OUVBNKEG OTOUG XWPOUG Epyaciag
3. ESOTAIONOG TWV XWPWV £pYaTiag
3.1XapakTnpIohog Kal KaTaTtagn

3.2 Epyovopia

3.3 EmAoyi- AiaTagn

3.4 KatdAAnAeg ouvBnkeg epyaaciog

3.5 ATopIKA €idn TTpoCTACIAG KAl XPron TOUG
4. Kavoveg ao@AAEIOG HNXAVNHATWY

5. Atroppippata

6. Nupkayid

6.1 NMpoAnwn- Avixveuon- KartaoToAn

Marketing

1. Opioudg Tou marketing

1.1 Néeg 1ao€1g Tou marketing

1.2H oxéon marketing pe Tnv Tapaywyn

1.3Karnyopieg Tou marketing

1.4H ouppBoAni Tou marketing oTnv OIKOVOWIKI) QVATITUEN

2. 'Evvoia kal opiop6g TnG ayopdg

2.1 XapakTnpioTIKA TNG 81EBvoug ayopdg

3. O katavaAwTiopn6g kal To marketing

4. AyopaoTikéG ouvn0gIEG TTOU OXETICOVTAI UE TOV TTANBUCHO, TO
€1000nNua Kal AAAOUG OIKOVOUIKOUG TTAPAYOVTEG

5. H wuxoAoyia otnv utrnpecia Tou marketing

6. 'Epeuva ayopdg

6.1’ Epeuva Twv 6pwv TTWwANoONG Kal TTONITIKAG Kal eEBSdwY TTWARCEWV

6.2’ Epeuva ocupTtrEPIPOPAG KATAVAAWTH)

6.3’Epeuva NG 0IKOVOUIKAG KATAOTAONG Kal TNG EuBUvVNG TNG ETAIPEING

7. 'Evvolia Tou TTpoidvTog

7.1 EEENIEN TOU TTPOIGVTOG

8. Eidn ouokeuvaoiag

8.1 0 KOIVWVIKOG pOAOG TNG OUCKEUQTIAG

9. AilapRiuion

9.1 K&oT0G dlagruiong yia TNV €TIXEipNon

9.2 Alapruion Kal KaTavaAwTAg

9.3To d1a@NUICTIKO hAVUNQ

10. Karnyopieg ayopaoTwyV (UTTEPKATAVOAWTIKOG AYOPAOTAG, AYOPAUOTHG
ASYyw PuxOoAOYIKWV avayKWV, avVATTOQPACIoTOS AyopaoTNS)



11.Epyaocieg oto marketing oXeTIKG ge TV TTpOWONON TTPOIGVTOG Kal
TNV TTWANON UTTNPETiag oTnv AiIcONTIKN

10



EIAIKOTHTA : TEXNITHZ NMEPINOIHZHZ NYXIQN

MAOHMA : MANIKIOYP-NENTIKIOYP

A’ EEAMHNO: QPEZ AIAAZKAAIAZ :1 OEQPIA+5 EPTAZTHPIO
B’ EEAMHNO-OEPATEYTIKO MANIKIOYP-MENTIKIOYP: QPEZ
AIAAZKAAIAL : 4 EPTAZTHPIO

O1 oTToUdAOTEG ATTOKTOUV YVWOEIG TTOU XPEIACOVTAI VIO VO KOTAOTOUV IKAVOI
va d1aTtnpeouV Kal va aTtokaBioTouv TNV uyEia ota vuyia TTodIwV Kal XEPIWV.

