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AIAOHMHEHE KAl
NMPOQOHIHX
NMPOIONTQN
(Marketing)
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ZYNTOMH ENAITEAMATIKH NEPITPA®H (PROFILE)

0 €161K6¢ "Marketing" andoitoq IEK JE TIC EEEIBIKEUPEVEC YVWOEIC KAl
O€&IOTNTEC NOouU €XEl ANOKTAOCEI KATA TNV EKNAIGEUON TOU, EQAPHOZEI TNV ENICTAKN KAl
TIC TEXVIKEC TOU Marketing yia va UNOMNoOINCEl aNOTEAEOCUATIKA T NPOYPAMMATA KAl TIC
ano@AcEIC TWV AVAOTEPW CTEAEXWV NOU avapEPOVTal 0TO OXESIAOMO Kal avantuén
NMPOIGVIWV, OTNV NPOWONON KAl NPOBONN TOUC KABWCE KAl OTNV ENIAOYN Kal avantuén
TV SIKTUWV SIaVOUNG Kal S1A6E0NC TwV NPOIOVIWYV. ANAOXOANEital o€ TUAWAtTa N
AIEUBUVOEIC TNE EMNOPIKAC AEITOUPYIAC, TWV ENIXEIPACEWV TOU SNPOGIOU N 1I81WTIKOU
TOMEQ.

ANAAYTIKH ENAITEAMATIKH NEPITPA®H
H g161k&TtnTta BaciZetal oTIC EEEISIKEUNEVEC YVWOEIC
a) TNG EMNIOCTAMNG TOU marketing Kal Twv S1a8IKACI®V KAl NPAKTIKWY TG
ayopac
B) TwV MEBONOYIVV OE BEpATA EpEUVWV marketing
Y) ENEEEPYAOIOC OTATIOTIKWY OESOUEVWV

Eival To ot€NEXOC NOU UAOMOIEI, ME TIC 0dNYIEC KAl ENIBAEYN TOU NPOoicTapEVOU
TOU TIC ano@AcEIC KAl TOV MPOYPAMMATIONO NMOU avagpEpovtal 0Tto OXESIAoUO Kal
avantu&n NPoidvVIwv oTNV NPOWONOCN Kal NPOROAN TOUC, KABWCE KAl 0TNV ENIAOYN Kal
avAanTtuén tTwv SIKTUWV SIAVOMAG Kal 81A8Eon¢ NPOoidvVIwV.

0 pono¢ Tou pEoa otnv EMNOPIKN ASIToupyia KABE opyaviouou gival
OUMNANPWMATIKOG. YNOoTnpiZel NPAakTIKA Kal EKTEAET NPOYPAMMATA KAl ano@AcEIC Nou
£QapuoZouv Ta TMANATA Kal 01 AIEUBUVOEIC TNG EMNOPIKAG AEITOUPYIAC TV
EMIXEIPACEWV TOU ISIWTIKOU N SNPOCIoU TouéQ.

EI6IkGTEPA 0 and@oItog SIABETEI TIC AnAITOUMEVECG OEEIOTNTEC VIA VA :

- Mpaypatonolsi Epsuveg marketing (CUANEYEI, MEAETA Kal ENEEEpYAZETal Ta
NPWTOYEVN OTOIXEiN Kal NANPOYOPIEC NOU aYOoPOUV TOV KATAavanwtn tov
NMPOMNOEUTN, TOV AVTAYWVICUO, TOUG

MEOCONABNTEC Ta S1aPNUIOTIKA JECA KAl TNV ANOTEAECHATIKOTNTA TOUG KAM)

- Avanuel Tnv Kivhon tng ayopdc Kal npoBAENEI TOV OYKO NWANCEWV

- Mpayuatonolsi ENEYXOUC OXETIKOUG ME TIC NWANOCEIC, TOUC NWANTEC KAl TIC
MEBASOUC NWANCEWV

- ZUMMETEXEI OTIC S1001KAOIEC OXESIAOMOU, E10AYWYNE Kal avantuéng vEou
npoiévtocg otnv ayopd

- ZUYKEVTIPWVEI OTOIXEIN VIO TIC NWANOCEIC, TO KEPOOC KAl TIC ENEVOUOEIC

- ZUMMETEXEI O0Th S1a61IKacoia TiMondynong Tou npoiovtog

- TuvepyaZetal ME TouC E1I6IKOUG YIa Tn S1a@AKIoN NPoBoAN Kal npowenon Twv
NPOoIoVIWV

- EQapuOZEl TEXVIKEC NPOWONONGE TWV NWANCEWV

- Epapu6Zel NPAKTIKEG SNPOCIWV OXECEWV VIO TNV NPOWONCN TOU KUPOUC TOU
opyaviouou

- Mpayuatonolsi NWANOCEIC TEAIKOU NPoidovtog
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE
OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAE, AIAOHMHEHE & MPOQOHIHE
NMPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

QPOAOIIO NPOrPAMMATT.E.A
| | EZAMHNO | A | B | r | A |

| | MAGHMATA |e|E|z|e|E|

M
o]
[m|
[
o]
[ |
[ ]

1 | APXEZ OPFTANQZHZ KAI AIOIKHZHZ 2 2 |2 2
ENIXEIPHZEQN 1, 11

AIKAIO I katll
IZTATIZTIKH I, 1l
OIKONOMIKA MAOHMATIKA 1, 11

W[ BRI NI NN
WN| B NI NN

MAPKETING 1 kol

N AN|[B]I NIN|DN

2
2
2
FENIKH AOFIZTIKH I ka1l 4
3
3

OIKONOMIKH TQN ENIXEIPHZEQN
ENIXEIPHZIAKEZ ENIKOINQNIEZ 3 3

Ol N|oo|lun| BR|W| DN

AIEONEZ EMNOPIO 2 2

10 [ AHMOZIEZ IXEZEIZ 2 2
11 | EPEYNA MARKETING * 4 4

12 | AIAOHMIZH - AIAOHMIZTIKA MEZA * 2 2

13 [ MARKETING AIANIKOY EMMNOPIOY -
XONAPEMMOPIOY & ®YZIKHZ AIANOMHZ *

14 [ AIOIKHZH - ZXEAIAZMOZ NQAHZEQN *
15 [ ZYMNEPI®OPA KATANAAQTH *

[¢]]
(<]

16 | XPHMATOOIKONOMIKH AIOIKHZH *

N| W] N[ W
N[ WN| N| N

17 | AIAPOPQZH & MPOBAHMATA EAAHNIKHEZ
OIKONOM. *

18 | AIOIKHXH MARKETING * 4

19 | ZTPATHIIKH KAl ZXEAIAZMOZ MARKETING 4
(Marketing Planning) *

20 [ MEOOAOI KAI TEXNIKEZ MPOBAEWEQN XTO 3 3
MARKETING *

21 [ IPOrPAMMATIZMOZ AMEZOY MARKETING - 2 2
MPOQOHZEQN - AHMOZIQN IXEZEQN *

22 [ BIOMHXANIKO MARKETING *
23| AIEONEZ MARKETING *

24| MARKETING YNHPEZIQN *
25 | CASE STUDIES Ikatll* 3 3
26 | AlTAIKA 3 3|3 3|3 3

N[ W] N[N DN
N[ NI NIN|DN

27 | XPHZH H/Y 2| 2 2 (2
ZYNOAO QPQN 23| 2| 25(23| 2| 25|/ 25| 0 (25(25| 0 | 25

© = MAOHMATA OEQPHTIKA E = MAOGHMATA EPTAZTHPIAKA L = XYNOAO QPQN
MAOHMATOZ
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* Anarteital ENayyEAMATIKA EUNEIPIO OTO YVWOTIKO AVTIKEIMEVO, 4 ETWV VIa
ano@oitoug AEI Kai 5 €TV yia ano@oitou¢ TEI yeT th ANYN nTtuxiou.

3 Ta yadnuata tou A" Kal B” Eapnvou tng g16ikéTnTtac "EISIKOC EMnopiag,
Alanpnong Kai Npowenong Mpoidvtwyv (Marketing)" kai tng €161KGTNTAG "EISIKOG
NwARcEWV" ival Koiva.
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TOMEAL : OIKONOMIAZ KAI AIOIKHZHZ
OMAAA EIAIKOTHTAZ : ®OPOOIKONOMIKQN )
EIAIKOTHTA : EIAIKOZ EMMOPIAZ, AIAOHMHZHEZ & MPOQOHZHX NMPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA : APXEZ OPTANQZHZ KAI AIOIKHZHZ EMIXEIPHZEQN 1,11
EZEAMHNO A" QPEZX 2 / EBSouasda
EEAMHNO B" QPEL 2 / EBdopada

EEAMHNO A’
KE®AAAIO 10
1. XAPAKTHPIZTIKA TNQPIZMATA THZ ZYTXPONHX ENIXEIPHZIHZ
1.1. Evwola Kal XapaKTnPIOTIKA TOU OIKOVOMIKOU OpyavIGUoU
1.2. LTOIXEIO, MEPN TNC EMIXEIPNONG
- H enixeipnon oav opyaviouog
- Kupia pépn, ocuotatikd tng Emxeipnong
1.3. ZTOX0! Kal SoMA TNE ENIXEIPNONG
- Napdyovtec nou ennpeAZouv Thv AEITOUPYIA TNE EMIXEIPNONG
- AOMIKG OXAPATO OPYAVIOHWV
- NOMIKEG MOPWEC TWV EMIXEIPNOEWV MOU AEITOUpyouvV OThv
EANGSa
- KOIVWVIKOOIKOVOMIKG OXNUOTA N CUVACTIOMOI ENIXEIPNOEWV
- MONAUEBVIKEG EMIXEIPNOEIC
- O1 TAEEIC MEYEOOUC TWV ENIXEIPNOEWV (EMIXEIPACEIC MIKPEC -
MEYANEC)
1.4. \EITOUPYIEC OTOV ENIXEIPNOIAKO XWPO
- Enixeipnuatikin Agitoupyia
- AIOXEIPIOTIKA AEITOoUpYyia
- AloIKnTIKNA AgItoupyia ( management)

KE®AAAIO 20
2. HENEPIONOIHZH TQN EMIXEIPHZEQN - OPTANIZMQN
2.1. H Opydvwon kail Aloiknon ( management) oav Epyansio
EVEPYONOINONG TwV
ENIXEIPNOEWV OPYAVIOHWV
- Evvola Kal nepiexopEVo TnG Opydvwonc Kal Aloiknong
(management)
- H onuaocia tng opydvwong Kal S10iknong yia thv
anotEAEOMATIKOTNTA TWV
ENMIXEIPNOEWV - OPYAVICUWV
2.2. H €&€NIEN TNC ENIOCTAKMNG TNE 0pYAvwong - 810iknong
- ZUvtoun ava@opd otnv €EEAIEN  TNG ENICTNMOVIKAG OKEYNG Ta
eEuata tng OPYAVOSIOIKNTIKAG
- O1 BAOIKEC APXEC KAl AEITOUPYIEG TNG AloiKNoNng
- Ta 810IKNTIKA OTEAEXN (Managers) Kal 0 pOAog Toug ota
S1agopa gnineda
Sl10IKAoNG
- H oxéon 610iknong - eKtéNgong
- 01 oUYXpoVEC TAOEIC TNG OpYAvwong Kal S10iknong
KE®AAAIO 30
3. H AEITOYPIIA TOY NMPOrPAMMATIZMOY KAI H AHYH ANMODAZEQN
3.1. Mpoypapuatiouog

- H onuaocia tou npoypauuatiopyou Kal n avaykaidotnta Unapéncg
TOU

- Kaoeopiouog otoxwv (M.B.O.)
- Alatunwon NOAITIKAC
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- EngEepvacia Kal avgntuEn OoXediwv
- Avantué&n o1adIKaoiwV

3.2. H Anyn anopdocswv
- Mpooéyyion tou NpoBANUATOC nou Zntd AUon
- AIEPYACiEC NOU 0dnyouv oth S1aTUNWon AUCEWV
- H IkavonoIntikiA AUon Kal ol EVOAAAKTIKEGC AUOEIC
- Katdta&n ano@acswv:MNpoypapaTtIONEVEG KAl UN
NPOYPAMMATIOMEVEC ANOPACEIG
- M€60601 Kal TEXVIKEC AAYPYNC anoPACEwWV

EEAMHNO B’
KE®AAMAIO 40
4. H AEITOYPTIA THZ OPTANQXHX
4.1. Evvola Kal onpacia tng opyavwoncg
- Tunikn kai dtunn opyavwon
- H diaéikacia yia anoteAEOMATIKN opyavwon
- BAoIKEG apXEC TNG opyAvwong
- H éktaon tng 610iknong
- H evotnta tng d10iknong
4.2. H doun tng opyadvwong
- EEs16ikeuon Kal 61aipecn O TOMEIC (TunpATonoinong)
- H katavopn Kail avaeson 6pactnpIoTNTWV - €E0UCI060TNON
- E€ouoia, eubuvn Kal noyodooia
- FTpapuMIKA Kal ENITENIKN EEouoia
- AEITOUPYIKNA EEOUOIN
- ZUYKEVTPWON KAl anNOKEVTIPWOon Eouoiag
- Zunnoyikad 6pyava Eouoiag
- Bonentikd tyunuata
- To Opyavoypauua oThv EMIXEIPNON
4.3. H otenéxwon tng Opydvwong
- MpoypAMMATIONOC EPYATIKOU SUVAMIKOU - OE0EIC EPYAOIAC
- Eninoyn npoownikou - EKNAidEUCN NPOocwWNIKoOU
- MOAITIKA MICOWV KAl NUEPOMIOOIV
- H avantué&n tou avepwnivou SUVAMIKOU

KE®AAMAIO 50
5. H AEITOYPTIA THZ AIEYOYNZHZ KAI O ANOPQMNINOZ NAPAITONTAZ
5.1. Ta XapakTnpIoTIKA TOU aTOMOoU
- MpoownikétTnta
- ZTA0EIC
- Mdenon
- Avtinnyn
5.2. Mapakivnon Kal Hyeoia
- H Evvola Kal ol BACIKEC APXEC TNG NYECIAC
- H diaéikacia thg napakivnong
- Ta Kivhtpa
- 01 S1APOPEC BEWPIEC NEPI NApaAKivnong
- O1 TeXVIKEG napakivnong ( MBO - TQM ZUuMMETOXN KAM)
5.3. H évvola Kal n ¢UoNn TnNG NyECIag
- 01 BaOIKOI TUMOI TNE NYETIKNG CUMNEPIPOPAGC
- 01 6swpiec X Kal'Y
- H anotengopatikn nyeoia
5.4. 01 EpYacIaKEC OMASEC (TUMIKEG - ATUNEC) Kal n SUVAMIKA TOUG
- H édnuioupyia ouddwv Kal 0 pOAOC TOUC 6T AEITOUPYIa TOU
opYyaviouou
- Eién epyacikwv opddnv
- ZUVEKTIKOTNTAO TNG OMAdacg
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- Opaua, otoxol, KaeNnKovta, oMadiKn oKEYN
- H dtuneg epyaclakEg ouAdeg
5.5. H ENIKOIVWVIO OTOUG OPYAVIOMOUG - EMIXEIPNOEIC
- Evvola Kal onyaoia thG ENIKOIVWVIOG
- H d1adikaoia tng ENIKOIVWVIag
- Ta €idn Kal Tol TPONOoI ENIKOIVWVIAG
- ANOTENEOMATIKA ENIKOIVWVIO
KE®AAAIO 60
6. H AEITOYPTIA TOY EAETX0OY
6.1. Oyadonoinon cuotnUAtwV ENEYXOU ( €iGN cUOTNUATWVY ENEYXOU)
- H 61EpYacia Tou BACIKOU MNXAVIOMOU EAEYXOU
- KaB1€pwon NPoTUnou ENEYXoU

- Mé,tpnon anorsﬁgoudtwv Kal oUuyKpion PE ta npdtuna
- AI6POWON ANOKAIOEWV

- MpoUnNoBEoeIC yIa anoteNEOHATIKO ENEYXO
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE
OMAAA EIAIKOTHTAZ : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMOPIAE, AIAOHMHEHE & MPOQOHEIHE
NMPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : AIKAIO 1.1
EZEAMHNO A" QPEZ 2/ EBSouada
EEAMHNO B" QPEX 2/ EBdoudda

EEAMHNO A’

AXTIKO AIKAIO

EIZArQrH

A. ENNOIA TOY AIKAIOY

B. AIAIPEZIZ TOY AIKAIOY

FrENIKEZ APXEZ

A. MHIEZ TOY AIKAIOY
1. Néuog - EBiyo
2. XpOVIKN €KTAON TWV KAVOVWV SIKAIKOU
3. Epunveia Twv Kavovwy SIKaiou

B. YNIOKEIMENA AIKAIOY
1. NEPI TWV PUOIKWV NPOCWNWV
2. MEPi TWV VOUIK®OV MPOoWN®V

. NEPI TOY AIKAIQMATOZ
1. KTtnion SIKAIWNATWV
2. AnWAEIa SIKAIWMATWY
3. AIOKPIOEIC SIKAIWMATWV
4. Kataxpnon SIKAIwHMATWYV
5. AoKnon SIKAIWNATWV

A. NEPI AIKAIOMPAZIQN
1. Evvola dikaionpagiag
2. AIOKPIOEIC SIKAIONPAEINV
3. NpoUNOBEGEIC TOU EYKUPOU TWV SIKAIONPAEIV

E. MEPI ANTINMPOZQMEYZEQX
1. Evvola AVTINPOOWNEUOoNG
2. AIOKPIOEIC AVTINPOOWNEUONG
3. Nepi nAnpe&ouoidtntag

IT. NEPI NAPAPA®HZ KAl ANOZBEZTIKHZ MPOGEZMIAZ
1. EvvoIl0 Napaypag@nc Kal anooBECTIKAG NPOBECMIOC
2. Xpbvoc napaypa®ng
3. Evap&n xpdvou napaypa@ng
4. Avaotonn Kal S1aKonn napaypagng
Z. NEPI THX KAAHZ NIZTHZ KAI TQN XYNAAAAKTIKQN HOQN ENOXIKO
1. Evoxai EK oUMBACEWC
2. EKX®pNon Kal avadoxn XpEoug
3. MoIvIKn pATPA - ApPaABWV
4. MwAnon
5. Avtannayn

6. Adveio
7. Eyyunon
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8. Miobwon npdypatog

EMOPAIrMATO
E IZAFQrH
1. Evvola eunpdyuatou SiKaiou
2. Evvola npayuatog
3. AIGKPICIC NPAYMATWV
a. Evéxupo
B. YNoOONKN

EMMNOPIKO AIKAIO
1. EVVOIC TOU EMNOPIKOU SIKAiOU
- OX€0N TOU EMNOPIKOU SIKaiou npog toug dnnouc KAAdoug Tou
oIKaiou
- KA1 NPOC TIC OIKOVOMIKEG ENICTANEC
- 01 814dpopol KAASOoI ToU EMNOPIKOU SIKAIOU
- I0TOPIKN ENICKOMNNON TOU EUNOPIKOU SIKAIOU

KE®AAAIO 1.
EMNopIKEG NPAZEIq
(AVTIKEIMEVIKO UNOKEIMEVIKO oUOTNNA, O1 KOT'I0IAV AVTIKEIMEVIKWG
EMMNOPIKEC NPAEEIC
- UNOKEIMEVIKEG EMNOPIKEC MNPAEEIC)

KE®ANAIO 2.
O1 Epynopol
AndKTnon Kal anwAEgla TG EMMOPIKAG 1I010TNTAC EMNOPIKN
avikavotnta, EMNOPIKN
IKavotnta
AcuuBipacto
EnayyeANATIKEG UNOXPEWOEIC TOU EUNOPOU

KE®ANAIO 3.
Ta Epnopikd BipAia
TpONo¢ TNPNONG TWV EUNOPIKWV BIBAIKV
Avakoivwon Kal EJEAvVIoN TwWV EMNOPIKWV BIBAIWV
AnodEIKTIKA SUVAUN TWV EMMOPIKWV BIBAIWV
IXEOEIC TWV EMNOPIKWV BIBAIWV ME Ta BIBAIO K.O.X.

