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AIEONEZ EMIMNOPIO

. |AHMOZIEZ ZXEZEIZ 2 2

. [EPEYNA MARKETING *

. |AIAQHMIZH - AIAOHMIZTIKA MEZA *
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. IMARKETING AIANIKOY EMIOPIOY -
XONAPEMITOPIOY & ®YZIKHZ
AIANOMHZ *

14. |AIOIKHZH - ZXEAIAZMOZ NMQAHZEQN *

15. | ZYMINEPI®OPA KATANAAQTH *

16. XPHMATOOIKONOMIKH AIOIKHZH *
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17. |AIAPOPQZH & MPOBAHMATA
EAAHNIKHZ OIKONOMIAZ *

18. |AIOIKHZH MARKETING * 4 4

19. | ZTPATHIIKH KAI ZXEAIAZMOZ 4 4
MARKETING (Marketing Planning) *

20.  MEOOAOI KAI TEXNIKEZ 3 3
NMPOBAEWEQN 2TO MARKETING *

21.|MPOrPAMMATIZMOZ AMEZOY 2 2
MARKETING - TPOQOHZEQN -
AHMOZIQON ZXEZEQN *

22. | BIOMHXANIKO MARKETING *

23. |AIEONEZ MARKETING *

24. MARKETING YIMHPEZIQN *

25.|CASE STUDIES | katll *
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26. |AITAIKA 3 313 3

27. | XPHZH H/Y
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ZYNOAO QPQN 23

© = MAOHMATA OEQPHTIKA
E = MAOHMATA EPIAZTHPIAKA
2 = 2YNOAO QPON MAOGHMATOZ

* ATTaITEITOI ETTAYYEAPATIKY EUTTEIPIA OTO YVWOTIKO AVTIKEINEVO, 4 €TWV yIa atTogoitoug AEI
Kal 5 eTwv yia atrogoitoug TEl petd Tn Aun TrTUXiou.

3 Ta padBnuata tou A’ kai B eEaprvou tTng €101koTnTag "EISIKOG Eptropiag, Ala@Aipnong
Kal Mpow6nong MNpoidvrwy (Marketing)" kai Tng €1dikéTNTAG "E181K6G MWARoewv” €ival Koivd.