MpodéAoyog
Opydvwon xwpou
ESotmrAiopog
E¢apthpara- EpyaAcia- Metoéteg -Opydvwon TpatredioU epyaAgiwy
YANKG- KaAAuvTIKG
Yyeia Twv vUXIwV oTa XEPIO KAl OTA TTOdIA
Yyievr) TTpOANwn Kai KaBapidTnTa TWV VUXIWV
MPAKTIKA £EQAPMOYI) AVTIKEINEVWV
TpPOTTOI ATTOAUPAVONG XWPEOU KAl ATTOOTEIPWONG EPYOAEIWV
AucAsiToupyia vuyxiwv
Aopn vuxiwv
Ta pépn TOU VuyIoU
Aopn K&Tw atod 1o VUXI
duoiohoyia vuxiou
EmiAoyR oXHATOG VUXIWV
KaBdpiopa Twv vuxiwyv ota Xépla Kal Trodia
.1 KabBdpiopa pe vepd kal KOTITAPA (TTEVOETA)
8.1.1.Atropdkpuvon oKANPUVOEWV
8.1.2.ATropdkpuvon TTapwvuxidwv
8.1.3.Atmropdkpuvon KAAwv
8.1.4 Kot} ovUxwvV TTou PTTAKAV OTO dEPUa
8.2 KaBdapiopa pe Tpoxo
9. Mavikioup - lMevTiKiOUp
9.1 Aidgopol TpOTToI EQAPPOYNG TOU Yavo
10. T[aAAik6é Mavikioup
11. Mavikioup peg Aadi
11.1 MNpogTolyacia yia gavikioup Pe Ceotd AGdI
11.2 Aladikagia pavikioup ue eoT1d AGdI
12. Evuddrwon xepiwv
9.2 Maodg ota Xépia Kal TTodIa
9.3 Peeling-Mdoka
9.4 Mapa@ivoAouTpo

— — — —

PONDOOPNPARWRONN S
AWN — -
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EIAIKOTHTA : TEXNITHZ NEPIMOIHZHZ NYXIQN

MAGHMA : MNPOZOETIKH NYXIQN

A’ EEAMHNO:QPEZ AIAAZKAAIAZ:1 OEQPIA + 5 EPFAZTHPIO
B’ EEAMHNO: QPEZ AIAAZKAAIAZ: 7 EPFAZTHPIO

2TOX0G €ival va pdbouv TNV TTPOCOETIKI VUXIWV Yia KaAaioONTIKOUG Kai
UYIEIVOUG AGyoug

1. Eicaywyn ota TEXvVNTa vuxia

2. EZomAiopo6g epyaoTnpiou

2.1 ECaptiuata — epyaAcia - UAIKa

3. MpakTikn E@apuoyn

4. KaTOOKEUN VUXIWV ME METASN

4.1 TNpogToiyagia vuxiwv

4.2 ATmooTeipwon vuxiwv

4.3 TotmroBétnon TAaoTIKoU vuxioU ( TIP) pye kOAAa
4.4 Kot NeETAgNG

4.5 TotmroBétnon PeTAtng

5. Karaokeun vuxiwv JE OKPUAIKO

5.1 MpoeToiyacia vuxiwv

5.2 AmrooTeipwon vuxiwy

5.3 Kd&Auwn vuxioU pe CeAE TTopoeAAvVNGg

5.4 Tpoxiopdg vuxIou yia QopuapIoua

5.5 Aidgopa yuaAioTIKG

6. Kataokeun vuxiwyv pe atrAd JeAé

6.1 lMpoeToiyaaia vuxiwv

6.2 ATTooTEIpwaon VUXIWV

6.3 Totobétnon TTAaoTikKoU vuyiou ( TIP) ye k6AAa
6.4 TotrobETnon CeAé o€ TPEIS PATEIG KAl POPPAPICHA
6.5.1. ETKAAUWN QUOIKWY VUXIWV YIO EVIOXUOT HE METAEN AKPUAIKA Kal TCEA
6.5.2. TpoTTOG £QapPPOYAG



EIAIKOTHTA : TEXNITHZ NEPIMOIHZHZ NYXIQN
MAGOHMA : KAAAITEXNIKA NYXIA
B’ EEAMHNO: QPEZ AIAAZKAAIAZ: 1 OEQPIA + 2 EPTAZTHPIO

2T10X0G €ival va pdbouv o1 oTToudaoTEG va OIOKOTHOUV VUXIO

2TOAIOUOG VUXIWV UE TTEPAEG, OTPAG, KATT
ZWypa@IKNn VUXIWV
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EIAIKOTHTA : TEXNITHZ NEPIMOIHZHZ NYXIQN

MAOGHMA : ATTAIKA (OpoAoyia)

A’, B EEAMHNO: QPEZ AIAAZKAAIAZ: 2 OEQPIA
IKANOTHTEZ- 2TOXOl MAOHMATOZ

Na &06¢i éupacn otn ouvdeon TNG &Evng yA\wooag pe TNV €I0IKOTATA
€101 WOTE O POBNTAG Va gival IKAVOG VO KATAVOEI KAl VO XPNOIKOTTOIEN AEEIAOYIO
KAl @PACEIG TTOU ATTTOVTAI TNG TEXVIKAG EKTTAIOEUONG TOU.