KE®AAAIO 4.
EpNOPIKA Kal BIOMNXAVIKA 1810KTNOIa
EMNOPIKA Enwvupia
AIOKPITIKOG TITAOC
Epnopikd Kal BIOMNXAVIKO ONUA, ABEMITOC AVTAYWVIOMOG

KE®AAAIO 5.
MiotwtiKoi TitAoI
revik@, 81aKpIon TwWV EyypAQwv
Tuvannaypatikn: tunikd otoixeia, iIkavotnta yia avannyn
unoxpEwong AuTNG,
OPIOMOG CUVAANAYMATIKAG, onicoypdgion anodoxn cuvannayuatikig,
TPITEYYUNON ANEN ocuvanAayuatiKAG
KE®ANMAIO 6.
rpapuatio :
o€ diatayn (opI1opOg, TUNIKA OTOoIXEia, SIaPOPEC YPAMMATIOU
o€ dlatayn Kai
ouvannaypatikn)

KE®AAAIO 7.
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Tpanedikn enitayn:
(YEVIKA, TUNIKG OTOIXEIa,NpOowna otnv TPAngdIKA nitayn
METABRIBaoN ugavion
Kal nANpwMA, dpvnon NANPWMAC, avaywyn, Napaywyn, napaypaen, diypauun
Kal AOVYIOTIKNA ENITAyn, OMOIOTNTEG KAl SIAPOPEC
ouvanAayPaTtIKNG YPAUMOTIOU OE
dlatayn Kai ENITaync)

EZAMHNO B’
KE®ANAIO 8.
EtTaIpEieg:
FEVIKA NEPI TWV EMNOPIKWV ETAIPEIVV CUMBACN TNG ETAIPEIOC
A1GKPION TWV EUNOPIKWV ETAIPEIWV
NOMIKN NPOCWMIKOTNTA TWV EUNOPIKWV ETAIPEIDV

KE®AAAIO 9.
OuodpPPUBLUN ETAIPEIN:
(op1oMOG, S106IKAGIa oUOTAONG, AVTIKEIMEVO ETAIPIKWV EICPOPWV
Slaxegipion Kal
EKNMPOOWNNoN, SIAVOUN anoteENEoUATWY, AUCN ONOPPUBUNG ETAIPEIAC, EKKAOAPION KAl
olavoun)

KE®AAAIO 10.
ETEPPOPUOMN ETAIPEID
(yevikd, opiopdc ocuotaon, diagpopec O0.E.-E.E.

KE®AAAIO 11
ZUVETAIPICMOG
(YEVIKA, i®pUoN, CUVETAIPIKEC MEPIOEC, MEAN TOU CUVETAIPIPIOMOU,
anwWAEIa TNG
1610TNTaC, 510iKNON TOU CUVETAIPIOMOU, S1A6E0N KABAPWV KEPSWV, BIRNIO)

KE®AAAIO 12.
Av®vuln gTaipEia
Opi1ou6C A.E., XOpaKTNPIOTIKA YVWPIOMATA TNG ETAIpEiag, diadikacia
ouotaong A.E.. Ti EiVaINETOXEC, NOIa TA €idN TWV METOXWV KEPANQIO
A.E.kdAuyn kal kataponn
TOU METOXIKOU KEPANAioU,aU&ENon Kal MEIWoN  METOXIKOU KEPANaiou, Ta
S10IKNTIKA Opyava tng A.E. (YEVIKA) KPATIKOG ENEYXOC, 1I00N0OYICHOC
Kal anoypa@n, EyKpion Kai
onpooisuon tng A.E. 61dAuUon Kal EKKaBApion tng A.E. CUyX®WVEUON
AVWVUM®WV ETAIPEIOV METaTPONA ALE.

KE®AAAIO 13.
Etaipgic nepiopiouévng EuUVNG
revikd, diadikacia ocuotaong E.M.E., 10iknon TnG ETAIPEIAC, au&énon
Kal EAdtTwon
ETAIPIKOU KEQPANaiou, METARIBAON €TaIpIKOU pEPISioU, S1dAuon Kal EKKaddapion ENME,
OUYXWVEUON ETAIPEINV NEPIOPIOCMEVNE €UBUVNG, peTatponn O.E.
Kar E.M.E.

KE®AANAIO 14.
MTwWXEUTIKO SiKaIo
Mtwxeuon (0pIoMOC, NPOUNOBEDEIG, CUVENEIEC TNE NTWXEUONG
yr'autév nou NTWXEUOE, OUVOIKOC NTWXEUONG, NEPATWON TNG
NTWXEUONG ME EVWON TWV
OAVEICTWV, XpEwWKonia, Adyol anokatdotaong autou Nou KNPUXONKE OE
katdotaon MTWXEUONG).
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA : ITATIZTIKH 1,1
EEAMHNO A" QPEZX 2/ EBdoudada
EZEAMHNO B QPEZ 2/ EBRdoudda
EEAMHNO : A
EIZArQrH

- T elval n ZTatiotikn, lotopia tng, Xpnoiyotnta, Nedia EQAPMOYNG

- To KPATOC KAl N ZTATIOTIKAC

- ZTATIOTIKOG NANBUOMOC

- Evvoia otatiotikKng METABANTNG - AIOKPIOEC AUTNAG

ZYANOTH XTATIZTIKQN ZTOIXEIQN
- Mny£¢ oUANOYNC OTATIOTIKWV OTOIXEIWV
- M€60601 CUANOYNC CTATIOTIKWY OTOIXEIWV
- H anoypaopn
- AnoypagEg Tou nAnduopou otnv EANGSa
- MepIkn anoypa®n
- AsIypaToNEINTIKN HEBOSOC
- H TeEXVIKA TV OTATIOTIKQOV SEIVUATOAEINTIKOV EPEUVHIV
- M€60060¢ dievépyelag Ttng dsiyuatonnyiag
- ZUVEXEIC EYYPAPEC OTATIOTIKWV OTOIXEIWV
- ENEEEpyacia oTaTIOTIKWV OTOIXEIWV

MAPOYZIAZH ZTATIZTIKQN XTOIXEIQN
- FTevika
- ZTATIOTIKOI NIVOKECG
- FTpa@IKEC NapaoTtdoEIg
- Eidn diaypappdtwv
- Xaptoypaupdatwv
- Xaptoypduuata
- EIdoypdaupata
- H nupapida twv nAIKIOV Tou EARNVIKOU NANBUGUoU
- Kapununan ocuykevtpwond ( i Kaunuan tou Lorenz)
- ZUVABEIC YPAYIKEG NAPACTACEIC
- ZTATIOTIKEG EKOEOCEIC N AVAPOPEQ

EMMEIPIKEZ KATANOMEZ LYXNOTHTQN MIAZ METABAHTHZ
- ACUVEXEIC KOI OUVEXEIC KATAVONECG OUXVOTNTWV
- lotoypAUMATa CUXVOTNTWV
- ABPOIOTIKEC KOTAVOMEG OUXVOTATWYV

METPA OEZIEQZ
- FTevika
- Mool kevtpikoi Tdong
- M€ooG apIOuNTIKOG
- AoTA6uNToC MEOCOC apIOUNTIKOC
- ZTABMIKOC MEOOC apIOpNTIKOC
- EMpEON HEBOSOC UNOAOYICKOU TOU MECOU APIOUNTIKOU
- 1610TNTEC TOU MECOU aPIOKNTIKOU

- ME0OG YEWMETPIKOC
- AOTAOUNTOC MECOC YEWMETPIKOC
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- ZTOOMNKOG MEOOG YEWMETPIKOG
- Kup10TEPEC XPNOEIC TOU MEOOU YEWMETPIKOU
- Méoo¢ apMOVIKOG
- AotdBuNToC MECOC APMOVIKOG
- ZTAOMIKOC NECOC APMOVIKOG
- MapAPETPOI KEVIPIKNG BEONC
- AIGuEDOG
- Mpwto teTapTnudPIo
- Tpito teTtaptnudpIo
- Askatnuopla - EKatoothuopia
- FTpa@Ik6¢ NPOodIOPIOHOC TNE SIAMECOU KAl TV TETAPTNHOPIWV
- Enikpatouoa tiyn
- E@apuoyEG
METPA AIAZMNOPAZX
- Evvoia tng diaonopdac
- Métpa é1aocnopdcg
- To eUpoOC METABONNCG
- TO NMIEVOOTETAPTNHUOPIAKO EUPOC
- Méon andéknion
- AlokUpavon Kal Tunikn anoknion
- YNoAoyIoNOG TG S1aKUMAVONG KAl ThG TUNIKAG andkAIong
- 18160TNTEC TNG SlaKUMAVONG
- ZUVTENEOTNAC pETABANTIKOTNTAC
- AI6pBwOoN TNg dlakupavong katd Sheppard
- Méon d1a@opd Gini

EZAMHNO B’

ALYME

TPIA - KYPTQZH
ACUMETPIO

- PONEG KATAVOUNG OUXVOTATWV
- Ponég nepi tnv apxn (x=0)
- Ponécg nepi to NECO apIBuNTIKG
- Kuptwon
- EQ@apuoyeq
MANINAPOMHZH KAI £YZXETIZH AYO METABAHTQN
- Nanivépounon 6U0 PETABANTWV
- Zuvaptnholakn eEaptnon
- ZTOXAOTIKN N OTATIoTIKA €EApTNON
- M€B060C TwV ENAXIOTWV TETPAYWVWOV
- EuBcia eAaxiotwv TeETpaynvwy (Fpapuikn nanivépouncon)
- Annd dsdouéva
- Méoo teTpaywvikd o@anua - Asiktng npoodiopicpou
- Ta&ivopunpéva 6e60uéva
- KapunuAn eRaxiotwVv TETPAYWVwV B’ Baduou napaponn
- EKBgTIKA nanivopounon
- EmAoyn €€lo0ogwv nanivépopunong
- MivaKEC oUXVOTNTWV SUO METABANTWV
- NEPIBWPIAKEC KATAVOMEG KOl XOPAKTNPIOTIKEG TIMEC AUTWV
- AEOUEUNEVECG KATAVOMEC KOl SECMEUMEVEC XOPAKTNPIOTIKEG TIMEC AUTWV

- ZUOXETIOMEVEC NETABANTEG

- FpauMIKA HETABOAN

- ZuvdlakUupavon U0 METABANTWV

- 18160TNTEC TN SlaKUMAVONG

- ZUVTENEOTNG OUOXETIONG

- YNoNOoYIOMOG TOU CUVTEAEOTN CUOXETIONG
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- YNoAoyIouOG TNG Siakupavong ano nivaka OUXVOTATwWV

- ZUVTENEOTNAG OUOXETIONG TOU Spearman (CUOXETIoN Katd TAEEIQ)
- LUVTENEOTNAG oUOXETiong tou Kendall

- AVEEAPTNTEC METABANTEG

- ZUOXETION MOIOTIKWV METABANTWYV OE Nivaka SINANG €160060uU

XPONOAOTIKEZ ZEIPEZ
- Fevika
- 01 KUPIOTEPEG OUVIOTWOEC MIAC XPOVONOYIKNG OEIPAC
- Makpéxpovn tdon
- MePIOOIKEC METABONEC
- KUKAIKEC METABONECG
- AKaVOVIOTECG METABONEG
- M€60601 NPoodIopIoHOoU TNEG MAKPOXPOVNG TAoNCG
- X4pa&n tng TAong UE TO XEPI
- M€6060C TWV SUO MEOCWV ONMEINV
- M€B0OOOG TWV KIVNTWV HECWV
- MpoodIopIcUOC TNG TAONG ME MIA YPAUMIKA  €EiCwoN
- MpPooGdIoPICUOE TNG TACNCG ME MIO KapNUAn SgUTEPOU BaBUOU
- MpoodIopIcHOC TNG TAONG ME TN AOYIOTIKA  KAMNUAN
- ENOXIOKEC KIVAOEIG
- M€6060C TwWV NOCOOTWV WE NPOC TO MNVIAIO MECO
- M€6060G TV KIVNTWV HECWV
- M€6060C TwV NOCOOTWV WG NPOG ThV TACN
- AnanoiPn tng enoxikétntag
- MOKPOXPOVIEC NEPIOSIKES KIVACEIC

APIOMOAEIKTEZ

- TevIKA

- I610iTEPOI APIOUOOEIKTEG

- ZUVOETIKOI aPIOUOOEIKTEG

- ANNOIi CUVOETIKOI HEIKTEC TINWV

- ZTAOMIKOI CUVOETIKOI APIOMOOEIKTEG

- TUnol TINapiIBuWV

- TUnol HEIKTWV NOCOTNTWV N OYKOU

- Tunoi 6EIKTWV agiag

- 16aviKO¢ Ttunog tou Fisher

- AEIKTNC TIMWV KOTAVAAWTN N S€iKTnNE KOOTOUC ZWNG

- AOKNOEIG OTATIKAG avanuong Kal napouciacn ES0UEVWV ano TIG
€pEuveg marketing
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : OIKONOMIKA MAOHMATIKA I 11
EEAMHNO A" QPEEZ 2 / EBSouGda
EEAMHNO B" QPEX 2/ EBdouada

EZEAMHNO A’
EIc0YWYIKECG EVVOIEQ
- AIGKPION TWV MABNUATIKWOV
- OIKOVOMIKA padnuatikd . Evvola kai S1aipecn  autwv
- OEMENINOEC OIKOVOMIKEG OPXEC
- ANAOC Kal OUVOETOC TOKOG. BpaxunpodBEOoNES KAl MAKPONPOOEOCHEC

OIKOVOMIKEG NPAEEIC

- MePIEXOUEVO TwV MaBNUATIKWV TWV ENIXEIPNOEWV

MEPI NOZQN - MNOZOITON
- Eion noowv. Mood avanovya . Mood avtiotpoya

ANMAH MEOOAOZ TQN TPIQN - ZYNOETH MEOOAOZ TQN TPIQN - NOZOZITA
- BaOIKEG EVVOIEG op|0u0|
- Eupgon tou nootou
- EupEon Tou apxikou nooou
- Eupgon tou td0o0 ToIC % N TOIC %
- MpoBANKATa NOCOOTWV

MEPI MEPIZMOY
Mepiopdc o pépn avanoya
- Ap1Bpoi avanoyol Nnpoc¢ AAAOUC Kal avtIoTpOPwe avanoyol

NMPOBAHMATA MEPIZMOY
- Mepiouoc apibou M og pépn avanoya
- MepIoUOC 0 NEPN avANOYQ AKEPAIWV APIOUWV
- MepIouOC 0 NEPN avANoya KAAOUATIKWV apIOUwV

MPOBAHMATA ETAIPEIAZ
- Baoikég évvoiscg

- Mepiouoc KEpdouG ( i Znuiag) avanoya Npoc Tta KEPANAIa CUMMETOXNAC
- Mepiopéc kEpdoug (i Znpiag) avanoya npoc TouG XpOVOUG CUMMETOXNG

- Mepioudc KEpSOUG ( R Znuiag) avanoya NPoc Ta KEPAAaIa KAl TOUG

XPOVOUC OUMMETOXNCG

- NpoBAnuata Mepiopou Kal Etalpeiag

MEPI AMAOY TOKOY
- YNoAoyIoNOC TOU annou TOKOU OTav 0 XpOvoc EKPPAZETal o€ €Tn,

€€Aunva, NAVECG, NUEPEC
- YnoAoyIopog tou annou TOKOU UE Th HEBOSO TWV OTABEPWV SIAIPETWV
KQI TWV TOKAPIOUWV

- YNoNoyIONOC TOU TOKOU NOAAWV KEPANAiwV

- YNONOYIONOC TOU TOKOU ME Th MEB0SO aVAAUOEWC TOU KEPANAIoU Tou
XpOvou Kal Tou ENIToKiou o€ uépn avanoya

- EupEon Tou KEPaNaiou, TOU XpOVOU KAl TOU EMITOKIOU
- Eupeon tou apxikou Ke@anaiou Otav gival yvwotn n tENIKN agia
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- MpoBAnuata ota onoia SiVETAl TO KEPANAIo EANATWHEVO Katd Tov

- Eupgon Tou MEoou §H[IOKfOU
- MpopAnuata anAou tékou

MPOEZO®AHZH

agia

- BOOIKEC OIKOVOMIKOEMMNOPIKEG EVVOIEC KAl OPICMOI )
- YNOoNOYIONOC TOU NPOEEOPANMATOC OTAV Eival YVWOTA h OVOUACTIKN

- A1a@opd twv U0 NPogEoPANNATWV

- YNoAoyIOMOG TOU NPOEEOPANRMATOC Otav Eival yvwotn h napouoa agia
- Eupgon tng napouoac a&iag étav €ival yvwoth n OVOUAOTIKA

- Eupgeon tng ovopaoTtiKng a&iag étav gival yvwoth n napouoca agia

- Eupeon tou XpOvou, TOU EMITOKIOU KAl TOU NPAaypaTtiKou EMITOKIOU

NPOEEOPANOCEWC

- Mivéakio NpogE0PNNCEWC
- MpoBAApaTa NPOEEOPANCEWG

NEPI IZOAYNAMQN rPAMMATIQN

- BAOIKEG EVVOIEG Kal ODIOIJOI

- Eupeon tnG ovOUAaOTIKAG A&iag TOU EVIAIOU  YPAUMATIOU

- Eupeon tng ovopaoTtiKNG a&iac n thg ANENG onoioudnnote yYpaupatiou
- Eupgon tng KOIVAC ANEEWC

- Eupeon tng péong ANEEWC

- EUPEDN TOU ENITOKIOU PE TO OMOIO YIVETAI h avTIKATAoTAoNh YPAUMATI®OV
- MpoBAAMATA I00OSUVAN®WY YPAMMATIOV

EEAMHNO B’
ANATOKIZMOZ 'H LYNOETOZ TOKOZ

- OEPENIVDEIC OpIoUOI
- Eupgon tng TENIKNG a&iag EVOC KEPANAIOU TOKICMEVO ME AVATOKIOUO.

FeviKOG TUNOC Tou OVATOKIONOU

aVATOKIONO

- Eup&on Tou apXxikou KE@anaiou, Tou XpOVvou Kal TOU EMITOKIOU OToV

- Emtékia avanoya kai icoduvaua
- MpogEBPANON UE AVATOKIOUO
- MpoBAAKOTA AVATOKIOMOU

PANTEZ

- Opioyoi, KGtGﬂnEn Ka1 cUMBANa Paviwv

- Eupeon tng apxiKng a&iac An&inpéesouncg pavtag

- Eupeon tng apxIKNG a&iag npokatapAntéac pavtac
- Eupeon tng TENIKAG agiag An&Inpdesoung pavtag

- EupEon Tng TENIKNG agiag npokatapAntEac pavtag

- Eupeon tou 6pou uiag pdvtag

- EUupEoN Tou €NITOKIOU UNOAOYIOMOU MIac pAvtag

- EupEon Tou NANBOUC TwV 0pwV MIag pavtag

- MpopAnuatTa paviwyv

AANEIA ENIAIA

XPEWAUCIOU

- Baoikéc évvoigg Kai 61aKkpion daveinv

- Adveia gviaia eEo@Antéa £@ANAg

- Advela gviaia EE0@ANTEN TOKOXPEWNUTIKWG

- And6oBEON EVIAIWV ME Th MEOOSO TOU OTAOEPOU  XPEWNUCIOU
- An6oBEON gvIaiwv SAVEIWV ME Th HEBOSO TOU NPOOSEUPIKOU

- AnGoBeonN gviainv daveinv uE 6UO0 snitokia (MEBoSOC Sinking Fund)
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- Aaveia KTnpatikng NICTEWG

OMOAOTIAKA AANEIA
- Bacikol opiopol kai cuypBona OMONOYIOKwWY SAVEIWV
- Oponoyiaka daveia eE0PANTEN TOKOXPENUTIKWG OTO apTIO
- Oponoyiaka daveia eE0PANTEA TOKOXPEWAUTIKWG OE TIMN SIAPOPETIKN
ano To aptio
- Naxelopopa oyonoyiaka daveia
- MpoBAnuata daveiwv
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : TFENIKH AOFIZTIKH 1,1l
EZEAMHNO A" QPEX 4/ EBSouasa
EEAMHNO B QPEX 4/ EBRSdouasda

EZAMHNO A’
KE®AAAIO 10
Eicaywyn otnv Evvoia Ttng EMIXEIPNONG KAl ThV AOYICTIKA
1.1. O1 OIKOVOMIKEG MOVABEG, N ENIXEipnon Kal n 8pdon tng
1.2. H &vvola Tn¢ ENIXEipnong
1.3. Evvola, okonog, 10TopIKA Kal NOMOBETIKA EEEAIEN TNG

NOYIOTIKNAG
1.4. AIOKPIOEIC TNG AOVIOTIKAG
KE®AAAIO 20
0 NPoGSIoPICHOC KOl N ENPAVION TNE OIKOVOUIKAG Kataotdong -
NEPIOUTIAG - TNG EnIxgipnong
2.1. H anoypa®n
2.2. H neplouocia
2.3. 0 100A0YIOMOG
2.4. NoMIKEG OIaTAEEIC VIO TNV ANOYPAPN KAl TOV IC0N0YIONO
KE®AAAIO 30
O1 HETOBOAEC TWV OTOIXEIWV TNE OIKOVOMIKNG KATAoTAONE TNG
ENIXEipnong KAl n NOPAKOAOUONCATOUG

3.1. O1 NETABONEC Kal Ol SIAKPICEIC AUTWV
3.2. Mapakonoudnon TwV METAROAWV TWV OTOIXEIWV TWV
OIKOVOMIK®WV KATAOTACEWV
ME 81060XIKOUG 100A0YICMOUC

KE®AAAIO 40
O1 AoyapIaGuOi
4.1. Evvola TwV AOYaPIOCH®V
4.2. Tpagikn napdotacn Tou Aoyapiacuou
4.3. Avolyua, AgITtoupyia, KAEIoIo Tou Aoyapiacuou
4.4. AIGKpION TwV AOYAPIACHWV
4.4.1. Teviko¢ (NEPIANNTIKOC) Kal E101KOC (avanuTtiKOC ) AoyapIouog
4.4.2. \oyaplaopoOg EVEPYNTIKOU, NOONTIKOU, KOBAPNAE BECEWC Kal
anoteNEouatTwv
4.4.3. AIGKPIoON TWV AOYAPIACH®V avanoya JE Thv @Uon N To
NEPIEXOUEVO TOUG
4.4.3.1. \oyapiaouoi a&lwv
4.4.3.2. \oyapIiaouOi NPOCwWNIKOU
4.4.3.3. \oyapiaocuoi EE60wv
4.4.3.4. \oyaplaouoi 006wV
4.4.3.5. \oyapIaopOi EKMETANEUOEWC KAl ANOTEAEONATWY XPNOEWC
4.4.3.6. AUIVEG KaI MIKTOI Aoyaplaocuoi
4.4.3.7. AVTIBETOI h APVNTIKOI AOYapPIaOMOI
4.4.3.8. AiIGuECOI noyaplacuoi
4.4.3.9. Mstapatikoi noyapiacuoi
4.4.3.10. Aoyaplaouoi TAEEwC
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KE®AAAIO 50
NoyioTIKG BIBAIO KOI OTOIXEIN
5.1. AnAoypa@IKn Kal SINAoypa@Ikn MEB0O0G
5.2. AoylioTtIKa BIBAIa Kai GTOIXEia
5.3. Katnyopigg BIBAIwV CUMPwWVA ME Tou K.B.L.

