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0= MAOHMATA OEQPHTIKA
E= MAOHMATA EPI'AXTHPIAKA
X=YXYNOAO QPQN MAGHMATOX

ATotteiton yvoon TovV E0IKOV TOKETOV TANPOPOPIKNAG KOL 1 ETOYYEALOTIKY EUMELPi OTO
YVOOTIKO avTIKEILEVO TV 5 eTddV Yo amopoitovg ALE.L. kot T.E.L. petd m Aqym mruyiov.