ZTOIXEIA TEXNIKHZ OPOAOTIAZ

e [1Aéov Tng didaokaAiag TNG AyyAIKNG YAwooag Ba didaxOei TexVIKA
opoAoyia (AEIANOYIO-KEIUEVO) OXETIKNA PE TNV €1I0IKOTNTA.
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e AMNAITOYMENOZ EPIFAZTHPIAKOZ EZOINAIZMOZ

Epyaotpio 50 1.u. ) 2.5 T.u./KaTapTICOUEVO
To epyaoTrplo TTeEPIAAUPAVEL:

EIDIKEG TPpOXNAATEG KAPEKAEG VIO HAVIKIOUP
MoAuBpoveg AIoOBNTIKAG yIa TTEVTIKIOUP
TpoxAAATO OKOUTTW

MapapBav

MeyevBuTIKOUG aKOUG
OTTOUdAOTEG

MapagivoAouTpo
KAiBavo atrooTeipwong
O¢puavtrpa Aadiou

2 UOKEUN yia TTodOAOUTPO

1 ava 2 o1roudaoTEg

1 ava 3 oTToudaoTEG

1 ava 2 o1roudaoTEg
2 y1a 6AOUG TOUG OTTOUDAOTEG

1 ava 4

1 yia 6Aoug Toug oTToUdACTEG
1 yia 6Aoug Toug oTToUdACTEG
1 yia 6Aoug TOUG OTTOUBAOTEG

1 avd 2 oTToudaoTEG

2 UOKEUEG NAEKTPIKOU PavIKIOUP-TTEVTIKIOUP(Tpoxoug) 1 avd 5 oroudaoTég

2 €T JAVIKIOUP-TTEVTIKIOUP

1 ava KGBe oTTOUdACTH

Avaykaia UAIKG avoAwaoIiga o€ TTooO0TNTA IKAVH YIa OAOUG TOUG OTTOUDOOTEG.

MpoBoAéa diapaveiwv

TnAedpaon - DVD kaBwg Kail Tavieg Je avTiKEieva aioOnTIKAG, JaKIYIAL,

XpwpaTtoAoyiag, styling, emdeifewv K.a.

2 €IPEG KOOUNTIKWY TTPOIOVTWY Kal TTPOIOVTWYV PAKIYIAL yia TTPOKTIKH

EKTTQIOEUON
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AITAITOYMENA ITPOXONTA EKITAIAEYTQN KATA MAOHMA

MAOHMA NMPOZONTA EKIAIAEYTOY
ATTAIKA NTYXIOYXOZ TMHMATOZ AITAIKHZ
®IAOAOIIAZ 1 EMNAPKEIA
HIY ATYXIOYXOZ TMHMATQN
NAHPO®OPIKHZ AEI ) ATEI
KOZMETOAOTIIA ATYXIOYXOZ XHMIKOZ i

®APMAKOINOIOZ

NMPQTEZ BOHOEIEZ

NTYXIOYXOZ IATPOZ

YYXOA-AEONTOAOTIIA NTYXIOYXOZ IATPOZ ) AIZOHTIKOZ TEI
EMNATTEAMATOZ
AEPMATOAOrIIA NTYXIOYXOZ IATPOZ

MANIKIOYP-MNENTIKIOYP
NMPOZOETIKH NYXIQN
KAAAITEXNIKA NYXIA

OEPATEYTIKO MANIKIOYP -
MNMENTIKIOYP

KATA NMPOTEPAIOTHTA: 1. MITYXIOYXOZ
AIZOHTIKOZ TEI

2. AMIO®OITOZ IEK TQN EIAIKOTHTQN
«EIAIKOZ EOAPMOI'QN AIZOHTIKHZ»,
«AIZOHTIKOZ NMOAOAOrIIAZ KAI
KAAAOMIZMOY NYXIQN» ME 3ETH
EMMEIPIA

OPIr'ANQZzH EPIrAzIAZ-MARKETING

KATA NMPOTEPAIOTHTA : MTYXIOYXOZ
TMHMATQN MARKETING AEI i ATEI
2. NTYXIOYXOZ AIZOHTIKOZ TEI
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