KE®AAMAIO 60
Ta AoyioTtiKA opdapata Kol n 816p0won Toug
6.1. TeviKa
6.2. Avakanuyn AOYIOTIKWV OPAANATWY
6.3. AI6pBWON TWV AOYIOTIKWV OQANUATWYV

EEAMHNO B
KE®AAAIO 70

EvvoIa Kol AEITOUPYIO TwWV AOYAPIOoU®WY Tou E.IA.T

7.1.TevIKA

2. Evepyntiko
. Naéntikd
. Opyavikd EEoda
. Opyavikad Ecoda
. Extakta kar avoépyava anotenéouata
. ZUVTAEn OIKOVOMIKWYV KATAOTACEWV cUM@wva ME E.MAL.

NOUu,b~,W®W

KE®ANAIO 80
AnNoOTiNOoN NEPOUCIOKWY OTOIXEiWV
8.1. TevIKA Kal anoTIMNOEWC
8.2. ANoTiMNON NAyYiwVv OTOIXEiWV
8.3. ANOTiMNoN CUMMETOXWV KAl XPEOYPAPWV
8.4. Anotiunon ANOBENATWV
8.5. AnNOTiMNOoN anAITACEWV, UNOXPEWOEWV KAl AOINWV MEPOUCIKWV
OTOIXEiwV Nou
eKppaZovtal JE EEvo vOUIONa
8.6. NOMIKEG SIATAEEIC VIO TNV AMOTiMNON

KE®AAMAIO 90
Noyiotiké cuoctApata
9.1. AOYIOTIKG ouotApata
9.1.1. OpIOUOC Kal SIOKPIOEIC
9.1.2. KRaooiké ocuothua
9.1.3. TUYKEVTPWTIKG ouotnua
9.1.4. TUOTNMa hPUEPONAOYIOU - KaBONIKOU

KE®AAAIO 100
AOVYIOTIKN YNOKOTACTNUATWY
10.1. EVvOIO UNOKATAOOTAMATOC
10.2. AoyIOTIKA unokataotnudtwyv
10.3. BIBAia unoKaTaoTANATOC

KE®AAAIO 110
ZTOIXEIO AVOAUTIKAG AOYIOTIKAG EKUETAANEUOCEWG
11.1. TevIKG
11.2. Noyaplaouoc AVAAUTIKNG AOYICTIKNG
11.3. AsItoupyia AoyapIiaocu®V CUM@®VA NE TNV ONAda 9 Tou
E.l'AL.
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KE®AAAIO 120
MnXxavoypa@IKn tTapnon BIBAIWV KOl OTOIXEiWV
12.1. TeVIKA NEPI MNXAVOPYAVWOEWG
12.2. Mnxavoypdpnon Aoyiotnpiou
12.3. Mnxavoypa®@Ikn EKG00N OTOIXEiwV
12.4. Mnxavoypa®Iikn tTpnon BIRAIwWV

KE®AAMAIO 130
APIOHOSEIKTEG
13.1. TeVIKG NEPI APIOUOSEIKTWOV
13.2. Katnyopieg apIOPNOSEIKTWV
13.3. Avdnuon apIOPOSEIKTWV
13.4. NMPAKTIKEG EQAPMOYEC APIBUOSEIKTWV OE CUYKEKPIMEVEC
ENIXEIPNOEIC



ZEAIAA 20

TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAZ : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMOPIAE, AIAOHMHEHE & MPOQOHEIHE
NMPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA : MARKETING 1,1l
EEAMHNO A" QPEZX 3/ EBdouGdSa
EZEAMHNO B" QPEZ 3 / EBSoucda
EEAMHNO A’
KE®AAAIO 10
O PONOZ TOY MARKETING £THN XYTXPONH OIKONOMIA
1.1. BaOIKEG EVVOIEC TOU marketing
- AVAYKEC, EMIBUMIEC ANAITACEIC
- Npoidvta, A&ia, K6OTOC Kal IKavornolinon
- Avtannayn, ouvanAay&g Kal OXEOEIC
- OpIOMOC KOl NEPIEXOMEVO TOU marketing
- Néecg tdoeig Tou marketing
1.2. O1 AEITOUPYIEC TOU marketing NE ENIKEVTPO,TNV NAPAYWYN
- TO NPOIdv, Thv NWANON, ThV ayopd
- TO Miyua marketing
1.3. H KpITtIKA YUpw and to pono tou marketing otn ouyxpovn
nPAyuatikotnta - To
KoIvwVviké marketing
KE®AAAIO 20
TO NEPIBAAAON MOY ANAMTYZXZETAI TOY MARKETING
2.1. MapAyovteC OTO MIKPONEPIBANNAOV MIAC ENIXEIPNONG
- H unéotaon tng nixeipnong
- O1 NPOUNBEUTEC
- O1 evoldueool popeic marketing
- O1 nendtecg
- 0 aVTaywVIONOG
- M1IAOPEC OMAOEC KOIVOU
2.2. Mapdyovteg oto pakponePIBAANOV TNG ENIXEIPNONG
- Anpoypa@iko nepiBannov
- 01 S1APOPEC KIVAOEIC KaI TACEIC KAl Ol ENINTWOEIC TOUG
- 01 ENINTWOEIC TNE Kivhong YIa Thv NPOoTacia Tou
Katavanwtn navw otig
NPEAKTIKEG TOU marketing
- 01 ENINTWOEIC TNE Kivhong YIa Thv NPOoTacia Tou
nepiBdnnovtog navw
otnv ANYn ano@acswv marketing
- H AidpBpwon kai EENIEN TV NAIAKWV OMASWV
- 0 TEXVONOYIKOG Nnapayovtag
- O NOAITIKO-OIKOVOMIKOG
- To NoArtiotikd nepIBAnnov
- To ®duoiko nepIBAnnov
KE®AAAIO 30
H ArOPA
3.1. H ayopd Kal To nePIBANNOV TnG:
EVVOIEG Kal OpIOHOG TNG ayopdg
- Katnyopigg
- Mop@EG ayopdg
- H AigBvng ayopd Kal Ta XapakKTnpIoTIKA TnG
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- 0 enIXeIPNPATIKOC Kivouvog

3.2. 0 Katavanwtiouoc:
- Evvola ToU Katavanwtiouou
- 0 KaTavanwTIoNOG Kal To marketing
3.3. AYOPaOTIKEG OUVABEIEC NOU OXETiCovTal UE TOV NANBUCHO
- To €1066nPa ME ANAOUC NAPAYOVTEG
3.4. H Koivwvionoyia Kal to marketing
- AOKAOEIC NAvw otnv UAN TV EVOTATWV TOU NOBAMATOC

EEAMHNO B’
KE®AAAIO 10
TO NMPOION
1.1. KUKAOC ZwN¢ Npoioviwv
- Evvola - AIOKPIOEIC TWV NMPOIOVTWV KAl UNNPECIWV
- H Eikéva tou npoidvtog
- KUkAog Zwng Kal EEENIEN TOU NPOIOVTOC
- Al0dIKaoia dnuIoupYiag ToU npoiodvtog
- MpopAnpata EENIEN Kal AOYOI anoTuxiag EI0aywyn otnv
ayopd vEwv
nPoIovVIwv
1.2. TUCKEUOOIO KAl ETTIKETA NPoidvtog
- Eloaywyn
- Aéyol unapéng
- EI6n ouokeuoiag
- MAEOVEKTANATAO KAl HEIOVEKTANATAO OUCKEUAGIAG

- Ano@Aoe<Ic nou NPENEI va ANYOOUV YIa ThV CUCKEUAGIO Kal
TNV ETTIKETO

- ETukéTa
- Koivaviké¢ ponocg thg CUOKEUAOIag
1.3. H onpatonoinon Tou nNpoidvtog
- Elcaywyn
- ZKonipuoétTnTa Kal onuacia Tou CAPAtTog
- XOpaKTNPIoTIKA ENIAOYAC ONUATOC
- Eidn onpdtwv
- MoAItikA cApAtog
- Eunopiké onua
KE®AAAIO 20
H TIMOAOIrHzZH
2.1. 0 KOBOPIOHOC TNC TINAC
- ERaotikotnta Tng TINACG
- IXEOEIC KOOTOUG Kal TINWV
- EmAoyn tng pebdS0U TIMOAdYNONG
2.2. Opol TiyoAdynong
- YNOAOYIOMOG KAl EKMTWOEIG
- Opol Kal urnonoyiouoi
- EKNTWOEIC (EMNOPIKEC ENOXIAKEG - MOCOTIKEG KAM)
2.3. ITPaTnyIKEG Kal TUnol Tipondynong (AIaKPITIKA - NE BAon ta
ENEVOESUMEVQ
KEQPANaIa JE BAON TOV KUKAO ZWNC EVOC NPOIOVTOC - UE OTOXO TNV NPOWONonh TwV
NWANROCEWV KAM)
2.4. O1 EEWTEPIKOI NapAyovTEC NOU ENNPEAZOUV TNV OTPATIVIKA
TIMOAGYNONG
- OI OIKOVOMIKEG OUYKUPIEG
- H eniépaon twv peocaZdéviwyv
- H Unapé&n apxnyou TIUNAG
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2.5. 0 YuxonoyIKOG napdyovtag otn SIauop@woy TG TINOAOYNONG
- H Yuxonoyia eKEiveV Nou KaBopiZouV TIC TINEC
- H Yuxonoyia tou katavanwtn - H dyvoid tou
KE®AAAIO 30
TA AIKTYA AIANOMHZ
3.1. ®Uon TV AIKTUWV AIQVOUAG
- EloaywyIKG nepi AIKTUuwv SIAVONNIG
- NeItoupyieg AIKTUWV AIOVOMNG
- Evannaktika - Avtiotpoga Kavdania
- Tunol powv ota kavania tou Marketing
- Kavania d1avoung otig unnpeoiec Marketing
- Kavania 1avoung oti¢ unnpecieg marketing
- Kd6eta - opiZévtia cuotnpata Marketing
- Kanutepa kavania diavoung Kai 1I6avikn npowenon
- EKAoyn kavaniou S1avoung
- Mapdyovteg nou eNnPeAZouv tnv eniNoyn AIKTUou
AIOVOUNG

- AOKNOEIC NAvw otnv UAN TwV EVOTATWV TOU HABANATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : OIKONOMIKH TQN EMIXEIPHZEQN
EEAMHNO A" QPEZ 3/ EBSouada

1. XPHZH KAl EOAPMOTEZ THZ OIKONOMIKHZ TQN EMIXEIPHZEQN
1.1. OIKOVOMIKN €NICTAMN Kal OIKOVOMIKA ENIXEIpNon
1.2. OIKOVOMIKA €NIXEipnon Kal AAYN ENIXEIPNHMOTIKWV ANOPACEWV

2. TEXNIKEZ APIZTOMOIHZHZ

2.1. £téX0I TNG ENIXEiPNONG

2.2. EmXepnuatiKO KEPSOC - MEYIOTO KEPDSOQ

2.3. OEMENEINOEIC OIKOVOMIKEG EVVOIEG
2.3.1. ZUVOPTNOIOKEG OXEOEIC MEYAOWV
2.3.2. ZuvonikQ, JEoa Kal OpIaKA MEYEBN
2.3.3. Tpa@IKn angikovion NECWV KAl OPIOKWV KAMMUAWV

2.4. Apiotonoinon

2.5. Ynodeiyuata KEpSoug
2.5.1. Meyiotonoinon KEpSouUG
2.5.2. I'p’apnua VEKPOU CnEIOU

2.6. OIKOVOMIKA UMOSEIYMATA EMIXEIPNOEWV
2.6.1. Ka6apda oikovouikad unodeiyuata
2.6.2. Zuunepipopikd unodeiyuata
2.6.3. AlsubuvtikG unodeiyuata

3. ANAAYZH KINAYNQN
3.1. Avanuon Kivouvou tnG aBERAIOTNTOC
3.2. Eidn Kivduvou

4. OEQPIA ZHTHZHZ
4.1. H onoudiadtnta tng ZAThong
4.2. H cuvdpthontnc ZAthong
4.3. NpoodIopIoTIKOi Napdyovteg ZNThong
4.4. Enaotikotnta ZNTNOEWG
4.5. Eidn enaotikdétnTag

5. EKTIMHZH THZ ZHTHZHZ
5.1. M€60O0C EKTIMNOCEWC ZATNONG
5.2. TEXVIKN TNG CUVEVTEUENCG
5.3. TeXVIKA TOU NEIPAUAToC
5.4. TEXVIKN TNG avanuong NnanivopoOuNOEWC

6. OEQPIA NAPAIQrHz
6.1. Evvoia Napaywyng
6.2. TUVTENEOTECG NAPAYWYNG
6.3. Zuvtnpnon Napaywyng
6.4. Napaywyikotnta
6.5. Zuvoniko, HECO Kal OpIaKO NPoidv
6.6. lcopponia Napaywyng
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7. HATOPA KAI H OEQPIA TQN TIMQN
7.1. Evvoia tng ayopdag
7.2. Mop@E£C TG ayopdag
7.3. M1AAPNC avTaywVvIoTIKA ayopd
7.4. Movonwnio
7.5. Movoywvio
7.6. Ayopd ateNouUC avtaywvoipou

8. TEXNIKEZ MPOINQZEQN
8.1. M€6060I NPOYVWOEWC
8.2. TEXVIKA NNXAVIK®V MPOYVWOEWV
8.3. TexvIKA BAPOMETPIKNG NPOYVWOEWC
8.4. Z(PUYMOMETPNOEIC
8.5. OIKOVOMIKA MoVTERQ
8.6. AvAnuon EI0POWV - EKPOWV

9. AOKAGEIC NAVw otnhv UAN TOU MOBNKATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : ENIXEIPHZIAKEZ EMIKOINQNIEZ
EEAMHNO B" QPEZX 3/ EBSouasda

KE®AAAIO 10
ENNOIA KAI MEPIEXOMENO THZ ENIKOINQNIAZ
- FevIKA NEPI TNC avOpwNIVNG EMIKOIVWVIAG
- O1 ACEIC TNC EMIKOIVWVIAKNAE 81081KAGIAC
- O1 pPXEC TNC OWOTAC ENIKOIVWVIOC OTOUGEMIXEIPNOIOKOUG XWPOUG
- TO NEPIEXOMEVO TWV EMIXEIPNCIAKWV MANPOPOPINV
KE®AAAIO 20
- Tunikn - Atunn EMNIKOIVWVia
- EOCWTEPIKA - EENTEPIKA ENIKOIVWVIQ
- Op1Zévtia - KABETN EnNIKOIVWViIa
- Fpanth - NPOWYOPIKA ENIKOIVWVIa
KE®AAAIO 30
TEXNIKEZ THZ ENMIKOINQNIAZ
3.1. TexVIKA TNE £yypaeng ENIKOIVWVIACG (YEVIKA)
- TEXVIKEG Npodiaypapég unikou dnioupyiag yypaewyv
- H yop®n Kai n EYAvion Tou eyypagou (NPoTtdocelq -
napaypagog - uépn -
os1pd)
- Ta S10POPa OTOIXEIO NOU AKONOUOOUV META TO KUPIWG
KEIMEVO Kal 0 pOAOG
TOUG
- H oppayida kal n unoypagn tou eyypdpou
- To avtiypa®o - n ENKUP®WON TOU avtiypagou
- H é1akivhon tou yypdagou
H ENIXEIPNOIAKEC ENICTONEG:
- Evvola - SI0KPIOEIG - APXEC OUVTAEN TOUC
- ZUVTOEN €NIOCTONWV MOU OXETIZOVTAI KUPiwG ME BEuaTa
marketing kai
nPowonon NWANCEWV (CUCTAOCEIC
ayaowV-unnpECINV-TINWV-XAPAKTNPIOTIKOV TWV NPOIOVIWYV -
SnPooinv
OXE0EWV d1apnUIong KTi)
- ZUVTOEN €NICTOAWV S10POPWV EMIXEIPNOIAKWV BENATWV
- H elonynon - ( ZUvTa&n €ICNYACEWV )
- O1 EKOEOEIC Kal avaPopEG (OUVTaEn):
- EVVOI0 Kal QVTIKEIMEVO TWV aVAPOPWYV KAl EKBECEIC
- H épguva - opyavwon Kal NPOETOIMACIA TWV AVAPOPWV -
EKOECEWV - SOUN Kal
EM@Avion
- AIOKPICEIC KaTd S1A¢Qopa KPITAPIA TWV ava@opwy -
EKOEOEWV (OKONOG
NEPIEXOUEVO, POPENC, EMMIOTEUTIKOTNTAG ENMCNPOTNTAC)
- H napakonoubnon PETA ThV UNOBOAN TWV AVAPOPWY -
EKOEOEWV
3.2. TEXVIKEG TNC NMPOYOPIKAC ENIKOIVWVIAG
- Zuvouifia (ouiAia - akpdaon ( TEXVIKN TG )
- ZUVEVTEUEN (TEXVIKN TNC)



ENIKOIVWVIAC
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- OMIAia - 81AAEEN (napouciaon BENATOC) ( TEXVIKNA TOUC)
- MpowopIKN ava@opd (TEXVIKNA TNE)

- ZUOKEWEIC (TEXVIKN TOUC)

- To TNAEQPWVO Kal N XPAon Tou WG MECOU NPOPOPIKNG

3.3. ANNQ TEXVIKA NECA NOU SIEUKOAUVE TNV EMIXEIP. EMIKOIVWVIA :

- OpPYAVWTIKOI XAPTEC

- MiIKpo@IiAug

- NOOTEPG

- ZApaTa

- Kivhpatoypagog

- Pad1o@wvo
-T.V.
- Evtuna (nep1odika- euanadia kAmn)
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : AIEONEZ EMNOPIO
EEAMHNO A" QPEZ 2/ EBSouada

KE®AAAIO 10
1.1. Znpaoia kal o@enn and to AlEBvEG Epndpio
Eicaywyn
1.2. Avaykn Anuioupyiacg A. Epnopiou
1.3. Ta o@€nn ano to A.Epnodpio

KE®AAAIO 20
AEITOYPTIA TOY AIEONOYZ EMMOPIOY

2.1. H €EEWTEPIKA EYNOPIKNA MOAITIKA

2.2. H g161IKonoinch th¢ Napaywyng

2.3. Opol Eunopiou

2.4. AyopEc - Evvola - SIaKPIOEIC ayopwV
2.4.1. Ta XpnUATIOTAPIA Kal Ol SIOKPICEIC TOUG
2.4.2. H xpnuatiotnpiakn ayopd EMNOPEUMATWV
2.4.3. Ta eAANVIKA XPNPATIOTAPIA EMNOPEUNATWV
2.4.4. 01 ayopanwnAnoiEC 0TO XpNUATIOTNPIO ENNOPEUMATWY
2.4.5. Inuacia Tou Xpnuatiot. AZIoV
2.4.6. To Xpnuat. AZI0V TNG AGNVAC

2.5.To AigBVEG Eynop. ENNEANTAPIO

2.6. H eNgUBEPN ZwIvn TV AINAVIOV

2.7. N\aBpeunopio

KE®AAAIO 30
MPOZAIOPIZMOZ THX TIMHZ TOY XYNAAAATMATOZ
3.1.TeviKa
3.2. ZAtnon - Npoopopd cuvanndyuatog
3.3. NpoodIoPIOKOG TNG TIMAG 1I00P. CUVAANAYMATOG
3.4. NIEBVEC ayopEC ouvanAdyuatog
3.5. Eupwayopd cuvanndyuatog
3.6. H naykoouia ayopd EEvou ocuvanndayuatog

KE®AAAIO 40
METPA KAI TEXNIKH TOY AIEONEZ EMMNOPIOY
4.1. Aaopoi, ENIGOTNOEIC KAl anayopeUOoEIC AlEOvouc Epnopiou
4.2. MEtpa SI0IKNTIKNG PUOEWG YIa ThV pUBMICN TOU OYKOU TOU
o1EBvVOUC gunopiou
(anayopeUoEIq)
4.3. Tpono¢ Kadopiouou Tou UPouG TwV SACHWV
4.4. Aaopondyia
4.5. TeAwveia
4.5.1. Evvolq, ZKonog, tnuaocia
4.5.2. AIOKPIGEIC TWV EMMOPEUNATWV anod TEAWVEIAKNG
anoyng
4.5.3. EKTEAWVIONOG EMNOPEUMATWV
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KE®AAAIO 50
ZYMBAZEIZ PYOMIZEQZ TOY A. EMIOPIOY
5.1.TevIKG
5.2. 01 OIOKPIOEIC TWV CUMBACEWV
5.2.1. EMNopIkEG ZUMBAOEICQ

5.2.2. AOOMOAOVYIKEG CUMBAOEIC GATT
5.2.3. Eupwnaikn Evwon

5.2.4. OIKOVOMIKA VOMIOMATIKA Eveon

5.2.5. H eynopikiA noAItikA thg Eupwnaikng Eveong
5.3. AIEBVEC Epnopikoi 6pol

KE®AAAIO 60

OIKONOMIKO NEPIBAAAON THZ EYPQIMAIKHZ ENQZHZ
6.1. E.E kAn. EAANVIKA ENIXEipnon

6.1.1. NpoBANKaTO AVTAYWVIOHMOU
6.1.2. MpopAnuata BloociyoTtntac MIKPOMECAIWV ENIXEIPNOEWV
ENIXsIpnoswv

6.1.3. MpoBANuATa Tunonoinong
6.2. Auvatotnteg Xpnuatodotnong, Evtagn ota Eupwnaikd
npoypduuata
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : AHMOZIEZ ZXEZEIZ
EEAMHNO B’ QPEZ 2/ EBSoudasa

KE®AAAIO 10
EIZAMQr'H =TIz AHMOZIEEZ IXEZEIX

- Evvoia - OpIopo6C - HBIKNA TV ANPOCINV IXECEWV

- 0 pONOC TWV ANPOCIWV IXECEWV OTN CUYXPOVN EMNIXEiIPpNon

- AvaAuon Tou POVTENOU EMIKOIVWVIOGC SNPOCIWV OXECEWV -

- Ta XapakKTNPICTIKA EVOC ANOTEAECMATIKOU NNVUMATOG A.ZXECEWV

- ANPOOIEC IXEOEIC KAl KOIVA YVWMN

- Anpooidtnta Kal SnPOCIEG OXEOEIC

- H oxéon d1a@nApiong Kal Anp. IXECEWV (OMOIOTNTEC SIAPOPER)

- H oxéon npowdnong NWANCEWV Kal A. IXECEWV
(OMOIONTEG-O1aPOPER)

- H oxéon nponayavoac Kai A. IXE0EWV (OMOIOTNTEG - SIAPOPER)

- H oxéon AvepwnivwV IXECEWV Kal A. IXECEWV (OMOIOTNTEC -
S10POPEQ)

- 01 S1POPEC ONASEC KOIVOU and th okonid twv A. IXECEWV

- 01 £PEUVEG TV ONMOCIWV OXECEWV (MEAETNG TOU KOIVOU, MEAETEC
anoteNEoUaToC,
€PEUVA VIO TOV NPOOSIoPIoHO TNE EIKOVAG TNG EMIXEIPNONG,KAM)

- H d1ad1kacia tng EpEUvac TNE KOIVAG YVWMAC : (EpwTthuatonodyia -
Asiyuata ZUVEVTEUEEIC - EnioKOnnon - KATAUETPNTER)

KE®ANAIO 20
MPAKTIKH TQN AHM ZXEZEQN
- AnUOOIEC IXEOEIC ME Npooavatoniouo otnv ayopd
- O NPOYPAMMAICHOC TWV ONUOCIWV OXECEWV ( MPOUNOBEDEIC YIa
TNV EQAPMOYN
NEOYPAMMATOC AN, IXECEWV )
Ta otddia Tou NPOYPAMMATOC A. IXECEWV:
MPONAPACKEUAOTIKNA KATAPTION, MPOENEYXOC, EKTEAEDON, ENEYXOC,
EKTENEON, €AEYX0C Kal a&loAdynohn Tou NpoypAupaTtog A.
IXEoswv, MNpoUnonoyIocuOG
ANUOCIWV IXECEWV)
- Ta XpnoiyonoloUMEVA JEOA YIA TNV avANTUEN A.ZXE0EWV EMINOYN
MECWV
- Ta évtuna - ( rpantég néyoq)
- padIdPwWVO - Kivnuatoypagog - T.V.
- NPOCWMIKN EMPAvVION - (MPOYOoPIKOE AdYOCQ)
- AUEOEC ENAPEC (OUVEVTEUEEIG-OIONEEEIG-OTPOYYUNO TPanEd
KA
- anAnAoypa®ia
- TNAEPWVO
- aANa NECO (PWTOYPAWPIEC ~ NOKOMMA EVTUNWV
- NPOOKANOCEIC - OEATIO  TUNOU - CUVESPIA KAN
- Sponsorchip - Sponsoring - Lobbying)
- EIGIKEC EKONAWOEIC (EYKAIVIQ, ENETEIOG, OEEIWOCEIC KAM)
- O1 oUMBoUNOI A. IXECEWV
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- AOKNOEIC EQAPMOYAC NAVw otnv UAN TOU NABRMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : EPEYNA MARKETING
EEAMHNO I QPEZ 4/ EBSouasa

KE®AAAIO 10
1. H ANATKAIOTHTA YNAP=HZ ZYZTHMATOZ NMAHPO®OPIQN MARKETING

1.1. OpIcMAC TOU CUCTNKATOC NANPOYOPIWV Mmarketing

1.2. Evvoia Kal cUoTatiKd TOU CUCTANATOC
nANpogopInvavaykaidotnta undp&ng tou

1.3. Ynoouothuata nanpogopinv marketing

1.4. To cuothua EpEuUVV marketing

1.5. AIG@OPOI OPICHOI TNG Epguvag marketing

1.6. MepiexOUeVO Kal 1adIKaoia tTng Epeuvag marketing

1.7. EMNEIpia Kal Epguva

KE®AAAIO 20
Ol EPEYNEZ MARKETING

2.1. Evvoia Kal onpaocia Twv EpEUVeV marketing
2.2. ITOIXEIOOETNON NPWTOYEVWV KAl OEUTEPOYEVWV OEOOMEVWV
2.3. NoooTIKN €pguva ayopac
2.4. Nepypa®Ikn €psuva ayopac
2.5. EpEUVa TV 000V N SIKTUWV SIA0E0NC TV NPOoidVTwV
2.6. Epguva twv opwVv NWANONG, NOAITIKAG KAl HEBOSWV NWANONG
2.7. Epguva d10@NUICTIKWV NECWV
2.8. H épguva tn¢ cupnePIPOPAC TOU KATavanwtn (KIVATPwWV)

) 2.9. Epguva tnG OIKOVOMIKNG KATAoTAoNE Kal ThG €uBUVNG TNG

ENIXEipnong

2.10. Epguva TwVv unapxovtwyv npoidvtwv Kal TwV VEWV NPoioviwv
2.11. AZioniotia Kal Eykupodtnta otnv €puva - TEAIKN a&loAdynon

KE®ANAIO 30
TEXNIKH EPEYNAZ

3.1. ME6060I CUAAOYNC NPWTOYEVWV OTOIXEiWV

3.2. TeXVIKEG oxediaong SEIYMATWV

3.3. Mpoctolyacia SES0NEVWY - AIEEaYwWYN TNG EPEUVAC

3.4. Asiypatonnyia
0. AladIKAGiEC OEIYMATONOWIEG
B. MeyEBOG H€iyMaToq
Y. Tunpatonoinuéva ogiypata

3.5. Opyava yétpnong
0. IXESI00MOG Kal SnIoupYia EpWThUATONOYIOU
B. Aoun epwtnuatonoyiou
Y. AIGQOPEC MOPPEC EPWTNCEWV KAl ArNAVTNOEwWV
6. KAipakeg pEtpnong

3.6. Anotenéopata Epsuvac ayopdc
0. Kwdikonoinon OTOIXEiwV
B. AvAnuon anoteNEONATWV
Y. Mop@£¢ S1aTunwong Kal napouciacn anoteENEONATWV
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KE®AAAIO 40
AvAeeon doknong o€ OMASEG 3-4 atOMwV UE BEUA TNV Npayuatonoincn
onoKAnNpwHEVNG Epeuvac marketing Kal napouciaon Twv anoteNECUA®WY TnG. H
aoknon 6a avatebei Katd th SIApKEIa avAnTtuéng TOU NPonyoupEVOU KEPANAiou Kal
Ba e&sniocostal otadlaka
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA  : AIA®HMIZH KAI AIAOHMIZTIKA MEZA
EEAMHNO I’ QPEEZ 2/ EBSopada

KE®AAAIO 10
H OEXIH THZ AIAOHMIZHZ £TO MIFTMA EMIKOINQNIAX MARKETING
- ZUVTOMN avagopd OTo PiyMa npowenong
- H diapnpion wg NECO ENIKOIVWVIAC Kal 0 pOA0C ThG otnv npoponn
npoidvtwv UNNPECIWV
- YNOKEIMEVA TNG S1apNUIoNG
- AI0TUNWOoN TWV AVTIKEIMEVIKOV OTOXWV TNE S1APNUIOTIKNG
EKOTPATEIQC (TMnEatonoinon - TONOBETNONG TWV NPOIOVIWV)
- Mpounonoyiou6¢ d1a@nUICTIKAG dandvng - Tponol unonoyiouou
KE®AAAIO 20

OPFANQZH THZ AIAOHMIZTIKHZ APAXZTHPIOTHTAL

ZTPATNYIKN YIa Th dnUIoupyia Tou d1a®nUIOTIKOU pnvUupatog - O
TUnoc AIDA:

- Epguveg ayopdc

- Mpoownikétnta MAPKAG

- ANPIOUPYIa KOIVWOVIK®OV KavOVwV

- NOYIKN Kal ouvalioonuatikn SNPIOUPYIKNA NMPOoEyyion

- Ala@RAuIon ungEveUMIoNg

- Direct marketing

- Retail marketing

- H téxvn tng KEIMEVOYPA@Iag H napaywyikn S1adikaocia

- XpAOEIC Kal XPAOTEC S1aPAUIoONG

- MpoUnoAoyIou6CE AIO@NUICTIKWV NECWV - KOOTOC S1a®nAuIong

- H Kovwvikn diaoctaon tng diapnuiong - H S1a@NUICTIKA
Sgovtonoyia

- H anotengopatikoTtnta tng S1Ia@NUICTIKAG Spactnpidtntag

KE®AAAIO 30
TA AIAOHMIZTIKA MEZA
- Fevika yia ta d1apnUICTIKA MEoa
- 01 OUVTENEOTEG TNG S1a@nUIoNG: Ala@nUIZOMEVOC-O10@NMICTAG
S1a@NUICTIKG NECOV
) - Ta M€0a NOU XPNOIMONOIEI N SIAPAMICN YIA TNV ANooToNn TwWV
MNVUMAT®V TNG
0. 0 TUNOG ,n tThAgdpaon , To PAdSIOPWVO, O KIVhHATOYPAPOG
B. N CUOKEUAOIO (EOWTEPIKN KAl EEWTEPIKN)
Y. Katdnoyol
6. MMIPOOOUPEC Kal puanddia
€. agioec kal dentdpia
ot. dueon eniotonoyagia (direct mail)
Z. NiVOKECG AVAKOIVWOEWV
n. EKOETAPIO OTO ONUEIO ayopdacs
0. ONTIOOKOUOTIKG NECQ
n. cuppoNa Kai Aoyotuna
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AoKNoe<IC NAvw otnv UAN TOU NOBAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : MARKETING AIANIKOY EMMOPIOY - XONAPOEMMOPIOY KAl
OYZIKHZ
AIANOMHZ
EEAMHNO I QPEZ 3 / EBSouada

KE®AAAIO 10
ANANEMMNOPIO

- lotopIkn €MoKONNoN Tou AlaVIKOU EUNOPIou

- H @uon kal n cnoudaidtnta Tou

- Ta&vopnon Twv ENIXEIPROCEWV AIAVIKOU EUNOPIOU

- Tunol AIaVoNWANTWY - KATNYOPIEC

- ANo@AocEIC S1EUOUVOIC AIAVIKWV MWANCEWV NOU avagpEPovTal :
0. otnv ayopaq - otoxo
B. OTNV NOIKIAIO NPOIOVIWV UNNPECIWV KAl ThV NPOouneEsia

TOUG
Y. OTnV TINA NWANONG
6. oTnV NPowonon
€. OTNV ENIAOYNA TOU TONOU £yKATAOTAONC TOU
KATAOTAMATOC

OT. OTh S10pUBUICN TIU KATAOTAMATOC
- AIEUBUVON NPOOoWMNIKOU AAIVIKOV NWANCEWV
- MPOYPAUMATIONOG Kal EAEYXOC AnoBEUATWV
- NopoBeoia nou eNnNPEAZel To AlIAVIKO ENnoPIo
- AOKAOEIC NAvw ota 6EUATa TnG EVOoTnTacg

KE®AAAIO 20
XONAPEOMMNOPIO
- Ta XapAKTNPIOTIKA TOU XOVOPEMMNOPIOU - 0 pONOG TOU
- H @uon tou xovéposgunopiou Kal n onoudaidtnta Tou
- H avdantuén tou
- TUnol Tou xovopEUNopiou
- Ano@AOEIC NMou €ival avayKaieg oto marketing xovopogunopiou
(tIEC, NpowBnon
KAM)
- NoM0oBEoia nou ENNPEAZEI TO XOVOPIKO EUNOPIO
- 01 510POopPEC TACEIC OTO XOVOPOEUNOPIO
- Katnyopieg xovopoeundpwv
- AigvuBuvon Kataotnudtwy XovopiKou EUNnopiou
- AOKAOEIC NAvw o€ BEpata tng evotntag

KE®AAAIO 30
OYZIKH AIANOMH
- H évvoia kail To NEPIEXOPEVO TNG PUOIKNG SIOVOMNAG
- 0 QVTIKEIMEVIKOG 0KONOG TNE QUOIKNG SIOVOMNG
- H 6i1eKnEpaivyon napayysninov
- H 61ad1Kacia Tng anobnkeuong
- Ta ZNTANATA TWV AnoBENATWV
- H neTaQOPA TWV ENNOPEUNATWOV
- H opyd@vwon tng QUGIKAC S1aVOUNG Kal h €6Uvn YIA Th 6WOTH
AgITOUPYIa TNG
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- Ta Baoika petagopikd PEoa Kal 0 pOAOC TOUG OTNV PUOIKN
dlavoun
- AOKAOEIC NAvw otnv d1I6axX8gica UANG
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : AIOIKHZH KAl ZXEAIAZMOZ MQAHZEQN
EEAMHNO I QPEZ 3 / EBSouada

KE®AAAIO 10
H AIOIKHZH NQAHZEQN
- 01 otdxol1 Kal o1 5paoTNPIOTNTEC TNG AEITOUPYIAC TNG NWANONG
- H 6oun ka1 opydvwon twv NANCEwV (Baon ayopdc -paon
NEPIPEPEIAC KAM)
- H otpatnyikn Twv NnwANCEWV
- M€60060I1 npoodiopicoU apiOpoU NWANTWY
- Kaoénkovta twv nwAntov
- TpAno1 uNONOYICHOU TWV AMOIBWYV TWV NWANTWV
- Mpoodvta Kal IKAVOTNTEC TwV NWANTWV
- Mpooénkuon unoPYnyinv
- AZloAdynon Kai eninoyn
- EKknaidsuon - TUNol NwANTWV
- Enonteia Tou SuVauIKoU TV NWANTWY
- Mpoodiopioude npotunwy ( standards ) NWANCEWV
- Mapakivnon tou Suvapikou TwV NwANTWV
- Tponoi a&iondéynong Twv NWANTWV

KE®AAAIO 20
IXEAIAZMOZ NQAHZEQN
- M€6060¢ NWANONG NPOCAVATONIOHMEVN OTIC NWANCEIC
- M€6060C NWANONC NPOoAavatonNIopNEVN otov NEAdTn
-Evtoniopéc unoPn@iwv NEAATWV - a§1I0A0YNONG TOUG

KE®AAAIO 30
H NPOZQMNIKH NQAHZH

- MPOKATAPKTIKA NPOCEYYIoN

- H npoocéyyion *

- H napouociaon kal enideiEn *

- E@apuoyn tou tunou AIDA (Attecion Interested Desiderec
Action) *

- H avtigeTonIon Kal 0 XEIPICMOC TWV AVTIPPACEWV *

- To KAgioIMo TNC NnwAnong *

- 01 6pactnpIOTNTEC META TNV NWANON

- 0 pono¢ tng dianpaypdteuong otny NWANCN

- Note npénel va yivetal n dianpayudtevon *

- H téxvn tn¢ KaTtdAn&ng O€ IKAVONOINTIKOUGC Opou¢ Cuvannayng
Kai yia tig 6uo

NAEUPEC

- O1 neNdteg "KAEISIA" KAl N QVTIMETWNION TOoug and tnv NAsupda
tou marketing

- MpoypaupaTtiIopdC avantuéng oxEoswV ME NEAATEC KNEIBIA

- Avdnuon 3 - 4 aOKACEWV SEOVTONOYIac Kal NMPayuatikov
MEPIOTATIKWY and tnv

NPAKTIKA NAVw OTa KUPIOTEPA CNPEID TOU MOBNUATOC
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) Enloﬁuuyon :H 6|600Kaﬁ|'q TWV eeudthv TOU KS(DGﬁd[OU ‘H npchnlkﬁ )
N®OANON' UNOPEl vVa EUNAOUTIOTEI UE NPOBONEC VidEOo (TAIVIOV) OXETIKWV PE TA ENi
MEPOUC ZNTANATAO TOU KEPANaiou
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : HZYMMNEPI®OPA TOY KATANAAQTH
EEAMHNO " QPEX 2/ EBdoupada

KE®AAAIO 10
BAZIKEZ ENNOIEX THEZ ArOPALTIKHZ ZYMMEPI®OPAX TOY KATANAAQTH
- Katdtunon ayopdg Kal Katavanwtng
- Evvola - opIouOC Kal NEPIEXOMEVO TNE AYOPAOTIKAC CUMNEPIPOPAC
- O1 NANPOYOPIEC NOU SIOXETEUOVTAI OTOV KATAVAA®WTA KAl n
ENidépacn Toug otn
oupnepIpopd tou

KE®AAAIO 20
KYPIOTEPOI MAPAFONTEE NOY EMHPEAZOYN TH LYMMNEPI®OPA TOY
KATANAAQTH
- AtouIKA Yndéotaon tou Katavanwth Kal n eniépach tng oTIC
OYOPAOTIKEG ano@Aaocelg (nAIKia - U0 - eNAyyENUA -OIKOVOMIKEG
OUVONKEG - Tpdno¢ ZwNng -
NPOCWNIKOTNTA XapAKTNPAC)
- O1 YuxonoyIKoi NapAayovTteC Kal h ENiIGPAchH Toug othv
ayopaoTikn andgacn
(napakivnon - avtinnyn - udenon - otdon Kal S100€0EI1C)
- OI KOIVWVIKOI NapAYyOVTEC Kal n ENidGpaocn Toug (ONAdEC
ava@opdqagc - OIKOYEVEIQ -
KOIVWVIKOI pOnol - oudda)
- To noAItIoMIKO NEPIBANAOV KAl h KATAVOAWTIKA CUMNEPIPOPA
(Kountoupa- €OVIKOTNTA - KOIVWVIKA S1a0TPWMATWOoN)

KE®AAAIO 30
KATHIOPIEZ ATOPAXTIKHZ fYMNEPI®OPAZ
- H noAUNAoOKN ayopaocTtiKn CUMNEPIPOPA
- H ayopaotikn cupnepipopd nou EAATTWVEI ThV ap@IBonia
- H ouvn@Iouévn ayopaoTtiKn cupdnePIpopd
- H ayopaotikn cupnepipopd avalntnong TG noikIniag
KE®AAAIO 40
H AIAAIKAZIA THZ AHWHZ THZ ArOPALTIKHZ ANO®AZHZ
- 0 pONOC TWV EMNAEKOMEVWV OTh S1adikacia a&loAdynong Kal

ENMINOYAC

- 0 péN0OC TNG NYETIKAG B€ong otn diadikaoia aglondynong Kal
ENMINOYAC

- 0 pONOC TWV OXETIKWV HE TO NPOoidv, NANPOYOPIWV OTth ARYN
andépaong

- "Movténa @Aaong" TnE ayopacTIKAG 81a01Kaoiag

- NMapouciaon Tou YOVTEAOU TwV NEVIE PACEWV (avayvwpion Tou
nPoBAANATOC -

avaZAtnon NANPoO@OPIWYV - a&I0A0YNoN TwV EVAOANAKTIKOV EMIAOYWV - and@acn yia
TNV ayopd - CUMMNEPIPOPA NETA TNV ayopd)
KE®AAAIO 50

H NPOXTAZIA TOY KATANAAQTH
- O1 TAOEIC VIO NPOTACIa TOU KATAVANWTN YEVIKA
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- To KOBEOTWCE Kal 0l TACEIG TNE NPOOCTACIAC TOU KATavanwth otnv
E.E. kal otnv
EANGSa
- AOKAOEICNAV®W OTA KUPIOTEPA OEUATA TWV EVOTATWYV TOU
MaGnuatog
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE
OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : XPHMATOIKOIKONOMIKH AIOIKHZH
EEAMHNO I QPEZ 3 / EBSouada

KE®AAAIO 10
ZKONOZ THX XPHMATOOIKONOMIKHZ AIOIKHZHZ
- Evvola Kal AEIToupyieg
- Anépaon enevoUoEWC
- Anépaon XpnUaToS0TACEWG
- MoAITIKA KEPOWV
- 0 oKONOG TNG MEYIOTOMNOINONG TWV KEPSWV

KE®AAAIO 20
XPHMATOOIKONOMIKH ANAAYZH
- XpNUATOOIKOVOMIKN 100pponNia ENIXEipnong
- Peuotdétnta
- Avdnuon Ke@anaiou Kivnong
- AnaoxonoUuEVa KEQANAIA Kal pon KEQANAinVv
- Avanuon apliBPodEIKTWV (aNoSoTIKOTNTAC NWANCEWV,

ENgVOUOEWV peuotoTnTac,

SAVEIOKNCG ENIBApUVONG KAn)

KE®AAAIO 30
XPHMATOOIKONOMIKEXZ MPOBAEWYEIX
- Avdnuon veEKpouU onhuEgiou
- Mooooto £Ni TWV NWANCEWV
- Nanivépdunon

KE®AAAIO 40
IXEAIAZMOZL - MPOrPAMMATIZM OZL
- Mpoypaupa 066wV
- MpounonoyIouOC NWANCEWV
- Npdypaupa Napaywyng
- MpounonoyIouoi BIOKNXAVIKOU KOOTOUG NOVASWV Napaywync,

ayopwv. ANECOU

Epyaciag Kai FEVIKOU BIOMNXAVIK®OV EE60WV
- TAMEIKN pon
- MpoUNOAOYIONOG ENEVOUCEWV

KE®AAAIO 50
AIAXEIPIZH KE®ANAIOY KINHZHZ
- Al0iKNon S106£€0140G
- AI0IKNON NICTWOEWV

AoKnoegIg ndvw otnv UAN TOU NOBAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : AIAPOPQZH KAI MPOBAHMATA EAAHNIKHZ OIKONOMIAZ
EEAMHNO I QPEX 2/ EBSoupada

KE®AAAIO 10
H EAAHNIKH OIKONOMIA METANONAEMIKA
- Ta npoBAnpata tng EAANVIKNG OIKOVOMIOG METANMOAEMIKA
- Anpooiovouiké NAAIcIO KAl KpAatikn napgEupacn
- Nouiopatiké naaiolo
- AIdpOwon kal npopAnuata ava tousa
- EEENIEN TNG avepyiag
- NIANBWPICUOC
- EEEAIEN AoINwv danavwv Kal JEYEOWV
- MaKpOOIKOVOUIKA MEYEBN ( AEM KAM)

KE®ANAIO 20
ZYTXPONA MPOBAHMATA THZ EAAHNIKHZ OIKONOMIAX
-A13p6PwWON TNC NAPAYWYIKNAG SpacTnPIOTNTAC
- MpopAnuata XaunANg Napaywyng - Napaywyikotntag
- ZUvOeon NANOUOMOU Kal anaoxdénnong
- ZTAoIMOC NANBWPICKOC TNG EANNVIKAC OIKOVOMIAG

KE®AAAIO 30

ANTATQNIZTIKOTHTA THZ EAAHNIKHZ OIKONOMIAZ
- AIAPOPwWOonN - EEENIEN TOU ouotnuatog Eicaywynv
- EEaywywv- EANGda kai E.E.
- ENI6pAceIC tnG E.E. 0TOUG €6VIKOUG MAC AOYAPIACHOUG
- ZTPATNYIKA KAl 0TOXO0C OIKOVOMIKAG MOAITIKAG
- AuVNTIKEC NUOEIC -EEENIEEIC
- MpoBAEYEIC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : AIOIKHZH MARKETING
EEAMHNO A' QPEX 4/ EBSdouasda

KE®AAAIO 10
KATANOMH TOY MARKETING MANAGEMENT
- Opydvwon tou marketing
- EnIXeipnpatikog oxedlaopuodg marketing
- Eminoyn ayopdc Kail oXeS100MOG NPOoIovVIwY
- ZTpatnyikd napdeupa
- IXEOI00MOC KEPOWV Kal NEPiISIO ayopdc
- IXESI00MOC SIKTUWV SIOVOMNG

KE®AAAIO 20
ZYZTHMA YNOZTHPIZHZ ANNO®AZEQN MARKETING

- ZUOTAMATA UNMOOTNPIENG ANOPACEWV

- Eniluon npoBAnuAtwy Kai KPiosig oto marketing

- Epyaneia oxetikd Y€ TNV AnOTEAEOMATIKA KATAVOMN TWV NOPpwV
Tou marketing

(npoypdupatoc H/Y: e€icwong KEPOSWV

- E€icwong NnwANCEWY - apIoTOnoinong KEPSWV - apIoTonoinong

TOU MEIYMaTOCg
marketing - apioTonoinong TN KATavouNng Twv OpwV Tou

marketing)

KE®AAAIO 30
OPrANQTIKA TXHMATA TOY MARKETING

- To management npoidvtog (product management) Kain
opyAvwon tou

- To management ayopdg Kal n opyavwon Tou

- O1 NpOdIaypPapEC EPYAOIAC TWV UNEUBUVWV Mmanagers

- H d1061Ka0ia NETATPONNG TWV OXESIWV Mmarketing o€ avae£oElq
EpPYWV

KE®AAAIO 40
EAEMXOZ KAI ZYZTHMATA EAETX0Y MARKETING

- MpoUnonoyiouoi Kal NPoBAEWYEIC
- Xpnuatodotnon tou marketing plan
- ERgyxocq yevika

0. IXe6100UOC oUOTNHATWY ENEYXOU

B. AsITtoupyia

Y. E@apuoyEéc kal napadeiypata
- EowtepIKOG Engyxog marketing

0. EOWTEPIKOC ENEYXOC ayopac

B. EOWTEPIKOC ENEYXOC NPOIOVTOC

Y. EOWTEPIKOC EAEYXOC TIMOoNAdYNoNnG Kal NPOBAEYNG
- Avanuon MOT kai SWOT

AOKNOEIC OXETIKEG ME TIC EVOTNTECG NOU nponyouvtal
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA : ITPATITIKH KAl ZXEAIAZMOZ (PLANNING MARKETING)
EEAMHNO A' QPEX 4/ EBdoupdasa

KE®AAAIO 10
ITPATHIIKOZ ZXEAIAZMOZ EMIXEIPHZEQN
- Baoikég dpaoctnpidtnteg
- Anootonn Tng ENIXEipnong
- MPoodIoPICUOC TWV OTPATNYIKWYV TONEWY SPAOTNPIOTNTAC
- AZ10AOYNON TOU TPEXOVTOC XAPTOYUAAKIOU SpacTtnPIOTATWV
- ENIXEIpNo1aKo 0xXE£S10 VEWV 6pacTNPIOTATWV
KE®AAAIO 20
TA LTAAIA THZ AIAAIKAZIAZ TOY LTPATHIIKOY IXEAIAZMOY TQN
AIAOOPQN TOMEQN APAZITHPIOTHTQN
- Anootonn tou Touéa 6paotnpIOTNTaC
- AvAanuon tou €EWTEPIKOU NEPIBANNOVTOC (avARUoN EUKAIPIWV Kal
anEINWV)
- AvAaAuon Tou €0WTEPIKOU NEPIBANNOVTOC (avanuon Twv SUVaTwV
onuEinv/ aduvauIwVv)
- EMINoYNR QVTIKEIMEVIKWV OKONWV KAl 0TOXwWV TG dpactnpiotntag
- AIOpOPP®WOoN oTPaTnYIKA
- Katdotpwon npoypapuatwv
- YAonoinon npoypapuatev
- MapakoNoubnon twv £EENiEewy - avadpaon
- EAgyxog
KE®AAAIO 30
H AIAAIKAZIA TXEAIAZMOY MARKETING
- Ta otddia tng diadikaciac oxediacuou marketing
a. Avanuon twv EuKaIpiov marketing
B. Epguva Kal ENINoYN TV ayopwV OTOXwV
Y. IXESIA0MOC TWV OTPaTNYIKOV marketing
6. Ixedlaouoc npoypapudtwy marketing
€. Opyavwon, s@apuoyn Kal EAEYXOC ThG NPoonAeElag
marketing
- To ox€610 marketing Kal n cUMBOAR TOU OTO CUVTOVIOMO TNG
AEITOUpPYiag Tou
marketing
- H ouon Kal To NEPIEXOMEVO EVOC OXESGIOU marketing:
0. ZUVONTIKNA nEpinnyn
B. Ypiotduevn katdotaon marketing
Y. Avanuon uKaIpIV Kal NnpoAnUAtwyv
6. AVTIKEIMEVIKOG OTOXOG
€. ITpatnyikn marketing
ot. Mpoypdupata 6pdong
Z. EKTiunon K6oTouG - opENouCg
n. EAgyxog
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KE®AAAIO 40
ANAAYZH THZ AIAAIKAZIAZ ZXEAIAZMOY MARKETING
H avdnuon twv EuKaIipiV Tou marketing:
- H avaykaidétnta Unapéng Eo0WTEPIKOU apXEIOU NANPOPOPINV
(napayyenisg -
anooTtoNEC- NWANOCEIG- TIMEG- ANOOEUATWY KAmn)
- To oucTnua avixveuong NANPOYopPIWV marketing
- To ouotnua peUVWV marketing Kar n anoteNECUATIKA opyavwon

TOU VIO TNV napoxn NANPOYOPIWV (0€ cuvtodia, SESGOUEVOU OTI N
S108IKACIa EPEUVRIV

ggetdletal o ANNo onueio)
- To oucTNUAa UNOOTAPIENG TwV ano@Aacswv marketing
- To nepIBANNOV Kal o1 SUVAMEIC NOU ENNPEAZOUV ThV
OUVOANAKTIKA 1KavOTNTa TNG
EnNIXeipnong (o€ cuvtopia)
- H KatavanwTtikn cupnepipopa Kai ol napdyovieS nou tnv
ennpedZouv
- H ayopaotikin and@aon Kal h katavonon tng and tov
ENIXEIpNUATIO
- Moiég anogAceig Kal JE noid TPono naipvouv ano@AaceElg ol
EMIXEIPNUATIKEG
OYOPEG TWV OPYAVIOM®YV ( BIOMNXAVIKOI AYOPAOTEG - METANWANTEG - KPATOC)
- H npooéyyion Kal avanuon Tou aviaywVIioNoU:
0. O avtaywviouog and th okonid Tou KNnddou
B. O avtaywviouoc and th okonid tng ayopdgc
Y. ZTPATNYIKA KAl 6TOX0C TOU AVTWYWVIOHOU
6. ZuAnoyn NANPOYOPIWV YIa NapakoAoudnon tou
avTaywviopou
€. AZ10A0GYNON TWV SUVATWYV CNPEINV KAl TV ASUVANIOV TWV
avIaywvioTwv
VIO ENIBETIKA N uN NOAITIKA
OT. TO avTaywVIoTIKO NAEOVEKTNMA VIO TNV ENIXEiIphOn

KE®AAAIO 50
EPEYNA KAI EMIAOIH ArorPQN - XTOXQN
EKTiMNON TNG TPpEXouoag Kal MEANOVTIKAG ZAThonG
- H YEVIKA NPOGEYYION TNE TMNMATONOINONG
- AYOPEG Kal NEPIBWPIAKES AYOPEC
- Tpénol tunuatonoinong thg ayopac
- Al0dIKaoia Tunuatonoinong
- 01 BACEIC VIO TNV TMNUATONOINON TWV KATAVAAWTIKWY AyOpwV
- 01 BAOEIC yIO TNV TUNMATOMNOINCN TWV BIOMNXVIKWV AYOPWV
- MpoodIopICHOC TOU NPOWIA TWV TMNNATWY ayopdc
- MpoUNOBECEIC VIO AnOTEAECUATIKA TUNUATONOINCN
- AZ10Adynon TWV TMNNATWV ayopdg
- Eninoyn tTwv TMNUATwV ayopdc
KE®AAAIO 60
IXEAIAZH XTPATHIIKQN MARKETING
IZTPATNYIKN NPOidvTog
- AVTaywVIOTIKNA d1a¢poponoincn
- Avantu&n vEou Npoiovtog
- ZTPATNYIKEG YIa ThV ©Aoh TG wPIMOTNTAG NPOIOVTOC
- ZTPATNYIKEG YIa TNV ©ACN TNG NAPAKUNG
- TiyoAoyIakA NOAITIKN 0€ KABE @Acn Tou KUKAOU NG ToU
npoiévtocg
- MoArtkA diavoun o€ KA6E @Aon TOU KUKAOU ZwWNCE TOU NPOoIidvToq
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- ZTOX0C TNG SIAPANIONG O€ KABE (A0 TOU KUKAOU ZwNG TOU
nPoidvtog

- MpowONOoN Kal XpnoIonoinon tng o€ KAOE pAcn Tou KUKAOU
ZWNAG TOU nNpPoidvtoq

KE®ANAIO 70
IXEAIAZMOZ NPOrPAMMATQN MARKETING
H UAn tn¢ napouoag evétntag EstdZetal o€ ANNO OnJEio

KE®AAAIO 80
OPTFANQZH, YAOMNOIHZH KAI EAEMXOZ THZ MPOZNAGEIAX MARKETING
- Tponol opyAvwonc Tthe AEIToupyiac Tou marketing
- JUOXETIONOC Tou marketing pE TIC AANEC NEITOUPYIEC TNG
ENIXEipnong
- H unonoinon Kal o €AEyX0C Tou npoypdupatoc marketing
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : MEGOAOI KAI TEXNIKEZ MPOBAEWEQN XTO MARKETING
EEAMHNO A' QPEEX 3/ EBSopasa

KE®AAAIO 10
BAZIKEZ ENNOIEX £TH METPHZH THX ZHTHZIHZ
- H okonipotnta e€aceaniong npoBAEYEwV ZAThong
- Eidn NETPNOEWV TNE ZATNONG
- ZUVOAIKN Kal duvnTIKA ayopd
- Ayopaia Zatnon (opIcuOC Kal NEPIEXOMEVO)
- ZATNoN £TAIPEIEC (OPIOMOC KAl NEPIEXOMEVO)

KE®AAAIO 20
EKTIMHZH THZ ZHTHZHZ
- XpAon anotensopdtwy Epguvag marketing
- ZUVoNIKG cuvauiko TG ayopac
- AUVAMIKO NEPIPEPIAKNG ayopac
- ZUVONIKEC NWANCEIC TOU KAadou
- Mepidia ayopdc

KE®ANAIO 30
- Ynodegiyuata npoBAEPEWV UPICTANEV®WV NPOIOVTIWV (MOCOTIKN
nPooE&yylon -
avanuon ENIXEIPNUATIKNG SUVANIKOTNTACG)
- Avanuon aning kal noAAanAng nanivépopnong
- Kivntoi Mool Kal napouoIsg HEBOSOI
- M€6060G EKBETIKNAC oyanonoinong
- M€6060C EAAXIOTWV TETPAYWVWV KAl OMaAonoinong
- AndAsiPn enoxikOTNTag
- Avanuon cpanuatwyv npoépAsyng
- M€60601 EAEYXOU NPOCAPHOYAG
- MoARANAEC XPOVONOVYIKEG OEIPEC
- Mé€6060¢ NpdpAsYn Kata Bayes

AOKNOEIC NAVw OTIC NEBOSOUC NPOBAEPEWY
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : MPOrPAMMATIZMOZ AMEZOY MARKETING - MPOQOHZHZ
MNQAHZEQN
AHMOZIQN ZIXEZEQN MARKETING
EEAMHNO A' QPEX 2/ EBdoupdasda

KE®ANAIO 10
NPOrPAMMATIZMOXZ AMEXZOY MARKETING
- H @uon, n avantuén kai Ta
- Zuvonik6 duvauiko TG apopdc
- Auvaipikd NEPIPEPIAKAG ayopag
- ZUVONIKEC NWANOEIC TOU KAAdou
- Mepidia ayopdc

KE®AAAIO 20
NPOrPAMMATIZMOZ NPOQOHZHZ NQAHZEQN

- AlapnNUIon Kal Npowenon NWANCEWV
- MepIeXOUEVO Epyansia Kal EEENIEN TNS NPOWONONE NWANCEWV
- ZKonog tng M.M.
- H xpnoigonoinon tng npowdnong NwANCEwWV

0. KaBopIouOC oTOXwV M.M.

B. enminoyn gpyangiwv MN.MN. ( yia npowenon nNpog Tov

Katavanwth - Npog to
EMNOPIO - NPOC TIG ENIXEIPACEIQ)

- Katdption npoypduuatog npowenong NWANCEWV
- Mpognegyxog tou npoypduuatog M.Mm.
- YAaonoinon Kal EAEyXoG Tou npoypduuatog .M.
- AZ10Adynon Twv anoteNeoUatwy tng M.M.

KE®AANAIO 30
Ol AHMOZIEZ ZXEZEIX AMO TH ZKOMIA TOY MARKETING
- H Boneeia twv Anpooiwv IXECEWV NPOC TO marketing
0. Anuioupyia gniyvwong yia To npolov
B. Angioupyia agloniotiague SNOCIEUECEIC MNVUMATWY

KUpOUG
y. Napakivhon Twv noAntov
6. AloTApnNon 6€ XapnAA NiNESA TOu KOCTOUC NPOwOnong
- EmAoyn twv uNVUMATVY Kal TV OXNUATWV TV ANYOCIwV
IXEOEWV
- Epapuoyn npoypduuatog Any. IXEoewv Marketing
- AZ1oAdynon Twv anoteNECUATWV TwV ANPOCIWV IXECEWV
KE®AAAIO 40

EE€taon S10pOPWV AOKNOEWV OXETIKWV ME TNV UAN NOU EXEl EEETAOTEN
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : BIOMHXANIKO MARKETING
EEAMHNO A' QPEX 2 /EBSoupada

KE®AAAIO 10
BAZIKEZ ENNOIEZ BIOMHXANIKOY MARKETING
- OpIop6C Kal €vvola Tou Biounxavikou Marketing
- Avanuonh ayopaocTtIKAG CUMNEPIPYOPAC OPYAVIOM®WY (BIOpMNXaVIKA
NEAATWV)
a. Aiadikacia ayopdc Biounxavikwv npoidvtwy (Industrial
buying pocess)
B. Tunol n HopPEC AyopwV / MpounBsutwVv (Buying

Situations)
- Mdyiec nAnpo@dpPNOoNG NOU XpNOIYONoIouvTal anota JEAN Tou
Kévtpou Ayopaotikwv Anogpdoswv (K.AA.)
KE®ANAIO 20

TEXNIKEZ ATOPQN - MPOMHOEIQN
- ZUOTAMOTA KAl TEXVIKEC AYOPWYV / MPOMNOEUTWV
- Bdoel épguvacg - H ayopaotikn cupnePIpopd Twv EAANVIKWV
BIOMNXAVIK®WV
ENIXEIPNCEWV
a. KpitApia a&iondynong Kai EMNIAOYNG unoYyngiwv

NMPOMNOEUTWV

B. Kprtnpia a&iondynong Kal ENINOYAC NPOMNOEUTWVIPWTWV
unwv

Y. Kpitnpia agiondynong Kal ENINOYNG EEaPTNUATWV

&. Kpitnpia a&iondynong KAIENIAOYNG MNXAVIKOU
egonniouou

€. Eua1o0noia Twv apopaoctwVv 6€ aNNAayEC TIMAC

KE®AAAIO 30

MHIEXZ NAHPO®OPHZHZ TQN MEAQN TOY KENTPOY ArOPAXTIKQN
ANODAZIEQN
- Mny&€¢ NANPO@OPNONE YIA TNV MPOMABEIA NPWTWV UAWV
- Mny€¢ NANPo®OPNONCE YIA TNV NPOMNBEIa EEAPTNHATWV
- Mny€¢ NANpo@OPNONE YIa ThV NPOMNBEIa NXAVOAOYIKOU
ggonniopou

KE®AAAIO 40
EPEYNA BIOMHXANIKOY MARKETING
- Aladikaoia Epguvag Blopnxavikou marketing
- Oéuata Epeuvag
- Epeuvntikd oxédio
- Epeuvntikd pyanéia - epwtnpatonodyia

AoKnoegIc ndvw otnv UAN TOU NOBAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : AIEONEZ MARKETING
EZEAMHNO A’ QPEX 2/ EBdoupdasa

KE®AAAIO 10
EIZATQrH *TO AIEONEZ MARKETING
- AIEOVEC Marketing kal AgItoupyia thg S1IEBVOUC OIKOVOMIaG
- OEWPIEC CUMNEPIPOPAC EEAYWYIKNG Spaotnpidtntac Kal
Sladikaoiag dieévonoinong
NMPOIOVTWV KAl UNNPECIWV
- Avanuon tng unodoung tng ayopdc
- AIEPEUVNON TWV SUVATOTNTWYV Tou AlEBvoucg Marketing
- Mapdyovteg enituxiag Kal NPOBAANATA TW VMIKPWV KAl NECAIWV
EANNVIKWV EEAYWYIKQOV EMIXEIPACEWV
- Augoo Kal Euueoo AlEOvEC Marketing
- EnevouoeElg
- BeATi®wyon TNG ANOTEAEOUATIKOTNTAA TWV OTPATNYIKWV TOU
- AigBvouc Marketing

KE®ANAIO 20
NMPOQOHZIH NMPOIONTOX XTH AIEONH ArOPA
- ANo@ACEIC NOAITIKA NPoiovtog
- Mpooapuoyn NPOoidvToC OTIC avAYKEG ThG 81EOVOUC ayopdc
- TiIHOAGYNON, MIOTWON KAl ENIXEIPNPATIKA MPAKTIKA
- \oyIOTIKOG EAYXOC ANOBEUATWV Kal EMAOYN Kavaniwv S1aVOUAG
- ANo@AOCEIC OTPATNYIKNG npowdnon o€ S1EBVEC nepIBANAOV
- IXeOIa0MOC Algbvoucg Marketing
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA : MARKETING YNHPEZIQN
EEAMHNO A' QPEZ 2 / EBSoudsa

KE®AAAIO 10

FENIKATIA TO MARKETING TQN YNHPEZIQN
- ®Uon Tou marketing unNPEGCIWV
- Avantu&n anoteNEOMATIKAG anooToANG UNNPECIWV
- Katdtuion ayopdc unnpeciov
- @€on Kai 1a¢poponoincn UNNPESINV
- IXxed1aop6¢ marketing plans yia unnpecieg
- Opydvwon npoocavatofiopou NPOo¢ Tov NEAATN

KE®AAAIO 20
EIAIKA ©OEMATA A MARKETING YNHPEZIQN
- Toupiotikd marketing
0. Evvoleg Tou marketing ToupIoTIK®OV UNNPECIWV
B. ZTPATNYIKEC OXESIAOMOU Kal avAnpuéng TAKTIKAG
TOUpPIoTIKOU marketing

Y. AEITOUPYIa TWV BACIKWV EPYANEIWV TOU TOUPIOTIKOU
marketing

6. Epapuoyn neddwv marketing otnv ToupioTIKN
Blopnxavia

) - Marketing XpnUATOOIKOVOUK®WY UNMNPECINV (TPANEZIKWV,
ao@anIoTIKWV Kal

XPNUATICTNPIAKWV UNNPECIWV)
0. avdnuon tng Zntnong
B. 0 PONOC TWV OTPATNYIKWV marketing
Y. CUYKPITIKA avanuon
- Aypotikd marketing
0. avanuon ayopac

B.pONOC TWV OTPATNYIKWV KATEUOUVOEWV TOU OYPOTIKOU
marketing

Y. NPOONTIKEG OTNV EAANVIKA OIKOVOMIa

AoKNoEIC NAvw otnv UAN TOU NABAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : CASE STUDIES |, Il
EEAMHNO I QPEZ 3/ EBSouasa
EEAMHNO A' QPEX 3/ EBdoupasa

1. Avdnuon knddou, unokndadou (market structure contract and
performance)

2. Avaauon ayopdg, Tynpatonoinon, Kaeopiopog otoxou (market
segmenation)

3. MoArtikn véou npoidvtoc ( launching)

4. To npéBAnua yvia enavanavodpioua (relaunching)

5. Opydvwon NwANCEWV Kal SIKTUWV S1aVOMNAG (sales management and
channels distribution)

6. AUEnON NWANCEWV MECW OWOTWV KIVATPWV

7. H anodotikdtnta otnv dia@nuion

8. TiyoAoYIaKA Kal MOTWTIKA NOAItIKA (pricing policy and credit policy)

9. Npoypapuationdc marketing

10. TiyoAOYIAKN MOAITIKN KAl 0TOXOI

11. AZ1I0A0YNON OWOTN TWV AVTAYWVIOTWV MAG

12. KaviBaniouog ( Eva @aivOouEVO OTh YPAMMA TWV NPOoIiovVIwyY )

* 0dnyieg:

- H ouvBeon tnG AoKNong ME KETPVIKO BEUa KAOE Eva ano ta
npoava@epoueva, 6a vivetal and to 616A0KOoVTa, 0 Onoiog UNOPEI va ENEEEPYAOTET
Kal apIBuO SIKWV TOU MEPINTWOEWV KAl AOKNOEWV

- ZUVTOMN Napouaciach tng 6a YiveTal 0Tto NPonyouudEVOo and thv EETaon
MaONua, WotE va NECONABACEI SIA0TNUA VIO MEAETN KAl NPOETOIMACIa

- @a yivetal Ene&gpyaoia uEoa otnv TA&n Katd ouASES

- Eva NENOG TNG opaAdag Ba opiZetal EKNPOOWNOC - EICNYNTAG TwWV andYPewv TnG
oMAadac kai 6a napouoidlel T AUOEIC ThG OpAdag Tou

- O0 aKONOUBEI KPITIKN cuZATNON Kal KatdAn&én o€ oupngpdopata uE Baon tnv
ENEEEPYAOIa Nou Ekavav OE OMASEG

- ZTh ouZAThon BACUMMPETEXOUV OAa ta JEAN TG ouddag
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMOPIAL, AIAOHMHEHE & MPOQOHIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

QPOAOrIO NPOrPAMMA T.E.A

| ] EZEAMHNO | A | B

| | MAGHMATA |e|E|z|e|E|z
1 | FENIKH AOTIETIKH 4 a
2 | MAPKETING 6 6
3 | EPEYNA MARKETING * 4
4 | AIAGHMIZH - AIAOHMIETIKA MEZA * 2 2
5 | MARKETING AIANIKOY EMMOPIOY - XONAPEMMOPIOY & ®YZIKHE AIANOMHE * | 2 2
6 | AIOIKHEH - IXEAIAZMOE NQAHZEQN * 2 2
7 | ZYMNEPI®OPA KATANAAQTH * 2 2
8 | XPHMATOOIKONOMIKH AIOIKHEH * 3 3
9 | AIOIKHEH MARKETING * 3 3
10 | ZTPATHTIKH KAI EXEAIAZMOE MARKETING (Marketing Planning) * 3 3
11 | ME©OAOI KAI TEXNIKEE MPOBAEWEQN ITO MARKETING * 3 3
12 | NPOrPAMMATIZMOZ AMEZOY MARKETING - TPOQOHZEQN - AHMOZIQN 2 2

IXEZEQN *
13 | BIOMHXANIKO MARKETING * 2 2
14 | AIEONEZ MARKETING * 2 2
15 | MARKETING YMHPEZIQN * 2 2
16 | CASE STUDIES ko ll * 3 3|3 3
17 | ATTAIKA 3 3|3 3
18 | XPHEH H/Y 2 | 2 2| 2
IYNOAO QPQN 27| 2| 29|27 2

0 = MAGHMATA OEQPHTIKA
E = MAGHMATA EPTAZTHPIAKA

Z = ZYNOAO QPQN MAGHMATOZ

* Anarteital ENayyEAMATIKN EUNEIPIA OTO YVWOTIKO AVTIKEIMEVO, 4 ETWV VIa
ano@oitoug AEI Kai 5 €Twv yia ano@oitou¢ TElI yETA th ANYN nTtuxiou.

3 Ta yadnuata tou A Kal B° €Eapnvou tng g16ikdtTntac "ESIKOG Epnopiag,
Alapnunong kai Mpowenong Mpoidvtwv (Marketing)" kal tng £161KOTNTAG "EISIKOG
NwANCEWV" €ival KoIva.
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : TENIKH AOTIZTIKH
EZEAMHNO A" QPEX 4/ EBSouasa

EEAMHNO A’
KE®AAAIO 10
Eicaywyn otnv €vvola Ttng ENIXEiPhONE KO TNV AOYICTIKNA
1.1. O1 OIKOVOMIKECG MOVABEG, N ENIXEipnon Kal n 8pdon tng
1.2. H &vvola Tng ENIXEipnong
1.3. Evvola, oKonog, 10Topikn Kal NopoBEeTIKA €EENIEN TNG

N\OVYIOTIKAG
1.4. AIOKPIOEIC TNC AOYIOTIKNAG
KE®AAAIO 20
0 NPOGSIoPICHOC KOl N ENYAVION TG OIKOVOUIKAG Kataotdong -
NEPIOUGIAG - TNG enixgipnong
2.1. H anoypapn
2.2. H nepiloucia
2.3. O 100N0YIONOG
2.4. NOMIKEG SIOTAEEIC VIO TNV anNoypagn Kal Tov I00AoYIoHO
KE®AAAIO 30
O1 HETOBONAEC TWV OTOIXEIWV TNE OIKOVOUIKAE KATAOTUONG TNG
EMIXEIPNONG KAl n NOPOKOAOUONOCNTOUG

3.1. O1 METABONEC KAl Ol SIOKPICEIC AUTWV
3.2. Mapakonoudnon TwV METAROAWV TWV OTOIXEIWV TWV
OIKOVOMIK®WV KATAOTACEWV
ME S1060XIKOUG 100A0YICMOUC

KE®ANAIO 40
O1 AoyapIaGuOi
4.1. EvvoIla TwV AOYapPIOCH®V
4.2. Tpagikn napdotacn Tou Aoyapiacuou
4.3. Avolyua, AEIToupyia, KAEICIMO Tou noyapiacuou
4.4. AIGKPION TwWV AOYAPIAON®WV
4.4.1. Teviko¢ (NEPIANNTIKOC) Kal E101KOC (avanuTtiKOg ) AoyapIouog
4.4.2. \oyapliaopOg EVEPYNTIKOU, NOONTIKOU, KABAPNACE OECEWC KAl
anotenNeoudtwv
4.4.3. AIGKPIoN TwV AoYyapIaocp®Vv avanoya JE Tnv guoh i To
NEPIEXOPEVO TOUG
4.4.3.1. \oyapiaouoi a&lwv
4.4.3.2. \oyapIiaouOi NPOowWNIKOU
4.4.3.3. \oyapiaouoi eE60wvV
4.4.3.4. \oyapiaouoi 006wV
4.4.3.5. \oyapIlaoMOi EKMETANEUOEWC KAl ANOTEAEONATWY XPNOEWC
4.4.3.6. AMIYEG KQI MIKTOI Aoyaplacuoi
4.4.3.7. AVTIBETOI h APVNTIKOI Aoyaplacuoi
4.4.3.8. AiIGuECOI Aoyaplaocuoi
4.4.3.9. Mstapatikoi noyapiacuoi
4.4.3.10. Aoyaplaouoi TAEEwC
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KE®AAAIO 50
NoyioTIKG BIBAIO KOI OTOIXEIN
5.1. AnAoypa@IKn Kal SINAoypa@Ikn MEB0O0G
5.2. AoylioTtIKa BIBAIa Kai GTOIXEia
5.3. Katnyopigg BIBAIwV CUMPwWVA ME Tou K.B.L.

KE®AAMAIO 60
Ta AoyioTtiKA opdapata Kol n 816p0won Toug
6.1. TeviKa
6.2. Avakanuyn AOYIOTIKWV OPAANATWY
6.3. AI6pBWON TWV AOYIOTIKWV OQANUATWYV
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : MARKETING
EEAMHNO A" QPEZ 6 / EBSouGSQ

KE®AAAIO 10
O PONOZ TOY MARKETING £THN XYTXPONH OIKONOMIA
1.1. BAGIKEG EVVOIEC TOU marketing
- AVAYKEC, EMBUMIEC ANAITACEIC
- Mpoidvta, Agia, KOOTOC Kal IKAVONOINoN
- Avtannayn, cuvannayEg Kal OXEOEIG
- OpIOMOC KOl NEPIEXOMEVO TOU marketing
- N€gg tdoeig Tou marketing
1.2. O1 AEITOUPYIEC TOU marketing JE ENIKEVTPO,TNV NAPAYwWYN
- TO NPOoidv, TNV NWANON, ThV ayopad
- To MiyMa marketing
1.3. H KpITIKN yUpw and to pono tou marketing oth cuyxpovn
MPAyMaTIKOTNTA - TO
KOIVWVIKO marketing
KE®AAAIO 20
TO NEPIBAAAON MOY ANANTYZZETAI TOY MARKETING
2.1. NapAyovTteG OTO MIKPONEPIBAANOV MIAC EMIXEIPNONG
- H unéotaon tng enIXeipnong
- OI NPOMNBEUTEG
- 01 evéidueool @opeic marketing
- 01 nendteg
- 0 avtaywviouog
- M1IAopPEC OMASEG Kolvou
2.2. Napdyovteg oto pakponePIBANAOV TNE ENIXEiPNONG
- Anpoypagikd nepiBannov
- 01 S1APOPEC KIVAOEIC KAl TACEIC KAl O ENINTWOEIC TOUG
- 01 ENINTWOEIC TNG Kivhong yia Thv Npootacia tTou
Katavanwtn ndvw otig
NPAKTIKEG TOU marketing
- 01 ENINTWOEIC TNG Kivhong yia Thv Npootacia tTou
nepiBadnnovtoc navw
otnv ANYn anogpdcswv marketing
- H AidpBpwon Kal EEEAIEN TV NAIAKWV OMASWV
- 0 TEXVONOYIKOG napayovtag
- O NOAITIKO-OIKOVOMIKOG
- To NoArtiotikd nepIBAnnov
- To ®duoikd nepIBAnNov
KE®AAAIO 30
H ArOPA
3.1. H ayopd kai to nePIBANAOV TnG:
EVVOIECG KOl OPICMOC TNG ayopdacq
- Katnyopigg
- Mop@Ec ayopac
- H AIEBVAC ayopd Kal Ta XapaKTNPIOTIKA TNG
- 0 EMIXEIPNMATIKOC KiVOUVOG
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3.2. 0 Katavanwtiouoc:
- Evvola ToU Katavanwtiouou
- 0 KaTavanwTIoNOG Kal To marketing
3.3. AYOPaOTIKEG OUVABEIEC NOU OXETiCovTal UE TOV NANBUCHO
- To €1066nPa ME ANAOUC NAPAYOVTEG
3.4. H Koivwvionoyia Kal to marketing
- AOKAOEIC NAvw otnv UAN TV EVOTATWV TOU NOBAMATOC

KE®AAAIO 40
TO NMPOION
4.1. KUKA0oG ZwNG Npoiovtwv
- Evvola - AIOKPIOEIC TWV NMPOIOVTWV KAl UNNPECIWV
- H EIk6va tou npoiévtog
- KUKNAoG Zwng kal EEENIEN TOU NPOIOVTOC
- AladIKaoia SnuIoupyiag Tou npoiodvtog
- MpopAnuata €€€AIEN Kal AdYOI anNOTuxiag iI0aywyn otnv
ayopd vEwv
nPoIovVIwV
4.2. TUOKEUAOIa Kal ETTIKETA NPOoIdVTOC
- Eloaywyn
- Aéyol unapéng
- EI6n ouokeuoiag
- MAEOVEKTANATA KAl HEIOVEKTANATO OUCKEUAGIAG
- ANo@AOCEIC NoU NPENEI va AN@OoUV YIa ThV CUCKEUAGIA Kal
TNV ETTKETA
- ETtkéTa
- Koivaviké¢ ponocg thg CUOKEUAOIacg
4.3. H ohuyatonoincn Ttou nNpoiovtog
- Eicaywyn
- ZKonmuoTNTAa KAl ONPAcia Tou oRPatog
- XapaktnpIoTIKG ENINOYAG OAMATOC
- Eidn onpdtwv
- MoAItIKA cApATog
- Epnopiké onua
KE®AAAIO 50
H TIMONAOrHzH
5.1. 0 KOBOPIONOG TNCG TIMAG
- ERaotikdtnTa TNG TIMAG
- IX€0€1¢ KOOTOUC Kal TINWV
- EnInoyn tng NEB6GSOU TINOAGYNONG
5.2. Opol tipondynong
- YNOAOYIONOG KAl EKMTWOEIC
- Opol Kal urnonoyiouoi
- EKNTWOEIC (EMNOPIKEC ENOXIAKEG - MOCOTIKEG KAM)
5.3. ZTpatnyikEG Kai TUnol TijoAdynong (AIGKPITIKA - uE BAon ta
ENEVOEOUNEVQ
KEQPANQIa JE BAON TOV KUKAO ZWNC EVOC NPOIOVTOC - UE OTOXO TNV NPOWONonh TwV
NWANOCEWV KAM)
5.4. 01 EEWTEPIKOI NApAYOVTEC Nou ENNPEAZOUV TNV OTPATIVIKN
TIMOAGYNONG
- OI OIKOVOMIKEG OUYKUPIEG
- H eniépaon twv peocaZdéviwyv
- H Unap&n apxnyou TIMAG
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5.5. O YuxonoyIKOG napdyovtag oth S1audppwoy Tng TiMondynong
- H Yuxonoyia eKEiveV Nou KaBopiZouV TIC TINEC
- H Yuxonoyia tou katavanwtn - H dyvoid tou
KE®AAAIO 60
TA AIKTYA AIANOMHZ
6.1. ®UON TWV AIKTUWV AIQVOUAG
- EloaywyIKG nepi AIKTUuwv SIAVONNIG
- NeItoupyieg AIKTUWV AIOVOMNG
- Evannaktika - Avtiotpoga Kavdania
- Tunol powv ota kavania tou Marketing
- Kavania d1avoung otig unnpeoiec Marketing
- Kavania 1avoung oti¢ unnpecieg marketing
- Kd6eta - opiZévtia cuotnpata Marketing
- Kanutepa kavania diavoung Kai 1I6avikn npowenon
- EKAoyn kavaniou S1avoung
- Mapdyovteg nou eNnPeAZouv tnv eniNoyn AIKTUou
AIOVOUNG

- AOKNOEIC NAvw otnv UAN TwV EVOTATWV TOU HABANATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : EPEYNA MARKETING
EEAMHNO B QPEZX 4/ EBdopada

KE®AAAIO 10
1. H ANATKAIOTHTA YNAP=HZ ZYZTHMATOZ NMAHPO®OPIQN MARKETING

1.1. OpIcMAC TOU CUCTNKATOC NANPOYOPIWV Mmarketing

1.2. Evvoia Kal cUoTatiKd TOU CUCTANATOC
nANpogopInvavaykaidotnta undp&ng tou

1.3. Ynoouothuata nanpogopinv marketing

1.4. To cuothua EpEuUVV marketing

1.5. AIG@OPOI OPICHOI TNG Epguvag marketing

1.6. MepiexOUEVO Kal 1adIKaoia Tng Epeuvag marketing

1.7. EMNEIpia Kal Epguva

KE®AAAIO 20
Ol EPEYNEZ MARKETING

2.1. Evvoia Kal onpaocia Twv EpEUVeV marketing
2.2. ITOIXEIOOETNON NPWTOYEVWV KAl OEUTEPOYEVWV OEOOMEVWV
2.3. NoooTIKN €pguva ayopac
2.4. Nepypa®Ikn €psuva ayopac
2.5. EpEUVa TV 00WV N SIKTUWV SIA6E0NC TV NPOoidVTwV
2.6. Epguva twv opwVv NWANONG, NOAITIKAG KAl HEBOSWV NWANONG
2.7. Epguva d10@NUICTIKWV NECWV
2.8. H épguva tn¢ cupnePIPOPAC TOU KATavanwtn (KIVATPwWV)

) 2.9. Epguva tnG OIKOVOMIKNG KATAoTAoNE Kal ThG €uBUVNG TNG

ENIXEipnong

2.10. Epguva TwVv unapxovtwyv npoidvtwv Kal TwV VEWV NPoioviwv
2.11. AZioniotia Kal Eykupodtnta otnv €puva - TEAIKN a&loAdynon

KE®ANAIO 30
TEXNIKH EPEYNAZ

3.1. ME6060I CUAAOYNC NPWTOYEVWV OTOIXEiWV

3.2. TeXVIKEG oxediaong SEIYMATWV

3.3. Mpoctolyacia SES0NEVWY - AIEEaYwWYN TNG EPEUVAC

3.4. Asiypatonnyia
0. AladIKAoieC OEIYMATONOYIEG
B. MeyEBOG H€iyMaToq
Y. Tunpatonoinuéva ogiypata

3.5. Opyava yétpnong
0. IXESI00MOG Kal SnIoupYia EpWThUATONOYIOU
B. Aoun epwtnuatonoyiou
Y. AIGQOPEC MOPPEC EPWTNCEWV KAl ArNAVTNOEwWV
6. KAipakeg pEtpnong

3.6. Anotenéopata Epsuvac ayopdc
0. Kwdikonoinon OTOIXEiwV
B. AvAnuon anoteNEONATWV
Y. Mop@£¢ S1aTunwong Kal napouciacn anoteENEONATWV
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KE®AAAIO 40
AvAeeon doknong o€ OMASEG 3-4 atOMwV UE BEUQ TNV Npayuatonoincn
onokAnpwMEVNG Epeuvac marketing Kal napouciaon tTwv anoteNECUA®WY Tn. H
aoknon 6a avatebei Katd th SIApKEIa avAantuéng TOU NPonyoupEVOU KEPANaiou Kal
0a e&sniocostal otadlaka
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA  : AIA®HMIZH KAI AIAOHMIZTIKA MEZA
EEAMHNO A" QPEZ 2/ EBSouasda

KE®AAAIO 10
H OEXIH THZ AIAOHMIZHZ £TO MIFTMA EMIKOINQNIAX MARKETING
- ZUVTOMN avagopd OTo PiyMa npowenong
- H diapnpion wg NECO ENIKOIVWVIAC Kal 0 pOA0C ThG otnv npoponn
npoidvtwv UNNPECIWV
- YNOKEIMEVA TNG S1apNUIoNG
- AI0TUNWOoN TWV AVTIKEIMEVIKOV OTOXWV TNE S1APNUIOTIKNG
EKOTPATEIQC (TMnEatonoinon - TONOBETNONG TWV NPOIOVIWV)
- Mpounonoyiou6¢ d1a@nUICTIKAG dandvng - Tponol unonoyiouou
KE®AAAIO 20

OPFANQZH THZ AIAOHMIZTIKHZ APAXZTHPIOTHTAL

ZTPATNYIKN YIa Th dnUIoupyia Tou d1a®nUIOTIKOU pnvUupatog - O
TUnoc AIDA:

- Epguveg ayopdc

- Mpoownikétnta MAPKAG

- ANPIOUPYIa KOIVWOVIK®OV KavOVwV

- NOYIKN Kal ouvalioonuatikn SNPIOUPYIKNA NMPOoEyyion

- Ala@RAuIon ungEveUMIoNg

- Direct marketing

- Retail marketing

- H téxvn tng KEIMEVOYPA@Iag H napaywyikn S1adikaocia

- XpAOEIC Kal XPAOTEC S1aPAUIoONG

- MpoUnoAoyIou6CE AIO@NUICTIKWV NECWV - KOOTOC S1a®nAuIong

- H Kovwvikn diaoctaon tng diapnuiong - H S1a@NUICTIKA
Sgovtonoyia

- H anotengopatikoTtnta tng S1Ia@NUICTIKAG Spactnpidtntag

KE®AAAIO 30
TA AIAOHMIZTIKA MEZA
- Fevika yia ta d1apnUICTIKA MEoa
- 01 OUVTENEOTEG TNG S1a@nUIoNG: Ala@nUIZOMEVOC-O10@NMICTAG
S1a@NUICTIKG NECOV
) - Ta M€0a NOU XPNOIMONOIEI N SIAPAMICN YIA TNV ANooToNn TwWV
MNVUMAT®V TNG
0. 0 TUNOG ,n tThAgdpaon , To PAdSIOPWVO, O KIVhHATOYPAPOG
B. N CUOKEUAOIO (EOWTEPIKN KAl EEWTEPIKN)
Y. Katdnoyol
6. MMIPOOOUPEC Kal puanddia
€. agioec kal dentdpia
ot. dueon eniotonoyagia (direct mail)
Z. NiVOKECG AVAKOIVWOEWV
n. EKOETAPIO OTO ONUEIO ayopdacs
0. ONTIOOKOUOTIKG NECQ
n. cuppoNa Kai Aoyotuna
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AoKNoe<IC NAvw otnv UAN TOU NOBAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : MARKETING AIANIKOY EMMOPIOY - XONAPOEMMOPIOY KAl
OYZIKHZ
AIANOMHZ
EEAMHNO A" QPEZ 2/ EBSouada

KE®AAAIO 10
ANANEMMNOPIO

- lotopIkn €MoKONNoN Tou AlaVIKOU EUNOPIou

- H @uon kal n cnoudaidtnta Tou

- Ta&vopnon Twv ENIXEIPROCEWV AIAVIKOU EUNOPIOU

- Tunol AIaVoNWANTWY - KATNYOPIEC

- ANo@AocEIC S1EUOUVOIC AIAVIKWV MWANCEWV NOU avagpEPovTal :
0. otnv ayopaq - otoxo
B. OTNV NOIKIAIO NPOIOVIWV UNNPECIWV KAl ThV NPOouneEsia

TOUG
Y. OTnV TINA NWANONG
6. oTnV NPowonon
€. OTNV ENIAOYNA TOU TONOU £yKATAOTAONC TOU
KATAOTAMATOC

OT. OTh S10pUBUICN TIU KATAOTAMATOC
- AIEUBUVON NPOOoWMNIKOU AAIVIKOV NWANCEWV
- MPOYPAUMATIONOG Kal EAEYXOC AnoBEUATWV
- NopoBeoia nou eNnNPEAZel To AlIAVIKO ENnoPIo
- AOKAOEIC NAvw ota 6EUATa TnG EVOoTnTacg

KE®AAAIO 20
XONAPEOMMNOPIO
- Ta XapAKTNPIOTIKA TOU XOVOPEMMNOPIOU - 0 pONOG TOU
- H @uon tou xovéposgunopiou Kal n onoudaidtnta Tou
- H avdantuén tou
- TUnol Tou xovopEUNopiou
- Ano@AOEIC NMou €ival avayKaieg oto marketing xovopogunopiou
(tIEC, NpowBnon
KAM)
- NoM0oBEoia nou ENNPEAZEI TO XOVOPIKO EUNOPIO
- 01 510POopPEC TACEIC OTO XOVOPOEUNOPIO
- Katnyopieg xovopoeundpwv
- AigvuBuvon Kataotnudtwy XovopiKou EUNnopiou
- AOKAOEIC NAvw o€ BEpata tng evotntag

KE®AAAIO 30
OYZIKH AIANOMH
- H évvoia kail To NEPIEXOPEVO TNG PUOIKNG SIOVOMNAG
- 0 QVTIKEIMEVIKOG 0KONOG TNE QUOIKNG SIOVOMNG
- H 6i1eKnEpaivyon napayysninov
- H 61ad1Kacia Tng anobnkeuong
- Ta ZNTANATA TWV AnoBENATWV
- H neTaQOPA TWV ENNOPEUNATWOV
- H opyd@vwon tng QUGIKAC S1aVOUNG Kal h €6Uvn YIA Th 6WOTH
AgITOUPYIa TNG
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- Ta Baoika petagopikd PEoa Kal 0 pOAOC TOUG OTNV PUOIKN
dlavoun
- AOKAOEIC NAvw otnv d1I6axX8gica UANG
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : AIOIKHZH KAl ZXEAIAZMOZ MQAHZEQN
EEAMHNO A" QPEZ 2/ EBSouasda

KE®AAAIO 10
H AIOIKHZH NQAHZEQN
- 01 otdxol1 Kal o1 5paoTNPIOTNTEC TNG AEITOUPYIAC TNG NWANONG
- H 6oun ka1 opydvwon twv NANCEwV (Baon ayopdc -paon
NEPIPEPEIAC KAM)
- H otpatnyikn Twv NnwANCEWV
- M€60060I1 npoodiopicoU apiOpoU NWANTWY
- Kaoénkovta twv nwAntov
- TpAno1 uNONOYICHOU TWV AMOIBWYV TWV NWANTWV
- Mpoodvta Kal IKAVOTNTEC TwV NWANTWV
- Mpooénkuon unoPYnyinv
- AZloAdynon Kai eninoyn
- EKknaidsuon - TUNol NwANTWV
- Enonteia Tou SuVauIKoU TV NWANTWY
- Mpoodiopioude npotunwy ( standards ) NWANCEWV
- Mapakivnon tou Suvapikou TwV NwANTWV
- Tponoi a&iondéynong Twv NWANTWV

KE®AAAIO 20
IXEAIAZMOZ NQAHZEQN
- M€6060¢ NWANONG NPOCAVATONIOHMEVN OTIC NWANCEIC
- M€6060C NWANONC NPOoAavatonNIopNEVN otov NEAdTn
-Evtoniopéc unoPn@iwv NEAATWV - a§1I0A0YNONG TOUG

KE®AAAIO 30
H NPOZQMNIKH NQAHZH

- MPOKATAPKTIKA NPOCEYYIoN

- H npoocéyyion *

- H napouociaon kal enideiEn *

- E@apuoyn tou tunou AIDA (Attecion Interested Desiderec
Action) *

- H avtigeTonIon Kal 0 XEIPICMOC TWV AVTIPPACEWV *

- To KAgioIMo TNC NnwAnong *

- 01 6pactnpIOTNTEC META TNV NWANON

- 0 pono¢ tng dianpaypdteuong otny NWANCN

- Note npénel va yivetal n dianpayudtevon *

- H téxvn tn¢ KaTtdAn&ng O€ IKAVONOINTIKOUGC Opou¢ Cuvannayng
Kai yia tig 6uo

NAEUPEC

- O1 neNdteg "KAEISIA" KAl N QVTIMETWNION TOoug and tnv NAsupda
tou marketing

- MpoypaupaTtiIopdC avantuéng oxEoswV ME NEAATEC KNEIBIA

- Avdnuon 3 - 4 aOKACEWV SEOVTONOYIac Kal NMPayuatikov
MEPIOTATIKWY and tnv

NPAKTIKA NAVw OTa KUPIOTEPA CNPEID TOU MOBNUATOC
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) Enloﬁuuyon :H 6|600Kaﬁ|'q TWV eeudthv TOU KS(DGﬁd[OU ‘H npchnlkﬁ )
N®OANON' UNOPEl vVa EUNAOUTIOTEI UE NPOBONEC VidEOo (TAIVIOV) OXETIKWV PE TA ENi
MEPOUC ZNTANATAO TOU KEPANaiou
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : HZYMMNEPI®OPA TOY KATANAAQTH
EEAMHNO A" QPEZX 2/ EBSouasda

KE®AAAIO 10
BAZIKEZ ENNOIEX THEZ ArOPALTIKHZ ZYMMEPI®OPAX TOY KATANAAQTH
- Katdtunon ayopdg Kal Katavanwtng
- Evvola - opIouOC Kal NEPIEXOMEVO TNE AYOPAOTIKAC CUMNEPIPOPAC
- O1 NANPOYOPIEC NOU SIOXETEUOVTAI OTOV KATAVAA®WTA KAl n
ENidépacn Toug otn
oupnepIpopd tou

KE®AAAIO 20
KYPIOTEPOI MAPAFONTEE NOY EMHPEAZOYN TH LYMMNEPI®OPA TOY
KATANAAQTH
- AtouIKA Yndéotaon tou Katavanwth Kal n eniépach tng oTIC
OYOPAOTIKEG ano@Aaocelg (nAIKia - U0 - eNAyyENUA -OIKOVOMIKEG
OUVONKEG - Tpdno¢ ZwNng -
NPOCWNIKOTNTA XapAKTNPAC)
- O1 YuxonoyIKoi NapAayovTteC Kal h ENiIGPAchH Toug othv
ayopaoTikn andgacn
(napakivnon - avtinnyn - udenon - otdon Kal S100€0EI1C)
- OI KOIVWVIKOI NapAYyOVTEC Kal n ENidGpaocn Toug (ONAdEC
ava@opdqagc - OIKOYEVEIQ -
KOIVWVIKOI pOnol - oudda)
- To noAItIoMIKO NEPIBANAOV KAl h KATAVOAWTIKA CUMNEPIPOPA
(Kountoupa- €OVIKOTNTA - KOIVWVIKA S1a0TPWMATWOoN)

KE®AAAIO 30
KATHIOPIEZ ATOPAXTIKHZ fYMNEPI®OPAZ
- H noAUNAoOKN ayopaocTtiKn CUMNEPIPOPA
- H ayopaotikn cupnepipopd nou EAATTWVEI ThV ap@IBonia
- H ouvn@Iouévn ayopaoTtiKn cupdnePIpopd
- H ayopaotikn cupnepipopd avalntnong TG noikIniag
KE®AAAIO 40
H AIAAIKAZIA THZ AHWHZ THZ ArOPALTIKHZ ANO®AZHZ
- 0 pONOC TWV EMNAEKOMEVWV OTh S1adikacia a&loAdynong Kal

ENMINOYAC

- 0 péN0OC TNG NYETIKAG B€ong otn diadikaoia aglondynong Kal
ENMINOYAC

- 0 pONOC TWV OXETIKWV HE TO NPOoidv, NANPOYOPIWV OTth ARYN
andépaong

- "Movténa @Aaong" TnE ayopacTIKAG 81a01Kaoiag

- NMapouciaon Tou YOVTEAOU TwV NEVIE PACEWV (avayvwpion Tou
nPoBAANATOC -

avaZAtnon NANPoO@OPIWYV - a&I0A0YNoN TwV EVAOANAKTIKOV EMIAOYWV - and@acn yia
TNV ayopd - CUMMNEPIPOPA NETA TNV ayopd)
KE®AAAIO 50

H NPOXTAZIA TOY KATANAAQTH
- O1 TAOEIC VIO NPOTACIa TOU KATAVANWTN YEVIKA
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- To KOBEOTWCE Kal 0l TACEIG TNE NPOOCTACIAC TOU KATavanwth otnv
E.E. kal otnv
EANGSa
- AOKAOEICNAV®W OTA KUPIOTEPA OEUATA TWV EVOTATWYV TOU
MaGnuatog
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE
OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : XPHMATOIKOIKONOMIKH AIOIKHZH
EEAMHNO A" QPEZ 3 / EBSouada

KE®AAAIO 10
ZKONOZ THX XPHMATOOIKONOMIKHZ AIOIKHZHZ
- Evvola Kal AEIToupyieg
- Anépaon enevoUoEWC
- Anépaon XpnUaToS0TACEWG
- MoAITIKA KEPOWV
- 0 oKONOG TNG MEYIOTOMNOINONG TWV KEPSWV

KE®AAAIO 20
XPHMATOOIKONOMIKH ANAAYZH
- XpNUATOOIKOVOMIKN 100pponNia ENIXEipnong
- Peuotdétnta
- Avdnuon Ke@anaiou Kivnong
- AnaoxonoUuEVa KEQANAIA Kal pon KEQANAinVv
- Avanuon apliBPodEIKTWV (aNoSoTIKOTNTAC NWANCEWV,

ENgVOUOEWV peuotoTnTac,

SAVEIOKNCG ENIBApUVONG KAn)

KE®AAAIO 30
XPHMATOOIKONOMIKEXZ MPOBAEWYEIX
- Avdnuon veEKpouU onhuEgiou
- Mooooto £Ni TWV NWANCEWV
- Nanivépdunon

KE®AAAIO 40
IXEAIAZMOZL - MPOrPAMMATIZM OZL
- Mpoypaupa 066wV
- MpounonoyIouOC NWANCEWV
- Npdypaupa Napaywyng
- MpounonoyIouoi BIOKNXAVIKOU KOOTOUG NOVASWV Napaywync,

ayopwv. ANECOU

Epyaciag Kai FEVIKOU BIOMNXAVIK®OV EE60WV
- TAMEIKN pon
- MpoUNOAOYIONOG ENEVOUCEWV

KE®AAAIO 40
AIAXEIPIZH KE®ANAIOY KINHZHZ
- Al0iKNon S106£€0140G
- AI0IKNON NICTWOEWV

AoKnoegIg ndvw otnv UAN TOU NOBAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : AIOIKHZH MARKETING
EEAMHNO B’ QPEZ 3/ EBSoudasa

KE®AAAIO 10
KATANOMH TOY MARKETING MANAGEMENT
- Opydvwon tou marketing
- EnIXeipnpatikog oxedlaopuodg marketing
- Eminoyn ayopdc Kail oXeS100MOG NPOoIovVIwY
- ZTpatnyikd napdeupa
- IXEOI00MOC KEPOWV Kal NEPiISIO ayopdc
- IXESI00MOC SIKTUWV SIOVOMNG

KE®AAAIO 20
ZYZTHMA YNOZTHPIZHZ ANNO®AZEQN MARKETING

- ZUOTAMATA UNMOOTNPIENG ANOPACEWV

- Eniluon npoBAnuAtwy Kai KPiosig oto marketing

- Epyaneia oxetikd Y€ TNV AnOTEAEOMATIKA KATAVOMN TWV NOPpwV
Tou marketing

(npoypdupatoc H/Y: e€icwong KEPOSWV

- E€icwong NnwANCEWY - apIoTOnoinong KEPSWV - apIoTonoinong

TOU MEIYMaTOCg
marketing - apioTonoinong TN KATavouNng Twv OpwV Tou

marketing)

KE®AAAIO 30
OPrANQTIKA TXHMATA TOY MARKETING

- To management npoidvtog (product management) Kain
opyAvwon tou

- To management ayopdg Kal n opyavwon Tou

- O1 NpOdIaypPapEC EPYAOIAC TWV UNEUBUVWV Mmanagers

- H d1061Ka0ia NETATPONNG TWV OXESIWV Mmarketing o€ avae£oElq
EpPYWV

KE®AAAIO 40
EAEMXOZ KAI ZYZTHMATA EAETX0Y MARKETING

- MpoUnonoyiouoi Kal NPoBAEWYEIC
- Xpnuatodotnon tou marketing plan
- ERgyxocq yevika

0. IXe6100UOC oUOTNHATWY ENEYXOU

B. AsITtoupyia

Y. E@apuoyEéc kal napadeiypata
- EowtepIKOG Engyxog marketing

0. EOWTEPIKOC ENEYXOC ayopac

B. EOWTEPIKOC ENEYXOC NPOIOVTOC

Y. EOWTEPIKOC EAEYXOC TIMOoNAdYNoNnG Kal NPOBAEYNG
- Avanuon MOT kai SWOT

AOKNOEIC OXETIKEG ME TIC EVOTNTECG NOU nponyouvtal
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA : ITPATHIIKH KAI ZXEAIAZMOZ (PLANNING MARKETING)
EEAMHNO B’ QPEX 3/ EBSoudsa

KE®AAAIO 10
ITPATHIIKOZ ZXEAIAZMOZ EMIXEIPHZEQN
- Baoikég dpaoctnpidtnteg
- Anootonn Tng ENIXEipnong
- MPoodIoPICUOC TWV OTPATNYIKWYV TONEWY SPAOTNPIOTNTAC
- AZ10AOYNON TOU TPEXOVTOC XAPTOYUAAKIOU SpacTtnPIOTATWV
- ENIXEIpNo1aKo 0xXE£S10 VEWV 6pacTNPIOTATWV
KE®AAAIO 20
TA LTAAIA THZ AIAAIKAZIAZ TOY LTPATHIIKOY IXEAIAZMOY TQN
AIAOOPQN TOMEQN APAZITHPIOTHTQN
- Anootonn tou Touéa 6paotnpIOTNTaC
- AvAanuon tou €EWTEPIKOU NEPIBANNOVTOC (avARUoN EUKAIPIWV Kal
anEINWV)
- AvAaAuon Tou €0WTEPIKOU NEPIBANNOVTOC (avanuon Twv SUVaTwV
onuEinv/ aduvauIwVv)
- EMINoYNR QVTIKEIMEVIKWV OKONWV KAl 0TOXwWV TG dpactnpiotntag
- AIOpOPP®WOoN oTPaTnYIKA
- Katdotpwon npoypapuatwv
- YAonoinon npoypapuatev
- MapakoNoubnon twv £EENiEewy - avadpaon
- EAgyxog
KE®AAAIO 30
H AIAAIKAZIA TXEAIAZMOY MARKETING
- Ta otddia tng diadikaciac oxediacuou marketing
a. Avanuon twv EuKaIpiov marketing
B. Epguva Kal ENINoYN TV ayopwV OTOXwV
Y. IXESIA0MOC TWV OTPaTNYIKOV marketing
6. Ixedlaouoc npoypapudtwy marketing
€. Opyavwon, s@apuoyn Kal EAEYXOC ThG NPoonAeElag
marketing
- To ox€610 marketing Kal n cUMBOAR TOU OTO CUVTOVIOMO TNG
AEITOUpPYiag Tou
marketing
- H ouon Kal To NEPIEXOMEVO EVOC OXESGIOU marketing:
0. ZUVONTIKNA nEpinnyn
B. Ypiotduevn katdotaon marketing
Y. Avanuon uKaIpIV Kal NnpoAnUAtwyv
6. AVTIKEIMEVIKOG OTOXOG
€. ITpatnyikn marketing
ot. Mpoypdupata 6pdong
Z. EKTiunon K6oTouG - opENouCg
n. EAgyxog
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KE®AAAIO 30
ANAAYZH THZ AIAAIKAZIAZ ZXEAIAZMOY MARKETING
H avdnuon twv EuKaIipiV Tou marketing:
- H avaykaidétnta Unapéng Eo0WTEPIKOU apXEIOU NANPOPOPINV
(napayyenisg -
anooTtoNEC- NWANOCEIG- TIMEG- ANOOEUATWY KAmn)
- To oucTnua avixveuong NANPOYopPIWV marketing
- To ouotnua peUVWV marketing Kar n anoteNECUATIKA opyavwon

TOU VIO TNV napoxn NANPOYOPIWV (0€ cuvtodia, SESGOUEVOU OTI N
S108IKACIa EPEUVRIV

ggetdletal o ANNo onueio)
- To oucTNUAa UNOOTAPIENG TwV ano@Aacswv marketing
- To nepIBANNOV Kal o1 SUVAMEIC NOU ENNPEAZOUV ThV
OUVOANAKTIKA 1KavOTNTa TNG
EnNIXeipnong (o€ cuvtopia)
- H KatavanwTtikn cupnepipopa Kai ol napdyovieS nou tnv
ennpedZouv
- H ayopaotikin and@aon Kal h katavonon tng and tov
ENIXEIpNUATIO
- Moiég anogAceig Kal JE noid TPono naipvouv ano@AaceElg ol
EMIXEIPNUATIKEG
OYOPEG TWV OPYAVIOM®YV ( BIOMNXAVIKOI AYOPAOTEG - METANWANTEG - KPATOC)
- H npooéyyion Kal avanuon Tou aviaywVIioNoU:
0. O avtaywviouog and th okonid Tou KNnddou
B. O avtaywviouoc and th okonid tng ayopdgc
Y. ZTPATNYIKA KAl 6TOX0C TOU AVTWYWVIOHOU
6. ZuAnoyn NANPOYOPIWV YIa NapakoAoudnon tou
avTaywviopou
€. AZ10A0GYNON TWV SUVATWYV CNPEINV KAl TV ASUVANIOV TWV
avIaywvioTwv
VIO ENIBETIKA N uN NOAITIKA
OT. TO avTaywVIoTIKO NAEOVEKTNMA VIO TNV ENIXEiIphOn

KE®AAAIO 40
EPEYNA KAI EMIAOIH ArorPQN - XTOXQN
EKTiMNON TNG TPpEXouoag Kal MEANOVTIKAG ZAThonG
- H YEVIKA NPOGEYYION TNE TMNMATONOINONG
- AYOPEG Kal NEPIBWPIAKES AYOPEC
- Tpénol tunuatonoinong thg ayopac
- Al0dIKaoia Tunuatonoinong
- 01 BACEIC VIO TNV TMNUATONOINON TWV KATAVAAWTIKWY AyOpwV
- 01 BAOEIC yIO TNV TUNMATOMNOINCN TWV BIOMNXVIKWV AYOPWV
- MpoodIopICHOC TOU NPOWIA TWV TMNNATWY ayopdc
- MpoUNOBECEIC VIO AnOTEAECUATIKA TUNUATONOINCN
- AZ10Adynon TWV TMNNATWV ayopdg
- Eninoyn tTwv TMNUATwV ayopdc
KE®AAAIO 50
IXEAIAZH XTPATHIIKQN MARKETING
IZTPATNYIKN NPOidvTog
- AVTaywVIOTIKNA d1a¢poponoincn
- Avantu&n vEou Npoiovtog
- ZTPATNYIKEG YIa ThV ©Aoh TG wPIMOTNTAG NPOIOVTOC
- ZTPATNYIKEG YIa TNV ©ACN TNG NAPAKUNG
- TiyoAoyIakA NOAITIKN 0€ KABE @Acn Tou KUKAOU NG ToU
npoiévtocg
- MoArtkA diavoun o€ KA6E @Aon TOU KUKAOU ZwWNCE TOU NPOoIidvToq



ZENIAA 73

- ZTOX0C TNG SIAPANIONG O€ KABE (A0 TOU KUKAOU ZwNG TOU
nPoidvtog

- MpowONOoN Kal XpnoIonoinon tng o€ KAOE pAcn Tou KUKAOU
ZWNAG TOU nNpPoidvtoq

KE®ANAIO 60
IXEAIAZMOZ NPOrPAMMATQN MARKETING
H UAn tn¢ napouoag evétntag EstdZetal o€ ANNO OnJEio

KE®AAAIO 70
OPTFANQZH, YAOMNOIHZH KAI EAEMXOZ THZ MPOZNAGEIAX MARKETING
- Tponol opyAvwonc Tthe AEIToupyiac Tou marketing
- JUOXETIONOC Tou marketing pE TIC AANEC NEITOUPYIEC TNG
ENIXEipnong
- H unonoinon Kal o €AEyX0C Tou npoypdupatoc marketing
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAGHMA : MEGOAOI KAI TEXNIKEZ MPOBAEWEQN XTO MARKETING
EEAMHNO B’ QPEEZ 3/ EBSoudsa

KE®AAAIO 10
BAZIKEZ ENNOIEX £TH METPHZH THX ZHTHZIHZ
- H okonipotnta e€aceaniong npoBAEYEwV ZAThong
- Eidn NETPNOEWV TNE ZATNONG
- ZUVOAIKN Kal duvnTIKA ayopd
- Ayopaia Zatnon (opIcuOC Kal NEPIEXOMEVO)
- ZATNoN £TAIPEIEC (OPIOMOC KAl NEPIEXOMEVO)

KE®AAAIO 20
EKTIMHZH THZ ZHTHZHZ
- XpAon anotensopdtwy Epguvag marketing
- ZUVoNIKG cuvauiko TG ayopac
- AUVAMIKO NEPIPEPIAKNG ayopac
- ZUVONIKEC NWANCEIC TOU KAadou
- Mepidia ayopdc

KE®ANAIO 30
- Ynodegiyuata npoBAEPEWV UPICTANEV®WV NPOIOVTIWV (MOCOTIKN
nPooE&yylon -
avanuon ENIXEIPNUATIKNG SUVANIKOTNTACG)
- Avanuon aning kal noAAanAng nanivépopnong
- Kivntoi Mool Kal napouoIsg HEBOSOI
- M€6060G EKBETIKNAC oyanonoinong
- M€6060C EAAXIOTWV TETPAYWVWV KAl OMaAonoinong
- AndAsiPn enoxikOTNTag
- Avanuon cpanuatwyv npoépAsyng
- M€60601 EAEYXOU NPOCAPHOYAG
- MoARANAEC XPOVONOVYIKEG OEIPEC
- Mé€6060¢ NpdpAsYn Kata Bayes

AOKNOEIC NAVw OTIC NEBOSOUC NPOBAEPEWY
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : MPOrPAMMATIZMOZ AMEZOY MARKETING - MPOQOHZHZ
MNQAHZEQN
AHMOZIQN ZIXEZEQN MARKETING
EEAMHNO B’ QPEZX 2/ EBSoudsa

KE®ANAIO 10
NPOrPAMMATIZMOXZ AMEXZOY MARKETING
- H @uon, n avantuén kai Ta
- Zuvonik6 duvauiko TG apopdc
- Auvaipikd NEPIPEPIAKAG ayopag
- ZUVONIKEC NWANOEIC TOU KAAdou
- Mepidia ayopdc

KE®AAAIO 20
NPOrPAMMATIZMOZ NPOQOHZHZ NQAHZEQN

- AlapnNUIon Kal Npowenon NWANCEWV
- MepIeXOUEVO Epyansia Kal EEENIEN TNS NPOWONONE NWANCEWV
- ZKonog tng M.M.
- H xpnoigonoinon tng npowdnong NwANCEwWV

0. KaBopIouOC oTOXwV M.M.

B. enminoyn gpyangiwv MN.MN. ( yia npowenon nNpog Tov

Katavanwth - Npog to
EMNOPIO - NPOC TIG ENIXEIPACEIQ)

- Katdption npoypduuatog npowenong NWANCEWV
- Mpognegyxog tou npoypduuatog M.Mm.
- YAaonoinon Kal EAEyXoG Tou npoypduuatog .M.
- AZ10Adynon Twv anoteNeoUatwy tng M.M.

KE®AANAIO 30
Ol AHMOZIEZ ZXEZEIX AMO TH ZKOMIA TOY MARKETING
- H Boneeia twv Anpooiwv IXECEWV NPOC TO marketing
0. Anuioupyia gniyvwong yia To npolov
B. Angioupyia agloniotiague SNOCIEUECEIC MNVUMATWY

KUpOUG
y. Napakivhon Twv noAntov
6. AloTApnNon 6€ XapnAA NiNESA TOu KOCTOUC NPOwOnong
- EmAoyn twv uNVUMATVY Kal TV OXNUATWV TV ANYOCIwV
IXEOEWV
- Epapuoyn npoypduuatog Any. IXEoewv Marketing
- AZ1oAdynon Twv anoteNECUATWV TwV ANPOCIWV IXECEWV
KE®AAAIO 40

EE€taon S10pOPWV AOKNOEWV OXETIKWV ME TNV UAN NOU EXEl EEETAOTEN
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : BIOMHXANIKO MARKETING
EEAMHNO B’ QPEX 2 / EBSoudsa

KE®AAAIO 10
BAZIKEZ ENNOIEZ BIOMHXANIKOY MARKETING
- OpIop6C Kal €vvola Tou Biounxavikou Marketing
- Avanuonh ayopaocTtIKAG CUMNEPIPYOPAC OPYAVIOM®WY (BIOpMNXaVIKA
NEAATWV)
a. Aiadikacia ayopdc Biounxavikwv npoidvtwy (Industrial
buying pocess)
B. Tunol n HopPEC AyopwV / MpounBsutwVv (Buying

Situations)
- Mdyiec nAnpo@dpPNOoNG NOU XpNOIYONoIouvTal anota JEAN Tou
Kévtpou Ayopaotikwv Anogpdoswv (K.AA.)
KE®ANAIO 20

TEXNIKEZ ATOPQN - MPOMHOEIQN
- ZUOTAMOTA KAl TEXVIKEC AYOPWYV / MPOMNOEUTWV
- Bdoel épguvacg - H ayopaotikn cupnePIpopd Twv EAANVIKWV
BIOMNXAVIK®WV
ENIXEIPNCEWV
a. KpitApia a&iondynong Kai EMNIAOYNG unoYyngiwv

NMPOMNOEUTWV

B. Kprtnpia a&iondynong Kal ENINOYAC NPOMNOEUTWVIPWTWV
unwv

Y. Kpitnpia agiondynong Kal ENINOYNG EEaPTNUATWV

&. Kpitnpia a&iondynong KAIENIAOYNG MNXAVIKOU
egonniouou

€. Eua1o0noia Twv apopaoctwVv 6€ aNNAayEC TIMAC

KE®AAAIO 30

MHIEXZ NAHPO®OPHZHZ TQN MEAQN TOY KENTPOY ArOPAXTIKQN
ANODAZIEQN
- Mny&€¢ NANPO@OPNONE YIA TNV MPOMABEIA NPWTWV UAWV
- Mny€¢ NANPo®OPNONCE YIA TNV NPOMNBEIa EEAPTNHATWV
- Mny€¢ NANpo@OPNONE YIa ThV NPOMNBEIa NXAVOAOYIKOU
ggonniopou

KE®AAAIO 40
EPEYNA BIOMHXANIKOY MARKETING
- Aladikaoia Epguvag Blopnxavikou marketing
- Oéuata Epeuvag
- Epeuvntikd oxédio
- Epeuvntikd pyanéia - epwtnpatonodyia

AoKnoegIc ndvw otnv UAN TOU NOBAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : AIEONEZ MARKETING
EEAMHNO B' QPEZX 2/ EBSoudsa

KE®AAAIO 10
EIZATQrH *TO AIEONEZ MARKETING
- AIEOVEC Marketing kal AgItoupyia thg S1IEBVOUC OIKOVOMIaG
- OEWPIEC CUMNEPIPOPAC EEAYWYIKNG Spaotnpidtntac Kal
Sladikaoiag dieévonoinong
NMPOIOVTWV KAl UNNPECIWV
- Avanuon tng unodoung tng ayopdc
- AIEPEUVNON TWV SUVATOTNTWYV Tou AlEBvoucg Marketing
- Mapdyovteg enituxiag Kal NPOBAANATA TW VMIKPWV KAl NECAIWV
EANNVIKWV EEAYWYIKQOV EMIXEIPACEWV
- Augoo Kal Euueoo AlEOvEC Marketing
- EnevouoeElg
- BeATi®wyon TNG ANOTEAEOUATIKOTNTAA TWV OTPATNYIKWV TOU
- AigBvouc Marketing

KE®ANAIO 20
NMPOQOHZIH NMPOIONTOX XTH AIEONH ArOPA
- ANo@ACEIC NOAITIKA NPoiovtog
- Mpooapuoyn NPOoidvToC OTIC avAYKEG ThG 81EOVOUC ayopdc
- TiIHOAGYNON, MIOTWON KAl ENIXEIPNPATIKA MPAKTIKA
- \oyIOTIKOG EAYXOC ANOBEUATWV Kal EMAOYN Kavaniwv S1aVOUAG
- ANo@AOCEIC OTPATNYIKNG npowdnon o€ S1EBVEC nepIBANAOV
- IXeOIa0MOC Algbvoucg Marketing
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOGHMA : MARKETING YNHPEZIQN
EEAMHNO B’ QPEX 2 / EBSoupada

KE®AAAIO 10

FENIKATIA TO MARKETING TQN YNHPEZIQN
- ®Uon Tou marketing unNPEGCIWV
- Avantu&n anoteNEOMATIKAG anooToANG UNNPECIWV
- Katdtuion ayopdc unnpeciov
- @€on Kai 1a¢poponoincn UNNPESINV
- IXxed1aop6¢ marketing plans yia unnpecieg
- Opydvwon npoocavatofiopou NPOo¢ Tov NEAATN

KE®AAAIO 20
EIAIKA ©OEMATA A MARKETING YNHPEZIQN
- Toupiotikd marketing
0. Evvoleg Tou marketing ToupIOTIKWV UNNPECIWV

B. ZTPATNYIKEC OXESIAOMOU Kal avAnpuéng TAKTIKAG
TOUpPIoTIKOU marketing

Y. AEITOUPYIa TWV BACIKWV EPYANEIWV TOU TOUPIOTIKOU
marketing

6. Epapuoyn neddwv marketing otnv ToupioTIKN
Blopnxavia

) - Marketing XpnUATOOIKOVOUK®WY UNMNPECINV (TPANEZIKWV,
ao@anIoTIKWV Kal

XPNUATICTNPIAKWV UNNPECIWV)
0. avdnuon tng Zntnong
B. 0 PONOC TWV OTPATNYIKWV marketing
Y. CUYKPITIKA avanuon
- Aypotikd marketing
0. avanuon ayopac

B.pONOC TWV OTPATNYIKWV KATEUOUVOEWV TOU OYPOTIKOU
marketing

Y. NPOONTIKEG OTNV EAANVIKA OIKOVOMIa

AoKNoEIC NAvw otnv UAN TOU NABAMATOC
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TOMEAZ : OIKONOMIAE KAI AIOIKHEHE

OMAAA EIAIKOTHTAE : ®OPOOIKONOMIKQN

EIAIKOTHTA : EIAIKOL EMMNOPIAL, AIAOHMHEHE & MPOQOHEIHE
MPOIONTQN

(MARKETING)
KQAIKOZ EIAIKOTHTAZ : 02.03.05.12

MAOHMA : CASE STUDIES |, Il
EEAMHNO A' QPE:X 3/ EBSoupasa
EEAMHNO B’ QPEZX 3/ EBSoudsa

1. Avdnuon knddou, unokndadou (market structure contract and
performance)

2. Avaauon ayopdg, Tynpatonoinon, Kaeopiopog otoxou (market
segmenation)

3. MoArtikn véou npoidvtoc ( launching)

4. To npéBAnua yvia enavanavodpioua (relaunching)

5. Opydvwon NwANCEWV Kal SIKTUWV S1aVOMNAG (sales management and
channels distribution)

6. AUEnON NWANCEWV MECW OWOTWV KIVATPWV

7. H anodotikdtnta otnv dia@nuion

8. TiyoAoYIaKA Kal MOTWTIKA NOAItIKA (pricing policy and credit policy)

9. Npoypapuationdc marketing

10. TiyoAOYIAKN MOAITIKN KAl 0TOXOI

11. AZ1I0A0YNON OWOTN TWV AVTAYWVIOTWV MAG

12. KaviBaniouog ( Eva @aivOouEVO OTh YPAMMA TWV NPOoIiovVIwyY )

* 0dnyieg:

- H ouvBeon tnG AoKNong ME KETPVIKO BEUa KAOE Eva ano ta
npoava@epoueva, 6a vivetal and to 616A0KOoVTa, 0 Onoiog UNOPEI va ENEEEPYAOTET
Kal apIBuO SIKWV TOU MEPINTWOEWV KAl AOKNOEWV

- ZUVTOMN Napouaciach tng 6a YiveTal 0Tto NPonyouudEVOo and thv EETaon
MaONua, WotE va NECONABACEI SIA0TNUA VIO MEAETN KAl NPOETOIMACIa

- @a yivetal Ene&gpyaoia uEoa otnv TA&n Katd ouASES

- Eva NENOG TNG opaAdag Ba opiZetal EKNPOOWNOC - EICNYNTAG TwWV andYPewv TnG
oMAadac kai 6a napouoidlel T AUOEIC ThG OpAdag Tou

- O0 aKONOUBEI KPITIKN cuZATNON Kal KatdAn&én o€ oupngpdopata uE Baon tnv
ENEEEPYAOIa Nou Ekavav OE OMASEG

- ZTh ouZntnon BACUMMETEXOUV 6Aa ta YEAN TG ouadacg



